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Edna, 66, living without pain

Only you can accurately gauge the 
intensity of your knee pain. If simply 
walking from the living room to 
the kitchen is excruciating, you are a 
candidate for partial knee replacement 
— no matter your age. For a second 
opinion or a consultation, call 217-DOCS
to connect with a Clarian West partial 
knee replacement specialist.

You know your body.
 Don’t take no for
 an answer.

Dave Stafford
Publisher
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Readers of the Morgan County 
Business Leader are encouraged to 
send letters to the editor as often as 
they wish. The stipulations are that 
the letter is timely, focused (not more 
than 200 words) and verifiable. Please 
make sure to provide your complete 
name and daytime and evening 
telephone contact numbers. All letters 
are subject to editing for brevity, 
clarity and grammar. Please direct 
correspondence to info@bleader.biz.

Yes, we want 
your letters

One of my honors as a Vice President of Rain-
makers - the fastest growing networking group in 
Indiana - is to give a brief ‘wrap-up’ presentation 
at the close of some of the meetings. A unique 
feature of Rainmakers is that we 
do an activity each meeting that 
focuses on marketing, making 
connections and referrals, goal-
setting, being accountable, find-
ing motivation; the list goes on. 

A recent activity allowed me 
to use a personal experience 
to show how important it is to 
THINK BIG.  Each group was 
asked to be creative and help 
one of the people at their table 
to come up with a Million Dol-
lar Idea to market their business. 
Wouldn’t this be fun? Even if 
pretending, coming up with a 
Million Dollar Idea would really 
get the juices flowing and cre-
ativity will abound! 

Unfortunately, as we enter adulthood, we bring 
a lot of baggage from being told that we can’t, we 
shouldn’t, we aren’t good enough or being asked, 
“Who do you think you are?”. And then we begin 
to believe this negativity. Our creativity diminish-
es; we are all too conservative with our thoughts. 
We lose our ability to dream, to think outside the 
box, to believe in ourselves. 

During the Million Dollar Idea activity, I saw a 

couple people with their calculators out, keeping 
track of their estimated expenditures!

Be a kid for a few minutes and pretend you can 
do anything you want, that anything is within 

your reach, that you can make it 
so just because you believe you 
can. What if you did have a mil-
lion dollars? What if you had a 
billion dollars?

While creating the 2009 
marketing budget for our home 
inventory business, Mike and I 
thought of what we’d do if we 
had no financial restrictions. 
Some of the ideas? Advertise on 
TV during the super bowl, buy a 
full-page ad in the Indianapolis 
Business Journal (IBJ), the pre-
mier business publication in the 
State of Indiana, and place our 
message on billboards all around 
the state. 

Since we didn’t enter into the planning session 
with the attitude that we had limitations, we al-
lowed ourselves the ability to think big. So, what 
did we decide? Everything I just mentioned, but 
within the reach of a small business’ marketing 
budget. 

Instead of a TV ad during the super bowl, 
we purchased a Tip of the Week radio spot for 
2 months on Radio Brownsburg, a local start-
up radio station. Instead of buying billboards all 

around the state, we purchased billboard ads that 
will drive around the city. This company, EyeLVL, 
mounts large banners (small billboards) on trucks 
and drives the message around the Indianapolis 
Metropolitan area. Three times a day, at the heavi-
est-traveled times when traffic is moving very 
slowly, our ad is in the target area. And instead 
of an ad in the IBJ, we have ads in Coffee News, 
a free, good-news, local information weekly pub-
lication distributed by local business owners for 
their customers. Additionally, I write a column for 
Morgan County Business Leader. Though not an 
ad, it is an opportunity for monthly exposure for 
our company. 

Without the far-reaching ideas that an activ-
ity like A Million Dollar Idea helps create, we 
wouldn’t have thought of these scaled-down ver-
sions. We wouldn’t be advertising at all, because 
we would have believed that we couldn’t. 

So give it a try - be a kid. Let go of your re-
strictions. Pull off your blinders. Escape from your 
limitations. Think big. Billion dollar idea big. And 
make 2009 the greatest year yet! 

Cindy Hartman is President of Hartman Inventory 
LLC (www.HartmanInventory.com),  a provider of 
business and home inventory services. She and her 
husband Mike also own Hartman Inventory Systems 
LLC,  a  business package for those who want to 
establish their own inventory company. Cindy is  also 
VP of Rainmakers Marketing Group and enjoys writing 
and speaking on her industry,  entrepreneurship, 
networking,  marketing and small business.  Read 
Cindy’s blog, at www.HartmanInventoryBlog.com.

Small business owners can  
have billion dollar ideas

Cindy
Hartman

So give it a try - be a kid. Let go of your 
restrictions. Pull off your blinders.  

Escape from your limitations. Think big. 



Presented by Michele Urban
Do you know the right steps to take to win that 

next great job? Have you established the key strat-
egies and relationships that can take your career 
to the next level? If you’re ready to explore other 
opportunities but aren’t sure you’ve put the right 
pieces in place, consider these “Best Practices” 
that could help you advance your professional life: 

Get out and get noticed. 
Actively participate in civic groups, churches 

and professional organizations. Attend job fairs 
and workshops and business-to-business net-
working events. Volunteer for not-for-profit 
organizations and at city events. You’ll get that 
“warm and fuzzy” feeling and you’ll most likely 
make key career-building connections.

Promote yourself. 
Don’t be afraid to let your contacts know what 

you want, what you need, and how they can 
help. It’s called “shameless self-promotion” be-
cause there should be no shame in it. However, it 
WOULD be a shame if that perfect job went to 
someone else because you didn’t let anyone know 
it was YOUR dream job. 

Exhibit gratitude.
When someone provides a referral, whether it 

leads to a great opportunity or not, let them know 
you appreciate it. Thank them in person, over the 
phone, by email and/or with a “thank you” note. 
Don’t overdo it, of course, but choose the right 
way to say thanks. People like to be able to help, 
but they also appreciate being...appreciated.

Encourage your peers.
Do you know others in need? Perhaps a friend 

who’s also looking for a career change? Be an en-
courager, a supporter, a shoulder to lean on. The 
side benefit of this is that you might discover your 
own best path by stepping outside yourself. Of 
course, as you encourage and support others, let 
them help you, too. Again, people like to help. Let 
them.

Act ethically.
When communicating with your support net-

work or prospective employers, stay positive, but 
be honest. Period. 

Seek professional help. 
No, not THAT kind of professional help. In 

many cases, it might be wise to enlist the services 
of a full-service recruitment firm or career con-

sultant. Seek one that has consistent and long-
standing industry experience who will truly be a 
matchmaker jointly holding your best interests -- 
and those of the employer -- as the only standards 
of success.

Act unselfishly. 
What’s the best “best practice”? Do unto others 

as you would have them do unto you. Recognize 
it? Of course, it’s the Golden Rule. The popular 
book (and DVD) called “The Secret” expands on 
this and presents the same fundamental tenet as 
the Law of Attraction. This philosophy is perhaps 
most succinctly expressed as: “Givers gain.” Those 
positive vibes you send out will, in time, come 
back to you.

The Bottom Line:
Whether you are focusing on your career or 

building a more rewarding life, these best prac-
tices can probably make a positive difference. To 
learn more about these ideas or to explore specific 
opportunities in your field of expertise and inter-
est, contact me for an introductory consultation. I 
can help you implement effective job search tech-
niques and make informed career choices.

As originally presented on TipTopics.com. Copyright 
2008, TipTopics LLC. All rights reserved. To learn 
more about showcasing your expertise and business 
services with TipTopics, call 1-888-438-8471.

Top Tips from TipTopics.com

Michele Urban 
is the founder 
and principal 
of Ncompass 

Group, LLC. She 
and her team of 

trusted resources 
assist with 

career services 
and placement 
options from 

traditional temporary placement 
to direct hire and everything in 

between.
To learn more about this topic, 

contact Michele Urban at: 
Ncompass Group, LLC 

Indianapolis, IN 
(317) 405-9680 (Office) 
(317) 710-9434 (Cell)

To learn more about showcasing 
your expertise and business services 
with TipTopics, call 1-888-438-8471.

Could these “Best Practices” 
help you advance your career?
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By Bob Sullivan
Morgan County Business Leader

Director Alice Cordes is the only paid employee of the Churches 
in Mission of Morgan County, which serves an estimated 270 poor 
families a month. But, she clarifies, “We’re staffed with over 70 vol-
unteers, including daily office workers, supply sorters, and coordina-
tors for our many special events throughout the year.”

The Mission opened in 1987, helping around 70 families a 
month. According to Alice, “Ministers from the United Methodist 
Church, the Free Methodist Church, and First Christian Church 
combined resources to more efficiently help the needy.”

The primary purpose of the Mission is to stock and operate a 
food pantry. It also distributes used clothing, donated furniture and 
other items. Its secondary purpose is to help qualifying families pay 
overdue utility bills. The Mission has a system in place to ensure 
the needs of their clients are genuine. “It’s easy to weed scammers 
out, and it doesn’t occur as often as people might think,” said Alice.

Since the downturn in the economy, the Mission has seen much 
greater need--with fewer resources. “It’s tragic to talk to someone 
who’s never asked for assistance before,” said Alice. “We’ve had a 
huge increase in people struggling to pay utilities. The price of food 
has hurt us. We can’t buy as much when there’s a greater need than 
ever.”

The Mission stresses education to its clients. “Low income par-
ents don’t see that as a possibility for themselves or their children, 
but education is the key to their way out,” observed Alice.

Alice says she’s seeing families return who had escaped the cycle 
of poverty years before. “A common misconception is that low in-
come families don’t work. A lot of our families work hard, but they 
don’t make a lot of money and don’t have insurance. A doctor’s bill 
and time off from work are huge setbacks. Trying to maintain pro-
gressively older vehicles also stacks against them.”

Eight churches in Morgan County primarily support the Mis-
sion with regular organized food and clothing drives, plus prayer 
and financial support. Those churches make up the board of the 
Mission. Several other churches and organizations support the 

Mission with less regular contributions.
Alice recalled, “My mother had been involved with Churches in 

Mission since its inception, and was president of the board. In 1997, 
she was also covering the directorship position. I said I would serve 
as the interim director. But I realized soon after that this was where 
God wanted me.”

Alice is a life-long Mooresvillian. She graduated from Moores-
ville High School and pursued music classes at Ball State for two 
years before returning to Mooresville. “I married and had children, I 
was a bookkeeper, a marketer, and was a stay-at-home mom--which 
was my favorite job. I served as executive director for the Mental 
Health Association of Morgan County for six years.”

Alice acknowledges several individuals and organizations who 
help keep the Mission running. “I call Susan Haynes (Mooresville 
Schools Community Relations Coordinator) my ‘chief elf.’ She’s 
been a tremendous help through the years getting supplies for 
school kids and overseeing our Christmas events. Overton Indus-
tries has been fantastic to us; Bob Miller of Ray’s Trash pays our 
trash bill.

“When a need arises, the 
people of Morgan County 
always step up,” said Alice. 
Anyone interested in help-
ing the Mission should con-
tact Alice directly via the 
email and phone number in 
the blue box. 

Fred, Alice’ husband of 38 
years, is a retired electrician 
from Allison Transmission 
in Plainfield. They raised 
two daughters, Heather and 
Jennifer. Two nieces, Chris-
tine and Amanda, also lived in the household for many years. Alice 
serves on many volunteer organizations and is an elder of the First 
Christian Church of Mooresville.

Bob Sullivan
317.918.0029  •  bob@copybob.com

view writing samples at
www.copybob.com

What’s a business writer,
and why do you need one? 

(Since you’re still reading, you realize I may 
be able to help you and want to know more.)

As a business writer, I’ve spent my entire career bringing value
to companies just like yours. I compose copy that generates 
business, in a variety of formats and media, such as:
• Websites • Advertorials
• Retail catalogs • Brochures
• Packaging • Press Releases
• Magazine Ads • Business-to-Business correspondence
• Direct Mail • Profile pieces for newspapers and magazines
• Newsletters • Morgan County Business Leader News Editor 

But does my writing work? Does my writing grab the reader’s 
attention, and make them want to know more?

(Look at it this way: If you pick up the phone and call me—based 
on the strength of this advertisement—the answer must be “yes.”)

CopyBob-MCBL QtrPg 4c  9/9/08  12:41 PM  Page 1

 A mission to help the needy of Morgan County

Churches in Mission
Alice Cordes, Director

27 S Indiana Street Mooresville, IN 46158       
317-831-3987 

Hours of Operation
Mon, Wed, Fri 9 a.m. - Noon
To donate: Thurs: 6 - 8 p.m.

alicecordes@aol.com
churchesinmission@att.net

churchesinmission.org (no www!)
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By Bob Sullivan
Morgan County Business Leader

“We’re sticking to breakfast and lunch with 
no plans to go a full day,” exclaimed Pam Jen-
kins, owner and head cook at Pam’s Corner Café. 
“Breakfast and lunch are just about to kill me! I’m 
wondering, ‘Doggone it Pam, what have you done 
this time?’ We don’t even have a sign. I’m scared to 
death to put one up.”

Of course, getting bombarded daily with lots of 
hungry customers is a good “problem” for any new 
business. Shortly after opening the doors Janu-
ary 1, Pam doubled her staff to accommodate the 
increasing number of regulars. “I’ve been in the 
restaurant business all my life. We had to double 
everything from the crew I used to run in other 
places for years. We have four cooks (including 
Pam), seven waitresses, three dishwashers and a 
hostess. Things have gone far above my wildest 
expectations.”

Pam Jenkins grew up in Indianapolis, a gradu-
ate of Ben Davis High School. She began wait-
ressing as a teenager and never left. Pam recalled, 
“There’s good money to be made if you treat the 
customer right. I raised two kids while waitress-
ing, supervising and managing. It wasn’t always 
easy, but it can be done.”

After years of floating from restaurant to res-
taurant, Pam decided her years of knowledge 
made her ready to try ownership. In 1998, the 
Fraternal Order of Eagles--a nonprofit organiza-
tion in Mooresville--wanted someone to oversee 
their kitchen and catering within their meeting 
hall. Pam’s husband, a member within the or-
ganization, made the introductions to bring her 
on board. “I leased it for three years and ran it as 

‘Pam’s Restaurant and Catering.’ It was my first 
experience being in charge of my own place and 
we were very successful there.” 

In 2001, Holston Bible sought her out to run 
his restaurant in Brooklyn (south of Mooresville, 
near Centerton), which opened to the public as 
Pam’s Kitchen and Catering in 2002. She ran the 
restaurant until 2006. She explained, “the place in 
Brooklyn was stable, but given the population, I 
couldn’t grow the business.” 

Pam took on other projects that didn’t pan out, 
and in 2007 she took a step back to consider her 
next step. She didn’t feel ready to retire. Finally, 
Tammy Randolph, an old friend and on-and-off 
employee for several years, contacted her in 2008 
to tell her about availability within Mooresville 
Village Plaza (Indiana Street within the Kroger 
shopping strip). “She’d been telling me for years 
I needed to be in Mooresville. I called about the 
lease, and I was surprised about how reasonable 
it was. So I went forward with it, and Tammy’s 
part of my crew now--so her scheme worked!” 
Pam joked.

According to Pam, business per day has tripled 
since opening week. “It must be word of mouth--
it has to be, I still have no sign! Also, we’re known 
for our breaded tenderloin--we hand-bread them 

ourselves, and you won’t find that very 
often. We’re a quiet, small town café for 
people to gather and get good food cooked 
to order.” 

Reflecting on the last couple months, 
Pam exclaims, “I should have opened here 
eleven years ago. To have that energy now!” 

Pam and her husband Terry live in 
Plainfield. Terry works for Duke Energy. 
Her grown children, Angie Decker and 
Eric Wagoner, help with the restaurant 
the weekends. Pam has two grandchildren.

Pam’s Corner crowded with customers

The Morgan County Economic Development 

Corporation (MCEDC) along with Indiana Small 

Business Development Center and the Lieutenant 

Governor’s office will host an Entrepreneurship 

Workshop in April of this year.  The workshop is 

aimed to address the needs of people that currently 

own their own businesses or those considering 

opening a new venture.  This will be the first of four 

workshops sponsored by the MCEDC throughout 

the year for entrepreneurs.  John Taylor, Executive 

Director of the MCEDC indicated that with many 

businesses reducing their workforce, a number of 

people will consider starting their own business. 

“Although it may seem like the timing may not be 

right, but, many people will begin to think about 

using their skills to be their own boss.  Through our 

efforts, we hope to help those considering opening 

their own shops to avoid the pitfalls that many 

business owners face.”  

If you would like to attend this workshop, please 

contact the MCEDC at 317-831-9544 or email John 

Taylor at jtaylor@morgancoed.com.

Pam’s Corner Café
Pam Jenkins, owner

Mooresville Village Plaza
490 South Indiana Street

Mooresville, IN 46158
317-831-3765

Hours of Operation
6:30 a.m. - 2:30 p.m. Daily

ptjenkins@att.net
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A community bank with roots in South Central Indiana and branches in nine counties, People’s State Bank 
was founded in 1904. According to Juli Magness, “Because People’s Bank never entered into sub-prime lend-
ing, the banking crisis never affected us. We remain safe and secure due to sound management decisions that 
kept us away from the problems that are hurting so many banks of the industry.”

People’s Bank Mission Statement: To provide quality products and services at a fair price to the communities 
we serve in a friendly hometown atmosphere; to provide a safe and profitable return for our shareholders; and 
to provide a pleasant working experience for our employees.

People’s Bank’s main office is in Ellettsville, IN.

By Bob Sullivan
Morgan County Business Leader

www.peoples-bank.com
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Juli Magness joined the Morgantown branch of 
People’s Bank 11 years ago as an assistant man-
ager, with already a decade of experience under 
her belt. She became branch manager in 2002.
Juli grew up in Columbus, Indiana, and gradu-

ated from Columbus North High School. After 
ten years at Bank One first in Greenwood later 
their Bloomington branch, she recalls, “People’s 
bank has always been locally owned and operated. 
That’s what attracted me to them then, and why 
I’ve remained here.”
Juli manages four employees at the Morgantown 

branch. “Our newest employee has been here over 
six years, with one at fifteen years,” Julie observed. 
“The folks here are friendly and close-knit, and 
they care about the community. We know our 
customers well, and they know us.”
Juli says the opportunity to remain close to their 

customers sets up opportunities for them to help 
each other. “Because they trust us, our custom-
ers might be more willing to approach us with 
a problem. And because we know them, we can 
more readily find a solution.”
Juli admits, “for the last couple years, our growth 

has been slow and steady, not as much as we’ve 
seen in the past, too the economy has affected us, 
but it has been growth.”
Juli is a member of the Lion’s Club in Morgan-

town, and the bank participates in the Colonel 
Vawter Day Festival in Morgantown every year.
Juli is raising one daughter, Josie, five years old. 

She has two pug dogs, Maggie and Baby.
The People’s Bank Morgantown branch opened 

in 1993.

People’s Bank Paragon Branch Manager Judy 
Silcox started at the Owen County branch in 
1995. She was one of the first employees trans-
ferred in anticipation of the opening of the Para-
gon branch in February 1997. Judy recalled, “I 
was excited to work only five minutes away from 
home.”

Judy grew up in Paragon and graduated from 
Martinsville High School. She started working 
for People’s Bank shortly after high school. Judy’s 
worked exclusively at People’s Bank her entire 
career, with ten over years experience interrupted 
only during time off to stay home and raise her 
small children.

“I love it,” Judy exclaimed. “I loved it from the 
time I started. I love helping people with their 
problems and finding ways to fix them. I enjoy 
working with people. When I was home, that was 
what I missed the most. And since we’re smaller, 
I know everyone who walks through the door. It’s 
like helping family.”

Judy became branch manager in May 2008, 
and oversees four employees. “I’d served in a vari-
ety of areas in the bank before stepping into the 
position, so it was a smooth transition,” said Judy.

Judy admits being the only bank in town in 
such a small community makes finding ways to 
grow a challenge. “I’m looking forward to get-
ting more involved charity and special events at 
a community level,” Judy said. 

Judy is raising two children, Savannah Sil-
cox, age 8, and Kody Brandenburg, age 7.  Judy’s 
husband Paul works at J. W. Jones and owns his 
own flooring business. They enjoy traveling and 
spending time outdoors.

Juli Magness
Branch Manager—Morgantown

289 S Marion Street
Morgantown, IN 46160 

812-597-2228
Hours of Operation

Mon-Thurs: 9 a.m. - 5 p.m.
Fri 9 a.m. - 6 p.m.; Sat 9 a.m. - Noon
Drive-thru opens daily at 8:30 a.m.

jmagness@peoples-bank.com

Judy Silcox
Branch Manager—Paragon

2310 S State Road 67
Paragon IN 46166       

765-537-2460
Hours of Operation

Mon-Thurs: 9 a.m. - 5 p.m.
Fri 9 a.m. - 6 p.m.;

Sat Drive-thru only 8:30 a.m. - Noon
Drive-thru opens daily at 8:30 a.m.
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6078 E. SR 144
Mooresville
831-6142

jakesbs@msn.com

YOUR AD HERE
Seen by 2800+ Businesses

ONLY $50
Call Dave

(317) 697-2893

WE SUPPORT 
MORGAN COUNTY 

BUSINESS

Maybe the hippies had it right.
Last month, the Morgan County Business Leader, a print pub-

lication owned by Dave Stafford, ran an article on Ryan Goodwin, 
who owns a print publication covering the same territory. Although 
they are by every definition “rivals”, the article was a celebratory 

spotlight on Ryan’s accomplish-
ments. Dave saw an opportunity 
to focus on a business in Morgan 
County that’s doing well.

As for Ryan’s point of view, I 
quote from the February article:

“By strict definition, the Mor-
gan County Business Leader is 
a competitor to Morgan County 
Magazine. But the spirit of com-
munity trumps those consider-
ations. ‘We’re all in this together,” 
Ryan muses. ... ‘Morgan County 
is strong and diverse enough that 
all the publications can serve their 
readers well and thrive. ...’”

So Dave and Ryan agree that 
the spirit of the community super-

sedes any technical definition of rivalry. 
But wait, there’s more.
In recent months, I’ve been blessed with the opportunity to part-

ner with the Morgan County Business Leader in a business rela-
tionship beneficial to both of us--first as a regular contributor, and 
shortly after as a contracted part-time member of the magazine’s 
staff as news editor. While I am still technically a contractor, our 
partnership is cemented in an agreement of regular work and an 
expectation of loyalty on both of our parts. Freelance writers cher-
ish those permanent agreements over a hundred one-time projects.

But years earlier, prior to working with Dave, I had contributed a 
handful of bylines to Ryan’s earlier publications, particularly Plain-

field Magazine. And this past November, when Ryan approached 
me about contributing regularly to Morgan County Magazine, I 
was thrilled, but also concerned I would be forced to choose one 
or the other. In the old way of doing business, publications build 
their own exclusive talent and certainly wouldn’t allow that talent to 
work for their rival. I would have to chose one or risk not appearing 
in either. 

Of course, if I could get Dave and Ryan to agree to it, I would 
be positioning myself as a columnist with several opportunities to 
speak to Morgan County’s readership on a regular basis.

I addressed both of them via email to express this concern. Dave 
responded he was delighted that I had such an opportunity. He 
went on to say it would strengthen chances for the MCBL and 
MCM to collaborate. Ryan was equally enthusiastic, emphasizing 
he saw no conflict.

No conflict. That’s synonymous with no war—just a chance to 
build each other up while building up their writer. 

Earlier this month I spoke with Neil Richmund of Coffee News, 
Steve Scalph of Sign Here, and James Lakes of Gordon Flesch 
Printing. They recently entered into a partnership which I’ll detail 
in next month’s issue of the MCBL. In summary, three businesses 
covering the same territory in overlapping fields saw a way to con-
tribute toward a solution that helps everyone involved rather than 
leaving one business struggling with a problem.

I met them at a Rainmaker’s luncheon event, where guest speaker 
and group founder Tony Scelzo enthused that in today’s economy, 
the old business model no longer works. The old model, accord-
ing to Tony, was warfare--to win and do everything to crush your 
competition in the process. That model, he emphasized, is why the 
economy is in the shape it’s in today. The new business model is to 
build strategic partnerships to everyone’s benefit. 

In other words: Make love, not war. 
Like—wow, man, I think he might be on to something.

‘Make love, not war’ new business mantra

Bob Sullivan
Editor

No conflict. 
That’s synonymous with no war—just 
a chance to build each other up while 

building up their writer. 



By Bob Sullivan
Morgan County Business Leader

“I knew I was going to be either a veterinarian or an accountant,” 
Dr. Amy Faulkenberg recalled. “When I was a sophomore in (Mon-
rovia Junior/Senior) high school, I shadowed two doctors at their 
veterinary practice for a couple days, and started down a path from 
which I never left.”

Dr. Faulkenberg, or “Dr. Amy” to her 
staff, was born and raised in Monrovia. 
“When you look back through our scrap-
book, you always see me with an animal,” 
Dr. Amy recalled. “I grew up on a farm with 
a menagerie of animals, so in hindsight, it 
all seems inevitable.”

Dr. Amy earned her Bachelor’s of Sci-
ence in animal science from IU and her 
Doctorate of Veterinary Medicine from 
Purdue. Immediately after, she returned to 
her home, and in 1992 worked for Dr. Savil, 
who ran a clinic in Decatur. “She wanted 
to back off on treating the large animals, 
which provided the opportunity for me to 
take that area over.”

During the eighteen months she worked 
there, Dr. Amy remembers pressure build-
ing up from friends and family to bring her skills closer to home. 
“Dad wanted me to open a clinic in Monrovia; a growing number of 
my patients were from Monrovia and would follow me to Decatur 
so I could treat their pets. Of course, they wanted me closer for their 
convenience as well.”

In 1993, into the late months of pregnancy with her first child, 
Dr. Amy quit the clinic to take time off and consider her options. 
To her amazement, “I had people stopping at my house. One visi-
tor’s dog had been hit by a car and needed immediate treatment. I 
spayed a couple dogs on my kitchen floor--which reflects my desire 
to help others back then, but is not something I would consider do-
ing today.” Over time, more people dropped by in a bizarre reversal 
of a “house call”, and it became clear that there was a high demand 
for her services.

Her father helped her open the original Country Critters Vet-
erinary Clinic in January 1994. “We started in a barn-slash-garage 
Dad remodeled for me,” Dr. Amy recalls. “The newspaper wrote an 

article on us when we started, but we didn’t need much advertising. 
Business spread through word-of-mouth and the great need within 
the town.”

In April 2008, Country Critters relocated into a newly construct-
ed building designed specifically for their needs. “We have space! 
We have a specific surgery room, an ICU, my own office, and sepa-
rate dog and cat boarding areas. We also doubled our exam rooms 

from three to six.”
Dr. Amy says she most enjoys the chal-

lenge of her profession. “My patients can’t 
talk, so when there’s something wrong, 
there’s a process that helps us deduce the 
problem. I still enjoy the medicine and 
problem-solving part of what I do. I’m stub-
born, and will keep going until I figure it 
out.”

She recalled one outstanding case with a 
sick dog. “We drew blood from it that was 
so anemic, the blood was actually yellow. 
We referred them to a specialist, but they 
couldn’t even get any more blood drawn and 
had to use my original sample. The dog was 
swallowing pennies and suffering from cop-
per poisoning, but because we acted fast, the 
dog recovered.” 

Another memorable moment involved the doctor performing a 
C-section on a cow and needing to lift the calf out--while Dr. Amy 
herself was over eight months pregnant with her second child!

Country Critters employs four full-time and four part-time staff 
members, including a second part-time doctor. “I have a terrific 
staff,” Dr. Amy added. “They’re terrific people all around. I can’t be 
everywhere at once, and it’s comforting to know the customers and 
the animals are cared for.”  She hopes to bring on a second full-
time doctor in the near future. “We take a conservative approach 
to the treatment of our pets, exploring the simple and inexpensive 
options before considering more extravagant solutions. We look out 
for both the animal and the owner.”

Dr. Amy Faulkenberg and John, her husband of ten years, are 
raising four children. Kurtiss, age 16, and Dylan age 13, are Amy’s 
kids are from a previous marriage. They also have two children of 
their own, daughter Taylor, age 8, and Logan, age 4. John Faulken-
berg owns the Dixie Chopper dealership in Monrovia.
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Caring for country critters 
big and small since 1994

Country Critters 
Veterinary Clinic
Dr Amy Faulkenberg, owner

3016 W Glacier Drive
Monrovia, IN 46157

317-996-2727
Hours of Operation

8 a.m. - 6 p.m. Mon-Thurs;  
8 a.m. - 5 p.m. Fri;  

8 a.m. - Noon Sat; Closed Sun
contrycrit@aol.com



12 March 2009

Much More. Vividly clear images and clinical
testingfor accurate diagnosis–quickly. The

advantage of our advanced technology?
Pinpoint precisions to identify the problem–and

provide you with the best treatment solution.

Before you know it, you’re spreading your
wings and getting back–to life–to health.

By Bob Sullivan
Morgan County Business Leader

“I resoundingly failed at retirement,” Larry 
Bryan said, explaining how he became Director 
of Advancement for the Community Foundation 
of Morgan County. He and Marj--his wife of 
40 years--moved to the area in July 2007, plac-
ing them geographically midway between their 
two grown children. Larry’s planned retirement 
followed a career spanning 30 combined years 
as Dean of the College at McKendree College 
(Lebanon, Illinois), Vice President and Dean of 
Franklin College (Indiana), President of Kalama-
zoo College (Michigan), and President of Mac-
Murray College ( Jacksonville, Illinois).

In December 2007, Larry responded to an ad 
for the Director of Advancement position he saw 
in the Mooresville-Decatur Times. He and Ex-
ecutive Director Tom Zoss were both members 
of the Martinsville Rotary Club, but had never 
talked extensively prior to the interview. Larry ac-
cepted the position January 16, 2008.

The Community Foundation of Morgan Coun-
ty is a public charity 501c3 nonprofit founded in 
2000 and formed from the merger of the Moores-
ville Community Foundation and the Morgan 
County Community Foundation in Martinsville. 
It accepts donations from benefactors to establish 
endowment and pass-through funds, which are 
then invested. They distribute the proceeds an-
nually to projects and scholarships throughout 
Morgan County. The CFMC also serves as the 
administrative staff of the It also funds the Kend-
rick Foundation. 

The new Millennium Society is designed as a 
step-up giving club to recognize faithful bene-

factors, raise support for the CFMC’s operating 
costs, and increase assets in other existing funds 
held by the foundation. Larry explained, “The 
Millennium Society is named to honor the vi-
sionaries who merged the Mooresville Commu-
nity Foundation and the Community Foundation 
of Morgan County in the year 2000. But it also 

implies permanence. It recognizes gifts given in 
perpetuity that continue to benefit the commu-
nity long after the donor’s lifetime.”

The Millennium Society recognizes donors of 
gifts already set up in the Community Founda-
tion, and through recent marketing efforts spear-
headed by Larry, offers incentives to inspire regu-

lar donations while increasing community aware-
ness to attract new gifts. “It’s always better to have 
a habitual giver than an occasional giver,” Larry 
observed. “The Millennium Society recognizes 
annual giving starting at $500 a year for individu-
als and $5,000 for businesses.”

The goal for the Millennium Foundation’s first 
year was to enroll 50 members. As of January 7, 
they already had 51. “Tom and I agreed to count 
qualifying gifts going back to June 2008 as char-
ter members. That way someone who just gave in 
November isn’t getting our request for another 
gift.” Donations to The Millennium Foundation 
received by December 31, 2009, qualify that do-
nor as a charter member.

According to Larry, 2008’s donations almost 
tripled any previous annual amount given to the 
foundation since its formation. “With the flood-
ing in June, the need was clearly understood, and 
folks came forward generously.” 

Over the past year, Larry has greatly enjoyed 
working alongside Tom Zoss. “Tom has a great 
legal background, a marvelous marketing mind, 
and a commitment to keeping the foundation a 
visible presence.”  

Larry says the foundation has a staff of “five 
point five members”--five full-time and one part-
time. “Our staff is lean, but we do have operat-
ing costs. The Millennium Society helps to cover 
those costs, but it’s not exclusively set up for that”

Larry says he flunked retirement because he 
doesn’t have hobbies. Son Mark is an associate 
professor of theatre history at Denison University. 
Daughter Alexa is the program director for Bo-
tanical Gardens in Springfield, Illinois. 

Recognizing giving to last a Millenium
Lawrence “Larry” Bryan, Ph.D.

Director of Advancement
250 North Monroe Street

Mooresville, IN 46158
317-831-1232
877-822-6958
Office hours:

Mon-Fri: 8:30 a.m. - 4:30 p.m.
lbryan@cfmconline.org

www.cfmconline.org
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Martinsville Chamber of Commerce:
The Chamber’s meets on the third Friday at 11:30 a.m. at the Morgan County Administration 

Building, 180 South Main Street. Lunch is $5. For more info, please contact the Chamber office 
at (765) 342-8110 or visit its website: www.MartinsvilleChamber.com

Martinsville Downtown Merchants Association:
For information contact Pam Badger, The Candy Kitchen, 765-342-6390

Mooresville Chamber of Commerce:
The regular monthly meets on the third Thursday from 11:30 a.m. to 1:00 p.m.. The meeting 

location is Jones Crossing Banquet Center at the corner of SR 67 and Allison Road. Lunch is $5, 
and is sponsored by Dave Doyle of Big-O-Tires. For more information call the Chamber office at 
317/831-6509 or visit its website: www.MooresvilleChamber.com.

Mooresville Revitalization Group:
The Mooresville Revitalization Group meets the fourth Tuesday of the month at Zydeco’s on 

E. Main St. from 6:45-8 p.m. Current topics include purchasing additional planters for the down-
town area and coordinating a new “Planters on Parade” contest for the Spring/Summer. For more 
information contact Lori Cole, Autumn Whispers Health and Harmony, 317-831-7817, or email 
to AutumnWhispers@earthlink.net

Morgantown Merchants Association:
The Morgantown Merchants Association meets on the second Monday at 7 p.m. at the Fire 

Station. For more information call Sharon Zimmerman at the Stitchery Mill at 812-597-5997. 
More information on Morgantown is available at www.MorgantownIndiana.com.

Networking Business Women of Morgan County:
NBW of MC meets on the second Thursday at 11:30 a.m. at the Mooresville School Admin-

istration Building next to the Post Office on Carlisle Street. Bring your own lunch. For more 
information, call Patti Owen at 317-856-9801.

Rainmakers Meetings:
On the second Friday at 7:30 a.m. at Daman’s Grill at Kentucky and 465;
On the second Tuesday at 7:30 a.m. at Chateau Thomas Winery in Plainfield, at 267 and I-70.
Rainmakers has 30 meeting per month, including noon and evenings, for more information 

visit www.GoRainmakers.com.

Rotary Clubs:
Martinsville meets every Tuesdays at noon at the First Presbyterian Church, 240 East Wash-

ington Street, Martinsville.
Mooresville Decatur meets every Wednesday at 7:30 a.m. at Jones Crossing Banquet Center, 

SR 67 and Allison Road, Camby.

By Bob Sullivan
Morgan County Business Leader

Debbie Hayes began practicing as a licensed 
massage therapist in Dayton, Ohio, five years ago. 
In November 2006, she moved to Mooresville 
to be with her fiancé Richard McClure, having 
to restart her business at “ground zero” with the 
move.

Debbie grew up in the little town of Potsdam, 
Ohio, near Dayton. After a career over 25 years as 
a dental assistant, she became “burned out” and 
stayed home from 1997-2002. “One day, a friend 
of mine came by to visit after a day at work, and 
asked me to rub her back,” Debbie recalled. “A 
commercial came on for massage therapy classes, 
and my friend said I was so good, I should look 
into it.”

A year later, Hayes graduated in the top 5% of 
her class, a state- and nationally certified massage 
therapist. “My entire career has been in the medi-
cal field,” Debbie said. “I thrive learning biology, 
anatomy--the whole thing fascinated me, to learn 
how the muscles, neurons, and the whole sys-
tem worked together.” Upon graduating, Debbie 
worked out of her home, keeping hours at a salon 
and the local YMCA. “Shortly before I’d moved, 
I’d established relationships with local doctors to 
collaborate on treatment,” Debbie recalled.

Debbie points to her national certification and 
her “cupping massage” technique as two quali-
ties that distinguish her from the competition. 
“I was the only therapist in our class of 15 who 

was certified in cupping massage. The technique 
shifts connective tissue, stimulating blood flow. It 
reduces lactic acid, drains the lymphatic system, 
breaks up scar tissue--the medical benefits are 
tremendous.”

According to Debbie, “Indiana does not require 
massage therapists to be certified. Personally, that 
scares me. I can’t emphasize enough how impor-
tant it is to go to someone who is at least certified. 
Some people think they go to a weekend course 
and that qualifies them to treat people. They can 
cause a lot of injuries because they don’t have the 
medical education that comes with certification.”

To restart her business, Debbie treated women 
at the Mooresville Curves for Women, run by 
Debbie Richardson. “My husband and I handed 
out brochures, and once I got my first clients, pos-
itive word of mouth helped it grow. My next step 
is to reconnect with local doctors and dentists. I 
welcome the opportunity to meet with physicians 
one-on-one to discuss how we could coordinate 
treatments to more effectively help their patients.”

Debbie describes people in Mooresville as 
“super-nice. It reminds me of home.” Her hus-
band Richard McClure is a lifelong Mooresville 
resident and works for Dunkin Supply compa-
ny. Richard and Debbie grow their own grapes 
and hope to start a winery some day. Her old-
est daughter, Brittany, age 21, is in the air force 
stationed in Tampa, Florida. Audra, age 20, is at-
tending the University of Indianapolis. Son Sean, 
age 16, goes to Monrovia High School.

Massage therapist looks to connect  
with local medical community 

Debbie Hayes
Licensed Massage Therapist

815 W Bunkerhill Road
Mooresville, IN 46158

317-996-4625
Hours: Mon-Fri by app’t.
dhayes815@yahoo.com
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MORGAN COUNTY SHERRIFF SALES 

February 23, 2009
Holden - 6924 Pinto Place, Martinsville, IN 46151, 
$43,484.12, Bose McKinney  Evans, (317)684-5000
Smith - 1057 S R 39 Bypass, Martinsville, IN 46151, 
$190,686.53, Nelson  Frankenberger, (317)844-0106
Wilson - 3707 W State Rd 142, Monrovia, IN 46157, 
$80,831.88, Doyle Legal Corp, (317)264-5000
Seaman - 60 County Line Rd, Morgantown, IN 
46160, $76,709.21, Feiwell  Hannoy, (317)237-2727 
Duncan - 811 Westbrook Drive, Mooresville, In 46158, 
$104,547.33, Doyle Legal Corp, (317)264-5000
Buskirk - 1279 Marylin St, Martinsville, IN 46151, 
$183,228.02, Bleecker Brody  Andrews, (317)574-0700
Hoffman - 246 E. Harrison St, Mooresville, IN 46158, 
$94,667.75, Feiwell  Hannoy, (317)237-2727
Mitchell - 6131 E. Solitude Ct, Camby, IN 46113, 
$105,603.04, Feiwell  Hannoy, (317)237-2727 
Watson - 11314 Kitchen Rd, Mooresville, In 46158, 
$107,417.29, Rothberg Logan  Warsco, (260)422-9454

March 2, 2009 
Ridner - 6020 State Rd 39 North, Martinsville, IN 46151, 
$152,087.65, Bleecker, Brody  Andrews, (317)574-0700 
Ralph - 5330 State Rd 252, Martinsville, IN 46151, 
$85,384.85, Reisenfeld & Assoc., (513)322-7000 
Elliott - 1430 W. Gordon Rd, Mooresville, IN 46158, 
$126,414.94, Nelson & Frankenberger, (317)844-0106
Kelp - 169 Bloomington Pike, Morgantown, IN 46160, 
$64,104.61, Unterberg  Assoc, (219)736-5579
Stephens - 5440 E. Collett Drive, Camby, IN 46113, 
$126,440.74, Unterberg & Assoc, (219)736-5579 
Gonzalez - 11437 N. Meadowbend Drive, Monrovia, IN 
46157, $147,440.13, Unterberg  Assoc, (219)736-5579

March 9, 2009
Hoskins - 8630 and 8640 Waverly Rd, 
Martinsville, IN 46151, $96,790.91, Nelson  & 
Frankenberger, (317)844-0106
Koehl - 716 S Tall Oaks Drive East, Morgantown, IN 
46160, $132,155.19, Unterberg  & Assoc, (219)736-5579

Note:
If you need any further information, please contact the 
attorney listed per each sale.  We do not know what debts 
are owed on the properties, the condition of the home, and 
we do not have keys to the residence.  All sales are held at 

2:00 p.m. at the Morgan County Sheriff’s Department.  If 
you are the successful bidder, you will be asked to bring 
in the full amount of the bid by 4:00 p.m. that same day.  
Funds must be in the form of a cashiers check.  We do 
not accept letters of intent to purchase from your bank. 

NEW BUSINESS FILINGS
Trimble Construction Group – Michael 
Trimble, 909 E York St, Martinsville, IN 46151
Baker Enterprises -  Chandra Baker, 7840 
Waverly Rd, Martinsville, IN 46151
Hargis Towing – William Hargis, 239 N 
Park Ave, Martinsville, IN 46151
Equipment Technologies – ET Works LLC, C/O Ice 
Miller, One American Sq Ste 2900, Indianapolis, IN 46282
Our Family Handyman Services -  Tharpe Luke, 
340 E Sycamore St, Morgantown, IN 46160
Bam Construction -  Frank Barnhill, 537 
S Crawford St, Martinsville, IN 46151
Ray Hoskins and Associates – Ray Hoskins, 
9085 Huggin Hollow Rd, Martinsville, IN 46151
Jacobi Lawn Care -  Jacobi Stanger, 739 
Valley Dr, Martinsville, IN 46151

GREATER MARTINSVILLE CHAMBER 
OF COMMERCE – NEW MEMBERS
For more information visit: www.
MartinsviilleChamber.com
David Dillow - Dillow Enterprises, Daniel Elliott - 
Arion Systems Consulting, Ken Snyder - Faith Church

TOWN OF MOORESVILLE – BUILDING PERMITS
Jackson’s Realty & Builders, Meadow 
Lake of Mooresville LLC, 802 N Old St 
Rd 67, office building, $225,00
Capin Properties, Capin Properties, 
316 E Carlisle St, garage, $8,000
Signs by Jerry,  Bill Villos, 460 Town Center Rd, Signage
Mooresville Public Library,  220 W 
Harrison St, Signage, $15,000
Frame Effect, Sue Frye, 13967 N SR 67, Signage
Jones Crossing, Jeff Jones, 4161 
Allison Rd, Signage, $56,500

TOWN OF MARTINSVILLE – BUILDING PERMITS
New Home, Patricia Grider, 1890 W Shore Dr, $200,000



C

M

Y

CM

MY

CY

CMY

K

Freedom-MoneyMarket-ad-10-375x13-joco.ai   2/10/2009   5:02:39 PM



It’s time for 
the blueprints 
to come down.

Our newly expanded 
campus is ready for you.
Our new facilities are open and waiting to care for your family. 
We’re now a full-service hospital, featuring both exceptional patient 
amenities and the most advanced technological capabilities. Offering 
everything from private rooms to state-of-the-art surgery suites, we’ve 
worked hard to ensure every aspect of our campus delivers the 
personalized, quality care you deserve, right in your backyard.  

For more information, visit StFrancisHospitals.org
or call (317) 834-9539.

Olaf Johansen, M.D. 

Surgeon, Kendrick Regional Center For Colon & Rectal Care
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