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Greg McCauley, Executive Director/CEO Link Observatory Space Science Institute

Linking students and STEM education through space education
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This IS rocket science!



 
Pre-employment

 Drug & Alcohol Testing 

 Physicals and Immunizations 

  DOT/CDL Exams 

  Vision/Hearing Screenings 

 
On-the-Job 

 Injury Prevention                           

 Injury Treatment/ Worker’s Comp 

 Independent Medical Evaluations 

 Job Specific Ergonomic Evaluations 

 
Return to Work 

 Physical and Occupational Therapy 
 & Rehabilitation         

 Fitness for Duty Testing 

 
Wellness Programs

 
On-Site Mobile Health Coach

© 2014 IU Health  3.14  IUHMH 13299

IU Health Occupational Health  |  789 E Morgan Street  |  Martinsville, IN 46151

THE STRENGTH IT TAKES

Trust in our strength and 
make your business stronger.
Indiana University Health now offers area employers convenient and easily 

assessable Occupational Health services right here in Morgan County. We work 

with employers of all types and sizes to develop cost-efficient and effective work-

related medical care:  From pre-employment physicals to injury care to back to-

work solutions. Quality care  is located right where your employees work and live. 

Call us today to learn how we can help you make a difference in the lives of your 

employees – and the health of your organization.

Contact 765.349.6777 to schedule a consultation.
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Best wishes and thanks to Chelsey Manns
One thing a New Year always brings is 

change. The Morgan County Economic De-
velopment Corporation will see a change in 
Executive Director. Chelsey 
Manns has stepped down. 

Chelsey was clear about 
her vision when she joined 
the office in October, 2013. 
Besides maintaining econom-
ic and community develop-
ment, she wanted to nurture 
existing businesses and build 
relationships between county 
organizations, business own-
ers, leaders and the workforce. 
Some of the notable accom-
plishments of the office dur-
ing her tenure speak to that 
vision and commitment:

Business Expansion: 
•	 Mt. Olive Manufactur-

ing expanded by 4,400 
SF and five new em-
ployees

•	 TOA (USA), LLC began a $72 million 
expansion including adding 220 new jobs

•	 Form/Tech Plastics, Inc. added 4,000 SF, 
new manufacturing equipment and six 
new jobs

•	 Linel initiated a $500,000 building proj-
ect and the addition of 10 new employees

Workforce Development and Relationship 
Building:
•	 First county-wide Career Expo 
•	 Industrial wages and benefits survey
•	 Initiation of quarterly HR roundtable dis-

cussions
•	 Economic Development Summit for local 

elected and appointed officials
•	 Morgan County Economic Development 

Corporation Business Walk in Martins-
ville

Awards and Recognition:
•	 One of the Top 5 Award of 
Excellence winners in Metal 
Fabrication by Expansion So-
lutions magazine
•	 Recipient of Duke Energy 
Foundation’s Economic and 
Workforce Development 
Marketing Grant

Chelsey kept Morgan 
County on the forefront of 
development in the state by 
sitting on the boards of direc-
tors for Indy Partnership and 
Indiana Economic Develop-
ment Association. 

“We are disappointed to 
lose Manns, but appreciate 
the time she has given us,” 
said Terry Brock, MCEDC 

President. “I have been involved with the 
MCEDC for several years and believe the pro-
active approach we have taken to Economic 
Development is positive for the entire county.”

As part of the business community in 
Morgan County, all of us here at the Morgan 
County Business Leader has seen that Chelsey 
made a positive impact on the County and 
appreciate the role she has played in making 
Morgan County a good place to live, work 
and play. But now she has taken on a new role:  
Mother. She gave us her best efforts and we of-
fer her all the best for continued happiness and 
success. 

Jim Hess
Owner & Publisher

If our business bankers look a little out of their element, it’s probably because they’re much more 
comfortable on the go. After all, they prefer to spend their time hustling for their customers—not 
posing for pictures. Take a moment to speak with one of them, and you’ll see exactly what we mean.

Melissa Duke 
317.548.4646

Steve Kaiser 
317.204.7066
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New owner rebrands business for greater success

Jerry Reecer, Owner
902 Indianapolis Road
Mooresville, IN 46158

317-831-3475
http://marionadamsflooring.com

Marion Adams Flooring

Jerry Reecer

By Ariane Cagle
Morgan County Business Leader

Providing high quality products and excel-
lent customer service are top of mind as Jerry 
Reecer, the new owner of Marion Adams 
Flooring, goes about bringing some changes to 
the business he acquired in October 2015. As 
he puts his plan into action, Reecer will uti-
lize what he has learned through his years in 
the construction and remodeling industry and 
from his business peers.

When Reecer took over the reins of the 
business from previous owner Ernie Adams, he 
promised Adams he would “update the store 
into the 21st century.” Reecer immediately set 
out launching a new company website, setting 
up email capability and implementing financ-
ing options.

“However, one of my main focuses is on 
branding the company,” said Reecer, who is a 

University of Southern Indiana graduate with 
a degree in public relations and advertising. 
Reecer wants to create a brand that people will 
know and remember through consistent adver-
tising and marketing. Although Marion Adams 
Flooring has been in business since 1964, many 
Mooresville and Morgan County residents are 
unaware of its existence – which Reecer wants 
to change.

Marion Adams Flooring is a full-service 
independent flooring business offering sales, 
installation and service for residential and 
commercial clients. They sell superior flooring 
products like carpets, ceramic tile, hardwoods 
and vinyl. The company employs eight em-
ployees – two in the office and three two-man 
installation crews. 

In order to attract new customers while 
retaining old ones, Reecer plans to continue 
providing the same exceptional quality the 
business is known for and impeccable customer 
service.

“Our customers expect the same high quality 
products,” Reecer said. “We only offer private la-
bel products unlike the big box stores. They may 
have the same color and style product, but it’s a 
lower quality. Our products are higher quality 
and last longer for about the same price.” 

As for customer service, Reecer follows these 
words of wisdom: “Do right to others then 
others will do right to you. I really push the 

service aspect,” he said. “If there’s a problem, I 
want to take care of it immediately.” 

In fact, one thing Reecer preaches is account-
ability. “If something goes wrong, just be hon-
est,” he said. “If you’re not being accountable, 
there’s a perception that you’re hiding some-
thing, and there’s no need to do that. Otherwise, 
you lose credibility with your customer. So just 
be honest and say, ‘Hey, we did it wrong and 
we’re going to fix it and make it right.’” 

Additionally, to help retain customers after 
each job, Reecer sends them a handwritten 
thank you card that is specific to their project. 
“I also send them a gift card to a local restau-
rant, like Ralph and Ava’s, Zydeco’s or Gray 
Brothers Cafeteria, which helps bring them 
business, too.”

To market the business, Reecer is focused 
on getting out and meeting new people. He is 
a member of the BNI of Morgan County and 
both the Mooresville and Martinsville Cham-
bers of Commerce. Additionally, this month he 
will begin participating in the Morgan County 
Leadership Academy to learn more about 
the county in which he lives and works while 
building upon his leadership skills.

Over the years, Reecer has learned a lot from 
different business owners. “Whatever failures 
they may have made, I’ve learned from their 
mistakes, so history doesn’t repeat itself,” he 
said. 

Heartland Crossing Golf Links 
announces a new Sand Trap/Bunker 

renovation. The goal is to improve 
the playability of each bunker for a 
more enjoyable golf.  Competitive 

daily rates and outstanding 
Corporate, Individual, and Family 

Membership options.  

6701 E. Heartland Blvd. Camby, IN 46113

For more information please call 
General Manager Jake Dickerson  
or Head Golf Professional Lucas 

Banks at (317) 630-1785 or email at 
golf@heartlandcrossinggolf.com.  

heartlandcrossinggolf.com!

Additionally, since taking over Marion Ad-
ams, two people who have been really helpful 
to Reecer are Jod Woods at Economy Heating, 
Air Conditioning and Plumbing, and Robbi 
Lollar with ServPro of Morgan and Putman 
Counties. “I ask a lot of questions,” he said. 
“How they do things. How they advertise and 
reach out to their customers. How they’ve 
grown their businesses.” 

Looking back to August when Reecer met 
with Adams, buying Marion Adams Flooring 
was the right opportunity at the right time. “I 
never imagined myself owning a flooring com-
pany,” said Reecer, since his background is in 
construction and remodeling. “But I’ve always 
been an entrepreneurial person. I was already 
familiar with the products from doing sales for 
new home remodels. At the time, it was a no 
brainer to just go for it. I don’t live in regret. I 
never want to look back and go, ‘I wish I would 
have …’ I just go for it and go from there.”

Every day Reecer is motivated by providing 
a service to his customers while making a liv-
ing at it. “Any business can say, ‘I do it for the 
money,’” he said. “But I won’t say it’s just for 
the money. I want to make people happy and 
take care of them.”

Since Marion Adams has been part of the 
community for 51 years, Reecer is determined 
to keep it going and make it even more suc-
cessful. 
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Support for your Business 
Banking needs.

First Merchants Bank specializes in supporting all of your business 
financial needs from cash flow to borrowing.
We’re responsive - we understand how precious your time is, our efficient 
processes provide you with the support you need - FAST!
We want to help your business succeed.

Michael Lenahan
Business Banking Officer
mlenahan@firstmerchants.com
317.883.3028

Our Services Include:

1.800.205.3464    www.firstmerchants.com

Bill Boyd
Business Banking Officer
wboyd@firstmerchants.com
317.834.4107

• First Business Checking   
  Free with eStatements*
• Equipment Financing
• Vehicle Loans
• SBA Preferred Lender
• Real Estate Financing

• Working Capital
• Line of Credit and Term Loans
• Cash Management
 - Merchants Services
 - Positive Pay (fraud protection)
 - Remote Deposit

We look forward to serving you. Call or email us today - we’re ready to support your needs!

*100 FREE items processed per month. • $0.50 per additional item. • Items include checks, 
deposited items, and various other debits. ACH entries do not contribute to the limits.

Justifying your marketing budget

Susan Young

Around this time of year, businesses begin the process of 
strategizing about the upcoming year. Part of this process in-
cludes thinking about marketing and advertising expenditures. 
If you are in charge of your company’s market-
ing, or perhaps you’re in sales but realize the 
value of lead generation through marketing, 
how can you sell your plans to invest in mar-
keting services to your boss or to the other 
decision-makers? Here are ways to justify your 
marketing budget:

We need to expand sales: Increasing 
your marketing budget may be necessary if 
your business would like to improve sales over 
the previous year. According to Gartner Re-
search, average marketing budgets in 2016 are 
set to rise to 11 percent of company revenue. 
Unfortunately, even a marketing budget based 
on a percentage of revenue doesn’t account for 
planned growth. If your sales team consistently 
lacks the lead generation needed to get results, 
a good marketing and advertising effort can 
help you expand sales. 

We are adding a new product/service: 
Another reason to expand sales may be that 
you are adding new product or service lines and need to ramp 
up the awareness effort to accommodate the launch. These ef-
forts may include web or print material, updated web content, 
packaging, printing, advertising, public relations and more.

We need more visibility: Are your competitors always 
getting the sale? Are you missing out on opportunities to reach 
more customers? If visibility is an issue with your company, it’s 

time to step up the marketing and advertis-
ing in order to get your name out there a little 
more. If your name isn’t top of mind among 
your top prospects, or you don’t seem to be 
at the right place when your customers are 
ready to buy, then build some brand awareness 
through increased marketing activities.

We have little to no internal market-
ing resources: If you don’t have someone 
internally who handles all of your marketing, 
if your marketing team handles administra-
tive, sales or other tasks, or if you team has lit-
tle expertise in marketing, you may be limited 
in your marketing reach. If this is the situa-
tion at your company, you will need to allocate 
some of your marketing budget to outsourcing 
your marketing tasks, such as strategy, content 
marketing, graphic design and social media 
marketing to a freelancer or marketing agency.

Our marketing efforts were unsuc-
cessful in the past: Many businesses have 

tried various advertising and marketing tactics in the past year, 
but are skeptical of continuing with them due to their limited (or 
lack of ) results. This is not the time to pull back on the market-
ing reign. The key is to re-evaluate what worked and what didn’t 

so that you can adjust your marketing message, timing and other 
variables to improve your performance. Or you need to spend 
some time to find new opportunities that yield better results.

We want to enter a new marketing channel: If you’re 
willing to try something new this year, such as exhibit in a 
tradeshow, start a podcast, or finally get your digital market-
ing and social media pages going, you’ll need to earmark some 
of your marketing budget toward testing and expanding in this 
new marketing category. Doing so will take time, effort and set-
up from your team or your outsourced marketing expert, so find 
out how much this will cost and be sure to include this in your 
marketing budget.

About the Ask: Your marketing budget is an investment in 
your business. You need to plan for how you are going to spend 
your marketing dollars in the coming year in order to make the 
most of your budget. Analyze your competitors to get a better 
idea of how you can compete. Present to your decision-makers a 
plan that not only evaluates the previous year’s investments and 
results, but offers an updated plan with new and integrated tac-
tics and objectives. Keep the company’s overall budget in mind 
to ask for a reasonable budget that will help you achieve your 
new goals, and show how you will track ROI. 

Susan Young is the owner of AimFire Marketing, a content marketing 
firm specializing in websites, SEO, blogging and social media manage-
ment for small businesses and agency partners. To schedule a compli-
mentary marketing phone session, or to subscribe to her marketing tips 
newsletter, visit her website at www.aimfiremarketing.com, call (317) 
456-BIZ4U (2494), or email syoung@aimfiremarketing.com.
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Supporting tomorrow’s employees today
Steve and Lisa Langley, Owners

3304 Hancel Circle
Mooresville, IN 46158

317-834-8525
slangley@mtolivemfg.com

http://www.mtolivemfg.com/

Mt. Olive Manufacturing, Inc.

By Ariane Cagle
Morgan County Business Leader

Steve Langley, president of Mt. Olive Manufacturing, under-
stands the importance of having skilled employees, who grasp 
the technical, mechanical aspects of the job as well as how to 
apply them hands on. So it only makes sense that Steve and his 
wife Lisa, company Vice President, are committed to support-
ing STEM (Science, Technology, Engineering and Mathemat-
ics) programs in Morgan County in the hopes of growing their 
business and seeing a resurgence in manufacturing jobs in the 
Midwest. 

Mt. Olive Manufacturing specializes in heat-sealing plastic 
films and coated fabrics, primarily for medical industry prod-
ucts. Housed in a facility in the Mooresville’s Flagstaff Business 
Park, the company also heat-seals products for the aerospace, re-
tail and industrial industries, as well as the military. The business 
employs just under 80 skilled workers.

“We use a process known as radio frequency heat sealing,” 
Steve said. “In the same way that you heat food in a microwave 
oven, we can melt plastic with high frequency. Not everybody 
can do what we’re doing.” 

The Langleys get a lot of satisfaction from manufacturing 
their products, especially since they’re creating devices that help 
people, such as drapes that can heat and cool patients during 
open-heart surgery. Additionally, they’re proud they create prod-
ucts with high quality standards. 

“Our customers know when they get a product from Mt. Ol-
ive, it’s a product that they, in turn, can put their name on and 
be proud of,” Steve said.

Steve and Lisa began Mt. Olive in 1990, while Steve was 
working for a company called EHOB, which manufactures in-
flatable bed mattresses for patients. Steve helped design and 
create this product with Dr. James Spahn, an ear, nose and 
throat surgeon. Mt. Olive started out in a pole barn behind the 
Langley’s home, where they produced products for EHOB and 
EHOB’s customers.

In addition to having his own company, Steve worked for 
EHOB for 21 years, where he created and managed their con-
tract sealing division which developed and manufactured prod-
ucts for the medical industry. But in 2006, when EHOB split 
its inflatable bed and contract sealing divisions, Steve decided 
to leave, so he could continue producing heat-sealed products 
through Mt. Olive. 

One thing Steve and Lisa’s business success has provided 
them is the ability to give back to the community. For the last 
two years, they have donated through the Community Foun-
dation of Morgan County to support STEM programs. Dur-
ing 2014, they helped purchase equipment for student use in 
Mooresville High School’s technical education programs. 

“When I went to Mooresville High School, they had a lot 
of vocational classes,” said Steve, a 1981 graduate. “But over 
the years, these classes have decreased or gone completely away. 
Kids are reading things from books now instead of putting their 
hands on things. Now more vocational and technology courses 
are coming back, and we’re interested in supporting that.” 

In addition, Mt. Olive was able to provide four $2,500 schol-
arship awards for one male and one female graduating senior at 
both Mooresville and Martinsville High Schools, who were in-
terested in pursuing careers in the fields of engineering, technol-
ogy and advanced manufacturing.

Last year, Steve and Lisa also contributed to the “Project 
Lead the Way” fund, which helped teach first graders at North-
wood Elementary in Mooresville how to build strong structures. 
Additionally, the Langleys gave to the Link Space Science In-
stitute STEM program to help teach Morgan County students 
about space science in the hopes of inspiring future scientists 
and engineers. 

“One thing we’ve realized as we’ve grown our business, it’s 
hard to find good, highly trained, technical people”, Steve ex-
plains. “But by supporting the STEM programs, we can help 
teach kids how to work with their hands as well as their minds.” 

Steve thinks STEM education is important, because he wants 
to see more manufacturing come back to the U.S. “As volatile as 
the world is today, the U.S. and Indiana – and drilling down to 
Morgan County and Mooresville – need manufacturing,” Steve 
said. “We have everything we need here to be a good manufac-
turing base. But what we need are people with skills.”

Therefore, Steve sees STEM programs as a way to start edu-

cating children when they’re young for these manufacturing 
jobs. “If we can donate money to teach kids these skills or give 
them the tools they need to learn, we’re glad to support these 
programs,” Steve said.

Because as the Langleys see it maybe these students will one 
day become Mt. Olive employees. “I want smart people to work 
for us and to help our business to be more successful,” Steve 
said. “That will benefit me, but it will also, in turn, benefit the 
employee and the community.”

Steve and Lisa Langley
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Doing more with fewer resources

Larry Bailey

Lean is a management principle first used in manufacturing 
that focuses on process improvement by eliminating waste. Es-
sentially, anything that creates value for cus-
tomers should be stressed and all other work 
should be reduced. While this philosophy was 
originally implemented in Japanese automo-
bile manufacturing, it has proven to be trans-
formative in multiple industries. The guiding 
focus on customer value makes it exception-
ally well suited to help improve healthcare by 
keeping processes oriented on patient values 
like quality care, reliability, uncompromised 
safety, timely service and low costs.

Driving work that provides patient value 
means reducing everything else. Lean trans-
formation requires a commitment from the 
entire organization to prioritize patient value. 
With this broad commitment, work can com-
mence on individual processes – for example, 
new patient registration.

Underscoring the focus on value, business 
processes are called value streams in the lan-
guage of lean. To transform the new patient 
registration value stream, one would identify 
each step (both figuratively and literally) a new patient takes to 
register for care. Non value-added steps like duplicate paper-
work would be eliminated. Staff work would be organized to 

seamlessly flow from beginning to end based on the expressed 
needs of the patient. Steps that waste time, money, supplies or 

patient goodwill are driven out of the registra-
tion process. 

Given a patient value like time, methodi-
cal inspection of processes from processing 
insurance claims to reporting lab results can be 
streamlined to improve efficiency and overall 
patient experience.

Importantly, a commitment to lean means 
that organizations seek to continuously im-
prove. Each day, employees seek to add value 
by reducing waste, overburden and unevenness 
in their workloads. IU Health Morgan has 
adopted this mindset and is delivering measur-
able value for patients as a result:

One initiative championed was the use of 
the Managing Daily Improvement (MDI) 
boards. This is a lean management process 
which involves the review of daily metrics, 
which help create and sustain a sense of ur-
gency, focus and accountability. By reviewing 
the MDI board daily, problems are quickly 
identified and solutions are rapidly imple-

mented – all with a greater sense of team engagement.
We developed a Mission A3 in 2014 that drove the transfor-

mation of IU Health Morgan from an inpatient to an outpa-

tient facility. (An “A3” is a lean method for structured problem 
solving.) The Mission A3 focused on the outpatient depart-
ments Morgan would continue to have after transformation, in-
cluding Surgical Services, Cancer Services, Emergency Services, 
Wellness, Therapies, and Southern Indiana Physicians. Each 
department in turn developed an A3 to focus on specific metrics 
unique to them. 

Most recently, IU Health Morgan did a value stream analysis 
(VSA) in Oncology to improve patient flow. The VSA guides 
the ongoing work and also helps identify Rapid Improvement 
Events – those projects/processes that can be completed within 
one week for a rapid “win” for our patients.

As healthcare providers are continually asked to do more with 
fewer resources, it is vital that those resources are dedicated to 
patient health. Lean has emerged as an impactful approach to 
delivering maximum patient value by reducing operational waste 
and increasing healthcare efficiency. IU Health Morgan is lever-
aging lean principles to continuously improve our level of care 
for the people of Martinsville, Morgan County and beyond.

Larry Bailey has been a member of Indiana University Health’s staff since 
1992 and currently serves as President of both IU Health Morgan and IU 
Health Paoli Hospital. He holds a Bachelor of Science degree in Business 
from Indiana University and completed his MBA through Morehead State 
University. He is a member of the American Institute of Certified Public 
Accountants and the American College of Healthcare Executives.
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Greg McCauley, Executive Director/CEO
8403 N. Observatory Lane

Martinsville, IN 
phone: 317-709-1710

email: gmccauley@linkobservatory.org
web: linkobservatory.org

Link Observatory 
Space Science Institute

By Elaine Whitesides
Morgan County Business Leader

D
o you remember where you were on July 20, 1969? That was the day that Neil Armstrong first stepped 
onto the moon saying, “one small step for man, one giant leap for mankind.”
Greg McCauley remembers that day vividly. Still impressed by that event, after two years at Purdue 
University, he wanted to be part of the space program before it was over. Apollo 17 would be the last 
flight in the Apollo program. He left school, drove to Houston and got a job working at what is the 
National Aeronautics and Space Administration’s center for spaceflight activities – NASA. 

Linking students and STEM education through space education

This IS rocket science!

The Kokomo native was able to work on the 
team for the Apollo 15 and Apollo 16 space-
flights and was actually in Building 30, Mission 
Control as part of the Lunar Launch Team for 
Apollo 17.

“This shaped the rest of my professional ca-
reer,” said McCauley. He returned to Indiana in 
January, 1973 and Purdue where he finished a 
degree in Mechanical Engineering. His career 
in engineering was primarily in the auto in-
dustry, but he retired as CEO from Advanced 
Imaging, a national healthcare firm based out 
of Carmel, Ind. 

Always an amateur astronomer, McCauley 
was a member of the Astronomical Society 
that had been contracted by the owner of the 
Link Observatory, Indiana University (IU), to 
be custodians of the facility. “We would meet 
there in the summer,” said McCauley, “and use 
the telescope for amateur astronomy.”

In 2012, McCauley and John Shepherd, 
both members of the Indiana Astronomical 
Society board of directors, decided to create a 
nonprofit organization dedicated to public en-
gagement, information and science education 
in astronomy and space exploration. “Since its 
inception,” McCauley said, “we have enter-
tained thousands of the general public with 
programs at the observatory and provided pub-
lic lectures at a wide variety of venues through-

out central Indiana.”
“After 11 years as CEO, I retired to pursue 

my position as the Executive Director of the 
Link Science Institute. I am the principle lec-
turer and work with a great team of dedicated 
professionals.”

John Shepherd teaches astronomy at Indiana 
University and is the Chief Science Officer and 
Senior Astronomer. Kurt Williams is the Chief 
Operation Officer and Deputy Director for 
Link Observatory.

The Goethe Link Observatory
The Link Observatory was completed in 

1939, privately owned by Dr. Goethe Link. 
Dr. Link was a surgeon, specializing in the 
treatment of the thyroid, who received many 
honors for his medical work and was one of 
the founders of the IU Medical School. His 

interests went far beyond medicine, including 
his astronomy and as a pioneering American 
aeronaut who won the National Balloon Race 
in 1909.

A marvel in its time, the wood used in the 
construction was harvested from the top of the 
highest point in Morgan County, right where the 
observatory stands today on Observatory Lane.

The Observatory was donated in a life trust 
to the Indiana University School of Astronomy 
in 1948. The Director of Astronomy at Indiana 
University, Dr. Frank Edmondson, created the 
Indiana Asteroid Program in the 1950s and 
it was based at the Observatory. “In the next 
decade, 90 percent of all asteroids discovered 
worldwide were discovered at the Link Obser-
vatory,” McCauley said. “The facility continued 
to be used for science until the mid-1980s 
when growing light pollution from Indianapo-

lis and Mooresville rendered it impractical for 
astronomical science.”

The Golden Age of Space 
Exploration

“We are in the golden age of space explora-
tion,” McCauley said, “There are robotic probes 
and satellites at every planet in the solar sys-
tem. New discoveries are being made regularly. 
We will see NASA’s Orion program in full gear 
preparing to send humans to Mars. Our goal at 
the Link Observatory is to be the direct con-
nection for central Indiana to the wonders of 
space exploration.”

Besides lectures for the general public which 
have outgrown the capacity of the rooms with-
in the Observatory, educational programs focus 
on middle school and high school students. 
Many students visit the Observatory during 
field trips. In addition, Link Observatory edu-
cators bring NASA missions and space explo-
ration into the classroom. They provide interac-
tive web technology, a virtual classroom, where 
NASA mission specialists from Kennedy Space 
Center provide live classroom events where 
students can converse directly through the vir-
tual conference technology.

“We also have a program called Discover 
Space, which is a web-based science education 
program currently being utilized by more than 
one thousand middle school and high school 
students in Morgan County.”

Educational programs have been developed 
through a strategic partnership with NASA. 
That partnership also provides remote access to 
two of the 112-inch diameter radio telescopes 
at the Goldstone Apple Valley Radio Telescope 
(GAVRT) facility, which is part of the NASA 
deep space network located in the Mojave 
Desert in California. This is used for advanced 
science programs for students. 

Courtesy of Forrest Mellott.
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The Big Difference Link 
Observatory and Space Science 

Institute Can Make
The reason McCauley left the private sector 

to head up the Link Observatory Space Sci-
ence Institute comes back to the students they 
are now targeting.

“We were doing a lot of public presentations 
soon after we established the Institute. My 
niece, a middle school teacher in Avon, called 

me to ask if I would come and do a presenta-
tion at her school that would go along with 
a section on space in new textbooks for sixth 
graders. The kids were really interested in the 
topic so together we created a program we 
called Riding Rockets, What it Takes to Be an 
Astronaut. We had videos of President Ken-
nedy’s speech, Neil Armstrong stepping down 
the ladder and onto the moon, discussion about 
the International Space Center, the shuttle 
program and the future missions to Mars. 

“At the end of the presentation, during a 

question and answer session, the students asked 
how they could become astronauts. I told them 
I was going to leave them with a secret: Dream 
big; Work hard; Follow a Plan. I told them that 
those three things are the keys to success in any 
endeavor. 

“Two weeks later, I received a big envelope 
full of 72 letters. As I read the letters thanking 
me for being at their school, nearly every letter 
said, “I learned if I dream big, work hard and 
follow a plan, I can do anything.”

“Reading those letters moved me so much 

that I thought if 30 minutes with kids can 
produce this, what could we do by developing 
programs that touch thousands? Three months 
later, I had retired as CEO to pursue this en-
deavor full-time.”

McCauley explained that he sees the In-
stitute as being a premier provider of STEM 
(Science/Technology/Engineering/Math) edu-
cation, space education and NASA exploration 
for thousands of children in Indiana. 

“These kids today,” said McCauley, “are to-
morrow’s workforce. Astronomy and space ex-
ploration encompasses everything and inspires 
young people more than any other science 
endeavor. Its tentacles reach into industry and 
computer science, technology, medicine, math 
and physics. Once a young person becomes in-
spired about space exploration and understands 
the connection to all those other things, the 
things they do in school become important and 
have a purpose. Let’s give our kids a purpose 
to excel.”

Building the Future  
at Link Observatory

“You see the rings of Saturn and Saturn’s 
moons or a 3D moonscape and that sticks with 
you for a lifetime. We have the capability of 
inspiring thousands of students, but we need 
support and drive to do that. 

“It seems like this (the Link Observatory) 
has just been waiting for someone to take it out 
of obscurity and create something that is a real 
jewel for the public and young people to enjoy. 
We want it to be a site where people can dis-
cover the wonders of the universe. We wish for 
this to be Indiana’s space center.” He says, “This 
IS rocket science!”

McCauley and the others involved in the 
Space Science Institute have a grand vision for 
the Link Observatory and grounds. McCau-
ley said, “First and foremost, we are business 
people and we bring those skills and expertise 
to the table. We know it has to be scalable and 
sustainable and we understand how to run a 
global enterprise. Funding is a big issue and 
many people don’t even know we are here.”

Some people in their 60s, according to 
McCauley, have shared that they remember 
something going on out here and their parents 
brought them. Seeing Saturn for the first time, 
that was the catalyst for their careers and liveli-
hoods. That experience made a big impression 
that stuck with them their entire lives. 

McCauley says that this is a community 
project that needs local businesses and citizens. 
It’s a big program with an estimated annual 
budget of $3 million a year. 

 “Our future goal,” said McCauley, “is to fully 
develop the 55-acre property owned by IU with 
development of a 25,000 square foot science 
center adjacent to the observatory. It will include 
a 200-seat auditorium, a full-dome planetarium 
and a variety of multi-media classrooms to be 
used for informal science education. We also 
want to include a large pavilion and several 
miles of nature trails. The goal is to make this a 
premier science center for central Indiana and a 
real showplace for Morgan County.”

Courtesy of Forrest Mellott.
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Fire restoration  
special ists

317.650.7145 | www.jdsbuilds.com
Insurance agents: Ask about our referral program!

Through the Institute’s  partnership with 
NASA in their learning and educational initia-
tives, Link Observatory Space Science Institute 
was able to bring Trent Smith, Program Man-
ager for the NASA VEGGIE program at the 
Kennedy Space Center, Florida directly into 
the classroom for the 7th grade science class 
at Paul Hadley Middle School in Mooresville, 
Indiana.

NASA VEGGIE Program – The VEGGIE 
program is where astronauts grew, harvested 
and ate lettuce aboard the International Space 
Station. It made world news when it happened 
for the first time in human history in August, 
2015, and the program is being expanded be-
cause of its success and the need for a sustain-
able food source as we develop our programs 
for the human exploration of Mars.

Virtual Interactive Classroom – 
Through the use of modern computer technol-
ogy, Trent Smith and NASA educator Rachel 
Power from Kennedy Space Center interacted 
directly with 35 students in the 7th grade sci-
ence class at Paul Hadley Middle School in 
Mooresville, IN on Friday, December 4. 

During the live, 45 minute interactive pro-
gram, students were able to see and speak di-
rectly with the NASA specialist on the intrica-
cies and challenges of growing food off planet 
Earth as they viewed the large video screen in 
the classroom. This much anticipated program 

was very exciting for the students and teach-
ers alike as they spoke directly with NASA at 
Kennedy Space Center.

Unique Opportunity – There were only 
3 schools in the country invited to take part in 
this special presentation on the NASA VEG-
GIE Program , and Link Observatory Space 
Science Institute arranged for Paul Hadley 
Middle School to be one of those selected.

Local and State Wide Media Coverage  
– The event was covered by a variety of media 
including local newspapers and radio stations 
as well as Channel 13 News who aired a short 
video sequence later that evening. 

Expanding the Use of NASA Virtual 
Classrooms into Your Local Schools – The 
Link Observatory Space Science Institute is 
expanding the use of this extraordinary tech-
nology and will be bringing NASA into class-
rooms throughout central Indiana in the near 
future. 

If your school has an interest in inspiring 
your students with STEM educational pro-
grams delivered live to your classrooms from 
NASA, contact the Link Observatory Space 
Science Institute for more information.

Link Observatory Space Science Institute brings 
NASA Experts into a Local School Classroom

It is our pleasure to serve area seniors with a variety 
of housing and healthcare options!
• Garden Homes   
• Assisted Living Apartments
• New Energy Wellness
• Moving Forward Rehabilitation
• Auguste’s Cottage Memory Care

• Skilled Nursing Services
• Long-Term Care
• Hospice Care
• Respite Care

Ask about a FREE 
move to our Assisted 

Living & Garden Homes!

ASCSeniorCare.com

FULL CONTIUUM OF CARE
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Jeff Binkley

A few suggested 
financial resolutions 

for the New Year
I’m not gonna do the standard financial col-

umn and talk about the year just past, or lay 
prognostications for the year ahead. I’m not 
gonna do that because to be frank with you, 
it really doesn’t matter that 
much. What does matter? 
What matters is YOU and 
what you do to move yourself 
forward this year. 

According to Forbes maga-
zine ( January 2013), over 
40% of Americans make New 
Year’s resolutions. Sadly, only 
about 8% end up keeping 
them. (University of Scranton 
research) At least I’m in good 
company!

But just in case you, Dear 
Reader, are part of that 8% or 
want to make a bold attempt 
to be part of it, may I humbly 
offer a few financial resolu-
tions for you to consider? 
Simple, achievable ones that 
shouldn’t take too much time 
or effort yet can offer potentially exponential 
returns. 

1. Increase your 401(k) payroll deduc-
tion: Contribute an additional 1%, 2%, 5% or 
more. You’ll be surprised how little you miss 
it and how quickly it will add up. Most of you 
have online access to your account. Go ahead 
and increase it. Right now, put the paper down, 
pull out your phone or laptop and increase it 
right now. I’ll wait….

Welcome back and Congratulations! You 
have just improved your financial future!

2. Open and fund a ROTH IRA: Tax free 
money in retirement is priceless. Paying 25%, 
30% or more in income taxes on pension or 
other retirement income STINKS! ROTH 
IRAs have wonderful tax benefits. But you got-
ta fund them and let annual contributions and 
time work for you. Did you see family over the 
holiday? Do you think a few of them wish they 
would have opened a ROTH when they were 

your age? Put it on your task list. Do it.
3. Stop IT! Whatever “It” is, STOP IT! 

Does $100, $200 or maybe even more just 
seem to “disappear” from your checking ac-

count or get added to your 
credit card balance each 
month? STOP IT! Identify 
where it’s going and just stop. 
Do you get pizza every Friday 
night? Skip a week! (As for 
our household, I’ve decided 
that my son and I will get our 
new video games from Red-
Box for $2 a night. Paying $6 
- $10 in rental fees instead of 
the $60+ that some of these 
games are costing now will 
save us a ton! (And don’t get 
me started on smartphones 
for pre-teens… STOP IT!) 

4. Wake up: As much as 
I’d like to tell you that a com-
mitted, experienced, financial 
professional can make your 
retirement years wealthy and 

wonderful, I won’t. Bottom line, the quality of 
your life in retirement is up to you. The quality 
of your health, the quality of your relationships, 
the quality of your financial wherewithal to do 
the things you’ve always wanted to do. Wake 
up. It’s YOUR responsibility and your choice. 

The New Year stands before you. 
What you do with it, what your life will look 

like on 1/1/17 is almost exclusively UP TO 
YOU. 

Here’s wishing for you a happy, productive 
and changed you in this New Year!

None of what I have written above should be 
construed as buy or sell recommendations for any 
investor without thoroughly discussing your specific 
situation with a professional advisor. The Binkley 
Wealth Management Group LLC is a FEE-ONLY 
Independent Indiana Registered Investment Advisory 
Firm and is not compensated by commissions in any 
way. Mr. Binkley can be contacted via email at Jeff@
thebinkleygroup.com or phone 317.697.1618

Lindsey smaLLing
317-435-5914

Lsmalling@talktotucker.com

w w w . T h e s m a l l i n g g r o u p . c o m

BUYING • SELLING • INVESTMENT PROPERTY • PROPERTY MANAGEMENT

Bottom line, the quality of your life in 
retirement is up to you. The quality of your 
health, the quality of your relationships, the 
quality of your financial wherewithal to do 

the things you’ve always wanted to do.
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Bill Grider, Owner
243 East High Street

Mooresville, IN 46158
317-831-3034

valuemarketme@sbcglobal.net
www.valuemarketgrocery.com

Mooresville Value Market

Grocery store provides sense of accomplishment

Dr. Thomas Parell 
Camby & Centerton •  317- 831-3271 & 317-831–8231

Free Consultation by mentioning this Business Leader ad

St. Francis Pet Hospital

Finally, Results You Can See At 
A Price You Can Afford!

Stem Cell Therapy for 

Arthritis
Helps animals suffering from:
•	 Osteoarthritis
•	 Hip Dysplasia
•	 Ligament & Cartilage Injuries
•	 Many Other Degenerative Diseases

ment is what 
helps set it 
apart from 
its competi-
tion. “None of 
them want to 
do the fresh-
cut meat, 
because do-
ing the meat 
is hard,” he 
said. “That’s 
why a lot of 
them have 
gone with the 
prepackaged 
meats.”

To get 
more business, 
Grider relies 
on advertising, 
their Face-
book page 
and word-of-
mouth mar-
keting. Plus, 
he tries to 
make sure all 
of his employ-

ees “are giving the best service they can,” and 
the store receives good reviews to back that up.

During the past four years, one of the les-
sons Grider has learned is you have to stay 
involved in your business. “The work ethic that 
people used to have and what they have now is 
totally different,” he said. “People just won’t do 
what you will do. If you start getting away from 
the business, and you don’t do the things that 
need to be done and start to rely on everyone 
else to do it, they’re not going to do it like you 
do. So we try to take care of the business and 
take care of our customers. If you don’t care 
about them, they’re not going to come back.”

Grider credits Ernie Hasting as the one 
person who has taught him the most about 
the grocery business – and has even influenced 
some of his decisions through the years. Hast-
ing was the owner at the grocery store Grider 
worked at in Greensburg as a young adult. “He 
taught me how to master the grocery business,” 
Grider said. 

Hasting’s can-do spirit and what he accom-
plished inspired Grider. “He came from Ten-
nessee with nothing and started a business,” 
Grider said. “It’s not easy to start a business 
when you have nothing and you have to get 
people to loan you money. But that’s what he 
did.” Hastings went on to become an indepen-
dent grocery store owner with over 10 stores.

Over the years, Grider has heeded some of 
the things Hasting taught him. With that kind 
of guidance and inspiration, it is no wonder 
that the Mooresville Value Market has become 
a long-standing business in the community 
that gives Grider a great sense of accomplish-
ment.

“I have relatives who live near Belleville,” 
he said. “We used to come by this store on our 
way to visit my grandma and grandpa when 
we were little. When I started looking to buy 
a store, and they said this one was available, I 
came by and took a look. That’s how I ended 
up buying this place.” 

For over 25 years, the Mooresville Value 
Market has become a trusted grocery store for 
Morgan County and surrounding area resi-
dents. The store offers superior cuts of meat, 
farm-fresh produce and a variety of grocery 
items. Grider employs 25 employees, who are 
mostly Mooresville residents.

The meat department is the store’s biggest 
draw. People select their fresh-cut meat items 
from a counter instead of picking up packages 
of meat from refrigerated shelves. “It’s like it 
used to be back in the day when stores took a 
little more pride in giving service to people,” 
Grider said. “Everyone else has gone with pre-
packaged meats. For example, we grind the 
hamburger. Other stores buy hamburger that’s 
already been ground and put into tubes. But 
we grind it fresh here. And we can do special 
cuts. Whatever our customers want. Our meat 
prices are a lot better, too.”

Grider enjoys the grocery business because 
it offers him a challenge. There is always some-
thing going on that needs to be taken care of. 
One of the biggest challenges he has faced is 
competing against the giant chain stores. “I 
mean look at the town of Mooresville, you have 
Dollar General, Family Dollar, Kroger, Meijer 
and Walmart – even Menards and Lowe’s sells 
groceries,” he said.

But Grider believes the store’s meat depart-

By Ariane Cagle
Morgan County Business Leader

As a man who loves to work, Billy Grider 
takes great pleasure in owning the Moores-
ville Value Market as well as the Gosport and 
Cloverdale Value Markets. And he’s proud his 
stores are known for offering fresh cut meats at 
generally lower prices than his competition.

Grider began his career in the grocery busi-
ness when he was 16 years old. “My step-uncle 
hired me to work in a grocery store in Greens-
burg,” he said. “I started working in produce 
while I also worked in construction.”

While at the Greensburg grocery store, 
Grider became an experienced grocery man-
ager. He learned and worked every aspect of 
the business, except for meat cutting which 
Delbert Greene, his meat department manager, 
taught him. When Grider was 25, he decided 
he wanted to work for himself. So he started 

looking to buy a grocery store with his brother 
Robert. 

Bill Grider
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I am frequently 
asked this ques-
tion. After all, 
no one wants to 
be without heat 
in the middle 
of the winter.  
Some expect this 
process to take 
several days to 
complete, but 
it may surprise 
you to know that 
we can install a 
complete heating 
and air condi-
tioning system in less 
than one day. Many 
times, the temperature 
in the house has not 
even dropped to a 
cool level before the 
new furnace is up and 
running.  You do not 
have to wait for nice 
weather to upgrade 
your old, inefficient 

Jod Woods

How long should it take 
to install a new furnace?

heating and air conditioning system to a 
high-efficient comfort system.  Start enjoy-
ing the money savings and greater comfort 
NOW! Give Anita a call at 317-831-5279 

today.  Schedule an ap-
pointment for us to dis-
cuss your needs and de-
sires for a new heating 
and air conditioning 
system in your home.

Please let me know if 
there are any topics 
that you would enjoy 
being discussed. I can 
be reached at 317-
831-5279 or Jod_D_
Woods@EconomyHeatin-

gandAir.com

Community Bank celebrates 125th anniversary by giving back

On Thursday, December 10th, Home Bank celebrated its 
125th anniversary in a unique fashion; by gifting back to six lo-
cal non-profits in the communities they serve. 

During a reception held in Martinsville, Home Bank gave 
separate $10,000 gifts to six non-profits in Johnson, Hendricks 
and Morgan counties: League of Miracles, Churches in Mis-
sion, Interchurch Food Pantry of Johnson County, Horseshoes 
of Hope, Stability First, and Gathering Together. Three schol-
arships were also created in honor of Ruth Rusie, Gene Level 
and JK Daily, who have all three played critical and inspirational 
roles at Home Bank and in their communities. The scholarships 
include money that each student recipient can donate to a non-
profit of their choice.

Additionally, it was announced during the celebration Thurs-
day evening that Martinsville Mayor, Phil R. Deckard, provided 
Home Bank with the official proclamation stating that Thurs-
day, December 10, 2015, is from this point forward, “Home 
Bank Day” in Martinsville, Indiana. 

President and CEO of Home Bank, Dan Moore, reflected on 
the opportunity the bank has to give 10 percent of their profits 
back to the communities they serve as well as challenge those in 
attendance to think like-mindedly when it comes to giving back 
to the communities of which they are a part, “The culture, the 
attitude, the awareness of making a difference in the world can 

become exponential… Think what we could do if we all gath-
ered together and how we could affect our communities at large. 
This celebration isn’t just about the past and legacy, it’s about the 
future. We’re in it for the long haul. We think and believe that 
this community and the communities we serve have enormous 
potential.”

The $60,000 donations that were presented Thursday evening, 

brings the bank to a total of $118,500 in giving for 2015.
Home Bank SB was chartered in 1890 as a mutual institu-

tion which essentially means that it is owned by its depositors. 
Without private ownership or stockholders, the bank’s profits 
are allocated entirely to its capital reserves, resulting in greater 
fiscal strength and resources for community support. 

Home Bank’s Melissa Fisher (right)  presents 
check to Rick Miller (3rd left) of Stability First.

Ph: 317.483.3498 • E-mail: store3777@theupsstore.com
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There are three different kinds of time that 
you need to know, understand and apply to 
maximize your business.
•	 Focus-On Time, 
•	 Function-In Time, and
•	 Freedom From Time
Manage these three and 

you will have a more success-
ful business and an enjoyable 
lifestyle.

So often small business 
owners feel overwhelmed. 
Being overwhelmed is know-
ing what to do but not when 
to do it. Proper planning is 
your key to reduce or elimi-
nate that feeling of being 
overwhelmed. Planning with 
your focus on “time” helps.

Function - In Time is the 
time you spend working “in” 
your business. If you are like 
most business owners, it is 
where you are spending most 
of your time now. It is not wrong to spend time 
here working in your business but with only 
this kind of time you will soon become stag-
nant and fail to continue to grow.

Focus - On Time is the time you spend 
working “on” your business, planning, setting the 
course, strategy and expanding your vision. This 
might be the most critical time element that 
successful business owners must employ proper-
ly. Yes, that means you have to schedule time to 
plan. I believe it was Ben Franklin credited with 
first saying, “failing to plan is planning to fail.”

Freedom - From Time is the time you need 

to take to get away from your business and re-
charge your own batteries. This time element 
is vital to keeping you fresh and energized. It 

helps you to clear your head 
so you can return with a new 
perspective and approach.

The extent in which you 
balance these activities is the 
extent that you create balance 
in your life which equates to 
lifestyle, growth and expan-
sion. Where Focus and Free-
dom meet you create space 
to plan and develop your 
business and yourself. Where 
Focus and Function meet, you 
create the systems that enable 
you to be productive. Where 
Function and Freedom meet, 
you have fun enjoying the 
outcome of your efforts.

Take time to create a plan 
far enough in advance so that 
you make sure you manage 

each of these three types of time to make your 
business and your life better. Sounds like a 
great way to use your time in 2016.

Grow Your Business™ Coaching founder Jack 
Klemeyer is recognized as a preeminent resource for 
business professionals. As a John Maxwell Certified 
coach, speaker, trainer and facilitator of Mastermind 
groups for business owners and professionals, his 
results-driven philosophy calls for action and ac-
countability. He and his Grow Your Business™ team 
are dedicated to taking businesses and their owners 
to the next level. Jack can be reached at Jack@
GYBCoaching.com or at 317-755-6963. Learn more 
at GYBCoaching.com.

Jack Klemeyer

3 kinds of time you need 
to know and master

Where Focus and Freedom meet you 
create space to plan and develop 

your business and yourself.

 

We can give you the
�exibility to do that. 

 

 

Wade Phelps
Manager of Small Business 

Administration Lending
(765) 558-3822

 

Want to  e x p a n d
your business?
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Martinsville Chamber of 
Commerce: The regular monthly 
meeting on the third Friday at 
11:30 AM at the Morgan County 
Administration Building, 180 South 
Main Street. For more info, please 
contact the Chamber office at (765) 
342-8110 or visit its website: www.
MartinsvilleChamber.com

Rotary Clubs: Martinsville meets 
every Tuesday at noon at the First 
Presbyterian Church, 240 East 
Washington Street, Martinsville.
Mooresville Decatur meets every 
Wednesday at 7:30 AM at Jones 
Crossing Banquet Center, S.R. 67 
and Allison Road, Camby.

Business Networking 
International: Morgan County 
Connections meets every Wednesday 
Morning at the Mooresville Public 
Library, 220 West Harrison Street, 
from 8:00am to 9:30am. For more 
information call Angela Kath at 317-
445-9827.

Mooresville Chamber of 
Commerce: The regular monthly 
meeting on the third Thursday from 
11:30 AM to 1:00 PM. The meeting 
location is Jones Crossing Banquet 
Center at the corner of S.R. 67 and 
Allison Road. Lunch ($7 members, 
$10 non-members) For more 
information call the Chamber office 
at 317/831-6509 or visit its website: 
www.MooresvilleChamber.com.

Morgan County Toastmasters 
Club: Weekly meeting every 
Thursday evening at 6pm at 
Franciscan St. Francis Hospital 1st 
floor Conference Room.

Business & Professionals 
Exchange: This Hendricks County 
meeting takes place each Tuesday 
from 8:15-9:45 a.m. at West 
Central Conservancy District, 243 
S County Road 625 E, Avon. More 
information at www.b-p-e.org.

Rediscover Martinsville: An 
Indiana Main Street U.S.A. 
Association. For information: 
PO Box 1123, Martinsville, IN 
46151. 765-343-6303 or e-mail: 
rediscovermartinsville@gmail.com. 
Follow us on Facebook.

Morgantown Merchants 
Association: The Morgantown 
Merchants Association meets at 
the Fire Station on dates to be 
announced. For more information 
call Sharon Zimmerman at the 
Stitchery Mill at 812-597-5997 or on 
www.MorgantownIndiana.com.

Networking Business Women 
of Morgan County: NBW of MC 
meets on the second Thursday at 
11:30 AM at the Mooresville School 
Administration Building next to 
the Post Office on Carlisle Street. 
Bring your own lunch. For more 
information, call Patti Wilson at 317-
856-9801.

Networking 
Opportunities

9943 E US Hwy 36, Avon 
(317) 272-9746 • www.hoosiertent.com

Tents & Accessories  
Tables & Chairs ✴ Linens

Flooring & Staging
Food Preparation

Inflatables & Games

Artesian Printing
FOR ALL YOUR PRINTING NEEDS

• (765) 342-2321 • Across from Kel ler ’s Off ice Supply • 

•  30-DAY BILLING  •

•  FREE DELIVERY  •

•  PRINTING DONE ON SITE  • 

•  LOW PRICES  •

B&W AS LOW AS .03 ea

COLOR  AS LOW AS .15 ea
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LOCALLY OPERATED
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2014 – 2015 Inspiring Health

The human heart is amazing, and at 
Franciscan St. Francis Health, our Top 2% 
National Ranking for Overall Heart Care 
is pretty impressive, too. We’ve been 
Indianapolis’ only 5-star rated hospital 
for heart valve repair and replacement 
surgery by Healthgrades®. We established 
Indiana’s fi rst dedicated Heart Valve 
Center, and our team is renowned for 
treating the most complex cases, 
pioneering next-generation techniques 
and participating in landmark research.

Schedule an appointment or second 
opinion with our valve team. It’s the 
best way to be sure that your heart is 
in the right place. Call 1-877-78-VALVE 
or visit FranciscanStFrancis.org/valve.

100,000:

TOP 2%:
HEARTBEATS PER DAY

OUR NATIONAL RANK


