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We’ve assembled a team of expert healthcare professionals, supported by a 
nationally ranked healthcare system. When you need medical care you can depend 
on, we’re right where you want us. Call today and schedule an appointment.

THE STRENGTH IT TAKES

Call today and 
schedule an 
appointment.
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Isaac Asimov got it right when he said, “The 
only constant is change, continuing change, in-
evitable change, which is the dominant factor in 
society today. No sensible deci-
sion can be made any longer 
without taking into account not 
only the world as it is, but the 
world as it will be.”

This quote is especially rel-
evant to us here in Morgan 
County, and even more so now, 
as decisions have been made in 
the past couple of months that 
can and will bring change to 
Morgan County. The Martins-
ville Annexation process, which 
has reached an affirmative vote 
by the Martinsville Common 
Council, will bring needed 
change not only to Martins-
ville, but to Morgan County 
collectively. 

This process has been dif-
ficult for residents and elected 
leaders alike. While burdensome in the begin-
ning, this annexation plan brings much needed 
control over the impact of I-69 and future eco-
nomic development that can bring even more 
positive growth for Morgan County. I say Mor-
gan County because these things will affect all 
residents of the whole county, not just those in 
Martinsville. Long-term, communities must 
make difficult and often unpopular decisions in 
the present to make way for a better future. 

This major decision for the future of Martins-
ville and Morgan County comes on the heels of 
the release of the recent Blue Ribbon Commit-
tee findings, an effort by the Morgan County 
Economic Development Corporation and the 
University of Indianapolis. This study also un-
derscored the importance of I-69 for our com-
munity.

One idea, decision or vote will not lead to 

prosperity for this county. Many good steps in 
the right direction, with a clear purpose, will. 
This is what we are beginning to see in Mor-

gan County and it is exciting. 
People look for safe and clean 
communities, with good school 
systems, transportation, inviting 
parks and recreational facili-
ties, and overall “quality of life” 
ingredients when making a 
decision to relocate. Businesses, 
when looking for a community 
to call home, look for similar 
things. After all, they want em-
ployees to enjoy living where 
they work. But additionally, 
employers need an ample, will-
ing and educated workforce, a 
favorable regulatory environ-
ment, adequate utilities, effi-
cient and cost effective trans-
portation, among many other 
factors. In short, our commu-
nities need to be the kind of 

places that people and businesses alike desire to 
live, work, play and worship.

Without clear and consistent steps, this wish 
list, if you will, is too difficult for most com-
munities to meet. Morgan County, however, has 
begun to take those steps. Annexation. Ivy Tech. 
The Blue Ribbon Committee. Before long, these 
individual steps begin to hold and build momen-
tum, and that’s when significant and meaningful 
change comes. 

In taking Isaac Asimov’s advice to heart, I 
hope Morgan County continues to be the kind 
of place that embraces continual and inevitable 
change. And I hope we look at Morgan County 
as not just what is has become, but what it can 
become. 

Jim Hess is the owner and publisher of the Morgan 
County Business Leader. You may contact him at  
jim@morgancountybusinessleader.com
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Annexation lets Martinsville dictate its development destiny

Bowlen

Holloway

By Bob Sullivan
Morgan County Business Leader

Monday evening, August 6, 2012, the seven-
member Martinsville City Council gathered for 

its formal, much-
anticipated vote on 
the Martinsville 
Annexation plan. 
Under annexation, 
Martinsville will in-
crease its borders to 
include portions of 
Washington Town-
ship, specifically areas 
targeted as connected 
with future I-69 in-
terchanges. 

The vote repre-
sented the culmina-
tion of three years of 
planning and several 
months of strong cit-
izen debate during a 
series of public meet-
ings prior to the vote. 
Annexation passed 
with a split decision, 
4-3, and will become 
a reality unless a 
planned appeal in-
validates the decision. 

According to Martinsville Council President 
Eric Bowlen, such an overturn is highly unlikely.

Bowlen said, “The debate was heated. It was a 
very trying time, with a lot of angst, possibly the 
toughest time I’ve experienced professionally and 
politically. It’s tough to look at it impartially so 
soon after. But I think when we do; we’ll see that 
input from the citizens brought to our attention 
changes that needed to be made before we could 
go forward. Those who think it was a ‘done deal’ 
should note we took a $13 million proposal and 
trimmed back to $800,000.00. It’s a better plan. 
It’s a best case scenario for both sides and dem-
onstrates democracy in action.”

The original annexation borders were drafted 
by city engineer Ross Holloway with input from 
the council. “I knew as much about the city’s 
infrastructure as anybody,” noted Holloway. 
“Our city, the Chamber of Commerce and the 
Economic Development Corporation all had an 
interest in annexation ever since it became clear 
I-69 would be a reality. The Buskirk administra-
tion began those conversations with INDOT, 
and this moved forward to the Deckard admin-
istration. In 2009, I created a map outlining the 
entire buffer zone, and we whittled it down over 
the next three years into the project that we pre-
sented. We dreamed big and started reducing. 
We knew when we drew it; it wouldn’t end up 

being that large.”
Holloway added, “INDOT was encouraging 

us to get ahead of the curve, so what we could 
influence on access roads, interchange locations 
and configurations. We can’t dictate anything to 
INDOT, but we would have a seat at the table 
and can influence those discussions.”  

Another heated point had to do with why the 
majority of the council felt the need to push it 
forward. On this, Bowlen observed, “My primary 
concern was the highway corridor. Construction 
through our area hits in 2014. Conversations 
on those exits begin next year. If we wait and 
do nothing, trying to get that control when the 
highway is already here would be far more costly, 
and perhaps not even possible. The highway is 
splitting Martinsville right down the middle. 
You can have businesses and residential areas cut 
off from the exits. We need to prevent that from 
happening.” 

Bowlen admits, “Looking back, we could have 
done a better job communicating our intent to 
the affected properties. That said, once we revised 
the map, we removed most of the residences that 
would have been affected from the final bound-

aries.” On this point, Holloway added, “Some 
folks were just dead set against it, and that wasn’t 
going to change.”

One potential business park area is in NW 
Martinsville, on the Haase farm, is said to be on 
“flood” property. “They’re correct; the site would 
require some mitigation,” Bowlen said. “But it 
has easy rail access. Engineers can do a lot of 
things now, options not available about 30 years 
ago.” On filling and landscaping the ground, 
Holloway added, “A company interested in con-
structing the areas we’ve singled out can fill a 
floodway fringe without a FEMA or DNR per-
mit. Expense is relative, of course. But let’s say a 
corporation is considering a $50 million building 
project. Let’s say they have a choice of ideal land 
for $250,000.00 an acre versus flood fringe land 
going for $50,000.00 an acre. It’s highly likely a 
company can fill that land to raise it above the 
flood fringe for the same or less investment than 
they would spend to obtain the ideal land.”

Bowlen said, “The highway is a catalyst for 
change. Martinsville has an opportunity to en-
sure what those economic opportunities will 
be for decades to come. A lot of people say we 
need to clean up the empty buildings we have, 
and we’re making great strides on that. But we 
have to look to the future as well. It’s like saying 
you need to get your exercise regiment worked 
out before you try to diet. If your goal is to lose 
weight, you need to do both.”

Holloway adds, “In the end, the primary goal 
of economic development was achieved, and 
when people look back ten or twenty years, I be-
lieve they’ll see it as a wise decision.”

Eric Bowlen has served on the Martinsville 
Council for five years; this is his first year serving 
as president. He is the principal of East Middle 
School in Martinsville.  Ross Holloway is the 
CEO of Holloway Engineering, which has pro-
vided engineering, land surveying and develop-
ment services for over 25 years.
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Five tips to improve brand consistency
“Oh really? We didn’t know you guys did that.”

- Every B2B client in history
You’re sitting in a meeting with a long-stand-

ing client and they casually 
mention that they’re using one 
of your competitors to handle 
a new project. What?! This is 
a service your firm provides to 
other clients. 

Why didn’t your firm even 
have an opportunity to bid on 
this project?

Have they not entrusted you 
with several successful projects 
already? Not only did they fail 
to consult you, but your client 
seems surprised to hear that you 
offer this service. Something 
clearly went wrong—lost in 
translation.

Fear not, good reader. This 
has happened to all of us at one 
time or another.

But why does this happen? 
Unscientifically speaking, ninety percent of the 
time it’s the result of inconsistent brand mes-
saging and marketing. (The other ten percent? 

They’re lying to you. Sorry.)
How do you combat the, “we didn’t know you 

guys did that” problem? Here are five tips to 
improve your firm’s brand con-
sistency.

1. What does  
the marketplace say 

about you?
One way to find out what 

clients think about you is to ask 
them. Have one-on-one phone 
conversations with your clients. 
Run down your list of services. 
How many were they aware of?  
No time for phone calls? Try a 
web-based survey.

2. Perform a  
Brand Audit.

If your firm were “accused” 
of offering a particular service, 
would there be enough evi-
dence in your own marketing 
materials to convict you? 

Let’s unpack the evidence. Take a look at your 
major marketing touch points. Does your sales 

team share the same elevator pitch? What about 
your website, email newsletter, social media pres-
ence, or print collateral? Do they all tell the same 
story? 

3. Start Small. Identify  
the “low-hanging fruit.”

Your audit may uncover a lot of issues. Don’t 
try to tackle everything all at once. Start with 
the “low-hanging fruit.” Which marketing ele-
ments are seen by the largest number of clients 
and prospects? Make sure those are cleaned up 
first, before digging into your other marketing 
collateral.

4. Establish a rhythm.
Don’t expect overnight results. One print ad 

or a few tweets probably won’t make the phones 
ring. You have to get into a marketing groove to 
begin to see any measurable results. 

Don’t expect a single medium to be your silver 
bullet either. Social media and online videos are 
great, but don’t forget about other media, such as 
print collateral and advertising. 

Establish a rhythm with each tactic before de-
termining what’s working for your audience, and 
what’s not. Creating a simple marketing spread-

sheet can serve as a calendar to identify holes in 
your marketing mix. Again, be sure your mes-
sages are consistently presenting your brand!

5. Track your results.
Identify your marketing goals and track them! 

Do you want to get better exposure for a new 
service offering, or attract more talent? Do you 
want to increase website traffic, or capture more 
leads online? Determine which KPIs (key per-
formance indicators) you will use to judge the ef-
fectiveness of your marketing efforts.

And to keep everything in one place, track 
those KPIs in your marketing spreadsheet that 
you created in step 4. 

Want to communicate better with ninety per-
cent of your existing clients and prospects? Even 
though the “I didn’t know you guys did that” 
problem is a common one, it’s not impossible to 
combat. So if you’re ready to fix it, it’s time to get 
consistent.

Josh Miles is principal and founder of Miles Design, a 
branding firm specializing in branding and website design 
for professional services and software firms. Josh is the 
author Bold Brand - The new rules for differentiating, 
branding, and marketing your professional services firm.
www.boldbrand.com | www.milesdesign.com

It is our pleasure to serve area seniors with a variety of housing 
and healthcare options!

• Garden Homes
• Assisted Living Apartments
• New Energy Wellness
• Moving Forward Rehabilitation
• Auguste’s Cottage Memory Care

www.AmericanSrCommunities.com
CMG 110218

• Skilled Nursing Services
• Long-Term Care
• Hospice Care
• Respite Care

Josh Miles

Don’t expect a single medium to be your silver bullet either.  
Social media and online videos are great, but don’t forget  

about other media, such as print collateral and advertising. 
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Jason and Heather Mann
Owners

420 S.R. 39 Bypass
Martinsville, IN 46151

765-349-9992 or
765-349-9973

Jason@troytruckandtire.com
Website coming. Follow on Facebook

Hours of Operation
Monday-Friday 7:30 a.m. - 6 p.m.

Saturday 8 a.m.-Noon; closed Sunday

Troy Tire and Auto

Jason and Heather Mann

over 40,000 items available 
for free next day delivery

159 North Main Street
Martinsville, Indiana 46151

Fast, Friendly,  
No-hassle Service.

10% oFF 
your order with web code: MCBL
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Continuing tradition of family-owned business at Martinsville Tire shop

Greater Martinsville Chamber of Commerce free super service training
The event on Wednesday, Sept. 12 from 1 - 4 

p.m. at the The Art Sanctuary, 190 North Syca-
more St.,  will offer training in exceeding guests’ 
expectations and providing outstanding, memo-
rable customer service is our goal to promote 
Martinsville as a community to live, work, and 
play. The purpose of Super Service Training is 
to “coach” our local businesses (both public and 

private) to exceed Customers’ service expecta-
tions and to position the city of Martinsville as a 

great place to live, work, and play. Our next Ses-
sion of Super Service Training will focus on the 
G.U.E.S.T and L.E.A.R.N models. 

All those attending will be entered into a 
drawing for a gas card.

Please RSVP to Chamber Office at (765) 342-
8110 or info@martinsvillechamber.com

By Bob Sullivan
Morgan County Business Leader

Jason Mann started Troy Truck and Auto in 
February 2008 but at the beginning of 2012, they 
changed the name to Troy Tire and Auto be-
cause, according to Jason, “Our main line of busi-
ness is retail. There isn’t enough commercial busi-
ness to support us, and ‘Truck’, I think, confused 
matters. It’s been a good move for us.”

Jason moved to the east side of Indy from 
Connecticut in 1986. “My father was in the 
transportation and trucking business.” He gradu-
ated from Warren Central and began driving 
trucks for his father, owner of Mann Brothers/
American Concrete Transportation, from 1992 
until 2002. He served as director of operations 
until his father died in an auto accident and the 
business folded. “During that time, I managed 
the company. That experience served me well 
when I opened Troy years later. It took several 
years to dissolve. My brother had different inter-
ests, and my mother was ready to retire. It was a 
trying time. If not for [ Jason’s wife] Heather, I 
don’t think I would have gotten through it.”

Jason and Heather moved to Martinsville in 
2004. “We wanted to get away from the conges-
tion of the city, get our hands dirty on a small 
“gentleman’s farm.” I wouldn’t call myself a farm-
er, more like a petting zoo, but it’s a great way to 
unwind after a hectic day.”

Jason didn’t want to return to trucking or con-
struction, and had some experience years earlier 
selling tires for a chain. “Construction was drying 
up, so returning to auto tires made sense. I ap-
proached Heather about starting a new business 
and she was 100% behind me. She handles the 
books, the taxes, insurance, banking, everything 
that needs to happen behind the scenes. I could 
be gone a couple of days, but if she left, we’d feel 
it pretty fast.”

On starting the business, Jason explains, “We 
Americans love our cars; we’d rather drive than 
walk, and tire repair and replacement is a con-
stant demand. For the most part, that’s true, al-
though gasoline is the ‘X-factor’ in our business.” 

Jason purchased the existing building and prop-
erty in September 2007. “It was one of the worst 
pieces of property you could stare at,” Jason recalled. 
“I took my wife here after I’d closed. I opened the 
door, and the ceiling was caving in. She said, ‘Wow, 
you have a vision?’ I said, ‘Yeah.’ she said, ‘You might 
want to get it checked.’” We gutted it, started over, 
and opened February 2008, doing most of the work 
myself with help from a sub-contractor.” 

Mann credits his team on-staff. “We have two 
ASE and TIA certified techs; we have several 
software packages and scanners; we upgrade at 
least one piece of equipment about every three 
months just to stay up with ‘industry standard.’ 
We’ve added nitrogen [tire fill] this year.”

Jason remembers when he opened his doors. 
“We advertised in several outlets until word of 
mouth kicked in and started to take effect. We 
live in a town built upon loyalty. I remember a 
new customer who came in only because the 
owner of the tire place he did business with had 
passed away. ‘I bought my tires there because my 
father bought his tires there.’ And he’d been loyal 
there for decades. But our customer base built 

up fast, and we see 20-30 customers a day. We’ve 
been at that number for awhile, and we have a 
large number of regulars.”

Mann summarizes his approach. “We’re tires 
and maintenance. Brakes, suspension, align-
ments, shocks, air conditioning. We can align ev-
ery vehicle from a two door auto to an 18-wheel 
semi. We have two trucks for roadside service. 
We don’t do heavy engine work. It comes down 
to honesty, integrity, and being proud of what we 
do. There’s a lot of suspicion on the part of the 

customer. Everyone is in a reactive, rather than 
a pro-active state of mind when it comes to car 
repair. We explain why something happened and 
we keep it in layman’s terms. We’re family owned 
and operated, and we’re here for the long-term, 
so we’re going to do our best to make it right.”

Regarding Troy’s tire selection, Jason explains, 
“Tires are competitive, you can buy a good tire 
with services at a lot of places, but I take pride in 
offering the last two American tire companies: 
Cooper and Good Year. We offer most major 
label and private, but we move a lot of Cooper 
tires. Here in Morgan County, that’s important.”

Jason indicated that in the waiting room, “we 
invested in comfortable chairs; we keep it as 
clean and comfortable as possible. Free popcorn, 
coffee, water, free WIFI, satellite TV.” The wait-
ing area, bathrooms, and parking lot are all kept 
meticulously clean. “We hear two or three times 
a week, usually from a lady, how spotless our 
bathroom is and how much they appreciate it.”

Jason and Heather have one daughter, Jaden, 
age 8. The family enjoys traveling, camping, and 
fishing. 

The business name “Troy” is homage to his 
father, the name of the street in Indy where he 
owned his business.
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At Home Banksb,  
the feeling is Mutual.

With mutuality, we’re partners with you...

As a mutual, we have been owned by our customers 
since our origins over 120 years ago. With no 
stockholders or private ownership, our profits are 
allocated entirely to our capital reserves. The result is 
great stability, safety and strength for the future. 

And mutuality has also provided us with the 
opportunity to focus more resources back into our 
community, where it makes a difference for all of us.

Just another reason...

Member

So you have decided that business ownership 
is something you want to pursue.   If you have 
decided that buying an existing business is the 
direction you want to choose, here are the steps 
to accomplish that objective. 

Determine the right 
type of business 

This initial step takes self 
analysis regarding your abili-
ties and goals.  What is your 
skill set – selling, operations, 
finance?  Of course, as a busi-
ness owner you will be wearing 
many hats, but certain busi-
nesses will require specific skill 
sets of their owners.  For ex-
ample, if a particular business 
requires the owner to be heavily 
involved in sales and that’s not 
your forte, maybe it’s not a fit 
for you.  

Determine your 
investment level

Businesses are typically 
priced for sale based on a multiple of the earn-
ings they are generating.   An accountant quali-
fied in business valuations should be able to assist 
you with this calculation.  Remember – the earn-
ings the business produces not only provides your 
income, but also needs to provide for debt service 
if you are financing the purchase.

Focus your search 
As you can guess, most business owners don’t 

publically announce that their business is for sale.  
These days the newspaper classifieds have been 
replaced by websites listing the businesses.   An 
example would be www.bizbuysell.com . 

Networking with small business accountants, 
attorneys, and business coaches is an excellent 
way to connect with business owners who are 
planning their exit strategy. 

Investigate the business
Three years of P&Ls and balance sheets are 

useful to see a breakdown of the financial health 
as well as the cash flow the business is generat-
ing.  However, make sure that tax returns accom-
pany these documents to insure that the numbers 
are valid.   If the seller is not willing to share 
these, look for another business opportunity.  

This is the time to ask the owner questions 
about their operation.  Inquire about all facets of 

the business that he or she is willing to discuss.   
Negotiate the LOI

Very much like a real estate transaction, the 
prospective buyer makes an offer on the purchase 

of the business detailing the 
price they are willing to pay, 
the terms, what’s included and 
what’s not included.  Be pre-
pared to enlist the services of 
an attorney at this point.

Due diligence
After the LOI is accept-

able to both parties, the buyer 
has the opportunity to con-
duct their due diligence which 
means they have access to the 
seller’s books and financial re-
cords.  If you do not have an 
accounting background or are 
strong with financials, I would 
strongly suggest enlisting an 
accountant to verify the num-
bers.   

Financing
If the buyer will be utilizing a bank or third 

party for financing, now will be the time to ap-
ply for the funds.  Be prepared to present a well 
thought out business plan, resume, and personal 
financial statements.  

Closing the deal
So you have gotten this far – now it should be 

a piece of cake, right?  Unfortunately, about 50% 
of the deals that are agreed to between buyer and 
seller never get to closing.  An experienced at-
torney in business transactions is critical at this 
stage to protect your interest, but also keep the 
deal together.

Seek professional advice
As I mentioned above, the small business ac-

countant and attorney should have key a role in 
the purchase of a business.   Since it’s typically 
the largest transaction a person will make in their 
lifetime, make sure you have a team working for 
you.   

Doug Boehme is a business advisor with the Central 
Indiana Small Business Development Center.   He 
counsels both start-ups and existing small business 
owners in the areas of strategic planning, marketing, 
and financing.  He can be reached at 317-402-1802 or 
at dboehme@isbdc.org

The steps to buy an 
existing business

Doug
Boehme

ActionCOACH Business Coaching Offers GrowthCLUB Business Planning 
Seminar, Fri., Sept. 28, 2012, Hampton Inn Airport, 9020 Hatfield Dr., Indpls, 
46231, 9-4:00 pm.In 
this fast-paced 
session, Business 
Owners step out 
of the day-to-day 
business, get organized, complete a prescribed planning process, and walk 
away with a 90-day Action Plan that will lead to greater profits and free 
time back.  Led by Coach Roger Engelau, Business Owners will discover the 
real potential in their business for the next 12 months, then break it into 
quarterly, monthly, weekly, and daily goals.  For owners of businesses any 
size or industry.$247 at the door, $187 with advance enrollment, and FREE 
to ActionCOACH clients.  To enroll or for more information, contact Roger 
Engelau at 317-908-5809 or at RogerEngelau@ActionCoach.com. Enroll online 
at http://www.eventbrite.com/event/4148692852.
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Franklin V. Olin 
Phone: 765-342-9040

Cell 317-850-6929
Fax: 765-349-8469

e-mail: fvolin@sbcglobal.net
web: www.aquaprosystemsllc.com

Aqua Pro Systems, LLCFrank Olin of  
AQUAPro Systems, LLC 
believes in innovations.  
By Elaine Whitesides
Morgan County Business Leader

Rocks and water were at the center of Frank Olin’s profes-
sional life. Not exactly mountains and beaches all the time, but 
he was riding a wave of success that was pushing his business, 
AQUAPro Systems, LLC, higher and higher up the hill. 

Then the real estate market collapse brought his customers to 
their knees – and some of them were not able to rise again. His 
wave of success slowed to a trickle.

AQUAPro System, LLC was built on innovation and inven-
tion. Olin says his heritage was the foundation. He grew up 
working alongside his father in an electrical maintenance and re-
pair business. He helped maintain industrial machines and appa-
ratus including everything from gearboxes, bridge cranes and lift 

stations to wastewater treatment facilities. He got a degree from 
Purdue University in electrical engineering and technology. 

The next fifteen years he spent in the corporate engineer-
ing world including product development and sales. He even 
obtained a master electrician license. As a cog in the automo-
tive world, he was stepping off airplanes around the world on a 
regular basis. 

It was at that point Olin declined a promotion and trans-
fer to St. Louis. He wanted to get his feet planted back on the 
ground and keep his family in Martinsville. He had experi-
enced the passion his father had for his small business and Olin 
wanted his own business and more out of life.  

He started out doing electrical troubleshooting for residen-
tial customers. Then, through a referral from his father, he took 
on a client in Minnesota troubleshooting and maintaining ma-
chines for their stone- cutting business. He discovered the need 
for a water reclamation system and developed a customized 
system for the client. 

The savings was immense because the water used in the cut-
ting process could be fed through a closed loop recycling sys-
tem. A filter press captured the solids to form a filtrate cake and 
the water was passed on for reuse. Utility bills dropped dramat-

ically since less water was needed and the emission of the slurry 
water was eliminated improving the environmental impact. It 
wasn’t long before Olin was designing and manufacturing wa-
ter reclamation and filtering systems throughout the nation for 
many businesses in the stonecutting industry. His company was 
growing and flourishing.

“I was servicing the stone cutting and production industry, 
which was tied to the construction and residential industry,” 
says Olin. “So when the housing and construction bubble burst, 
there was an instantaneous drain on this industry as well. As 

the economic conditions continued, capital constraints brought 
it to a screeching halt. Several of my well-established customers 
across the nation were forced out of business.

“When you are so heavily involved in one industry and that 
industry can no longer support the products and services you 
provide, you realize you’re too narrowly focused,” Olin says. “I 
had targeted my limited resources to one specific industry. Now 
I see the importance of diversifying.”

In Olin’s mind, there was no question what he had to do. He 
says, “To thrive means enhancing the business model with in-
novation and expansion into new markets with new and exist-
ing products.”

Bent on keeping his business growing, Olin is looking at 
innovation to bring what he knows about water systems and 
what he has done for major corporations in the stone fabrica-
tion industry into smaller businesses and residential markets.

He’s doing that by offering water recycling systems such 
as cisterns and water retrieval with gutter systems leading to 
above or below ground storage tanks that can be used for 
gardening or landscaping applications. He has also 
developed a drip irrigation system. All of these 
can be customized for residential use or for 
commercial applications. He also provides 
water softening and reverse osmosis sys-
tems to provide high quality drinking 
water.

To expand his business by increas-
ing immediate sales and custom-
ers, Olin is also diversifying into 
other products such as stand-
by generators. This has come 
about as a response to customer 
comments and his realization 
of the need. Security and safe-
ty issues in the case of a utility 
company service interruption 
are concerns his customers 
have voiced. Stand-by gen-
erators meet their needs and 
solve the problem. 

Diversity in products and 
services that meet specific needs is one 
aspect of his rebuilding program. There is 
another.

“Health insurance, cash flow, getting the job 
done – these are all issues for small businesses,” 
says Olin. He suggests that pulling together of 
resources in joint ventures to go forward may be 
the answer for some.

 “The business model would be if other businesses 
are experiencing these same conditions, there may be 
a need to merge or consolidate,” he suggests. “This 
would create more cash flow and more resources to 
move forward and grow.”

In his mind, it’s a critical time for many small 
businesses like his and there has to be change and 
adjustment to make it through these tough times. 
One strategy is, he says, “leveraging resources to 
produce synergies as individuals and businesses. 

There is resolve in his voice when Olin talks 
about AQUAPro Systems, LLC and the changes 
and new direction of his business.

“You have to grow,” says Olin. “You have to 
evolve. You have to push beyond what you do to-
day to be profitable tomorrow.”
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(317) 831-1160  

StFrancisHospitals.orgclose to
Complete health care

Home
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May 2012

Saturday May 12th

Diane Huerkamp 
Director of Mooresville Public Library

Enhanced Services for Moments Just Like This.
StFrancisHospitals.org/Mooresville
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June 2012

Sharon Durham
First Merchants Bank

Enhanced Services for Moments Just Like This.
StFrancisHospitals.org/Mooresville
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July 2012

Dan Moore, President & 
CEO of Home Bank and 
Lynn Gordon, President 
& CEO of Citizens Bank.

Expert Emergency Care Returned Keys to Where His Heart Is.
StFrancisHospitals.org/Mooresville

August 2012

Stephanie and Rodney Parks

Parks Outdoor Maintenance in Monrovia  
has been built on faith, family and diversification

Expert Emergency Care Returned Keys to Where His Heart Is.
StFrancisHospitals.org/Mooresville

September 2012

Stephanie and Rodney Parks

Frank Olin of AQUAPro Systems, LLC  
believes in innovations.  

RSVP by Monday October 8 at 
rsvp@morgancountybusinessleader.com 

or by calling (317) 418-7925.

We hope you can join us for Morgan County Business 
Leader’s October Cover Party sponsored by First 
Merchants Bank. Come for food, fun and networking at 
the Business Leader’s Premier Cover Party. Connect with 
your community’s business leaders, enjoy appetizers, 
and win prizes in this fast-growing, business-to-business 
networking event, as we honor cover subjects: 

Tuesday, October 9 • 5:30 to 7:30 pm
Showtime Cinema, 300 Southbridge Street, 

Mooresville 46158

A nd you’r e  invited…

Call for your FREE Business Assessment Report ($250 Value)

Would you like your Accountant to increase 
your profits, lower your taxes and help you 
control you cash?

Website: www.plussideaccounting.com  E-mail: profits@plussideaccounting.com
Linda K. Schilling - (765) 432-2938

PLUS SIDE
ACCOUNTING

Silk flowers – the start 
of a beautiful friendship

By Bob Sullivan
Morgan County Business Leader

For Sharon Allman, it was a lifelong dream. 
For Lola Levingston, it was a chance to help 
a friend. But in the winter of 2011, while Lola 
helped with the silk flowers for Sharon’s son’s 
wedding, something clicked. Before the project 
was over, a new business had been planted.

Sharon recalled, “My son told me in winter 
2011 he was going to get married, and that we 
had three months to plan the wedding. So Lola 
and I were working on the silk flowers over a 
series of days, and we kept coming back to how 
much fun we were having and how I’d always 
wanted to do this for a living.” Lola added, “I 
was getting my first taste of creating flowers us-
ing silk, and by the time we were ready for the 
wedding, I was hooked.” Roses of Sharon was 
incorporated in May 2011.

As business picked up, Sharon told her hus-
band David they could no longer work in the 
dining room. Within days, David had obtained 
space large enough to serve as a studio and dis-
play shop.

Lola said, “We create and deliver silk flow-
ers for any occasion. We create baskets for any 
theme. We create wreaths for holidays, funerals, 
table centerpieces, or anyplace that just needs 
extra color. We offer a wedding package, that 
includes bouquets, wristlets, church pew deco-
rations, boutonnieres--and any of these can be 
created a piece at a time for proms or any formal 
events. 

We use silk flowers exclusively.” Sharon added, 
“I don’t like working with real flowers--you can 
manipulate silk flowers and be more creative in 
ways you can’t with real flowers.” Lola added, 
“You can get silk flowers for much less than real 
flowers. Another huge advantage to silk flowers 
is that, years later, you can reuse them--separate 
the parts from the whole for a fast corsage, cen-
terpiece, whatever you may need.”

On their website, you can find a huge array 
of beautiful arrangements and combinations of 
wreaths, baskets, bouquets, and more. Custom-
ers can order arrangements as shown, or use 
the photos as inspiration to 
request their own unique, 
custom arrangement that best 
suits their needs. With prior 
arrangement, Sharon and 
Lola will personally see to the 
setup of the displays, even for 
weekend gatherings.

Sharon and Lola both 
graduated from Ben Davis 
in 1964. In 2009, they found 
each other on Facebook. Lola 
says, “I lost my husband, and 
Sharon had surgery, so we 

leaned on each other for support. Then in 2011, 
I helped with the wedding, and it changed our 
friendship.”

Lola also brings decades of experience with 
PC computing and graphic design to their busi-
ness. She designed their logo and website and 
designed their business cards, brochure, signage 
and other advertising. On collaborating on silk 
flower displays, Lola observed, “Sharon prefers a 
natural look, I prefer balance and symmetry. The 
compromise works just right. Sharon has a knack 
for creating the beautiful bridal bouquets, while 
my specialty is wreaths and baskets.”

Sharon said, “I’ve been a member of Eastern 
Star Church in Mooresville for 36 years. I’ve 
volunteered to provide silk flowers for many oc-
casions. I feel like we’ve just gotten started. We’re 
getting the word out, expanding our business. We 
do several craft shows a year. We’ve also stepped 
up our presence in the community. We joined the 
Mooresville Chamber to get more plugged in to 
local community and explore opportunities there. 
We want to grow connections with local vendors. 
Lola and I set a goal of having a storefront es-
tablished within five years of the inception of the 
business.” 

Sharon married Donald “Dave” Allman in July 
1964.Dave grew up in Monrovia. In 1980, Sha-
ron worked for the city of Indianapolis and re-
tired in 2010. They adopted a son, Tony, in 1974, 
and moved to Camby in 1975.

Lola married Victor Levingston in 1965. They 
lived in Plainfield for 20 years and relocated to 
Camby in 1995. They raised three sons. Lola 
worked at I.U. Hospital 17 years, and taught at 
MSD Warren Township for 18 years before she 
retired. Her husband passed away in 2009. Lola 
was on the class reunion committee when she 
and Sharon reconnected. “We’ve lived a few miles 
from each other all this time and never knew it.”

Sharon Allman and Lola Levingston
Co-Owners

Camby, IN 46113
317-989-3087 or

317-834-1970
Hours of Operation:

Monday-Friday 9 a.m. to 5 p.m. 
weekend deliveries and events upon 

request
Rosesofsharon2@gmail.com

www.rosesofsharon.biz
Beautiful flowers for Beautiful people.

Roses of Sharon Inc.

Lola Levingston and Sharon Allman
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Title: Executive Director
Business/Organization: Barbara B. Jor-
dan YMCA
MCLA Class year: 1995
City of Residence: Martinsville, IN
Personal and Professional Organiza-
tions/Activities: Martinsville Rotary Club, 
Martinsville Arts Council, Prime Time of 
Morgan County, Martinsville P.R.I.D.E., 
Faith Church, Martinsville
How has the Morgan County Leader-
ship Academy impacted your life per-
sonally? Professionally? I was fairly new to Morgan County when the 
Leadership Academy was being organized. I saw it as a great opportunity to 
learn about the people, communities, government, and other organizations that 
make up the county. It was a great way for me to learn all of this and more!
How do you think the Morgan County Leadership Academy ben-
efits Morgan County? The Leadership Academy provides a great over-
view of all of the important aspects of civic life in our county. It also helps 
identify professionals who have the capacity and knowledge base to serve in 
leadership roles in the county.
What was your favorite class day, topic, or memory of MCLA? 
I enjoyed learning about the history of Morgan County and the day spent 
learning about the difficulties involved in navigating the system of care for 
those living in poverty was very interesting.

Title: County Councilman-at-Large
Business/Organization: Morgan 
County Government
MCLA Class year: 1999
City of Residence: Madison Town-
ship
Personal and Professional Organi-
zations/Activities: Morgan County 
Redevelopment Commission, MC Re-
gional Sewer District Board, Indiana 
Air Pollution Control Board, Finance 
Committee Chair - First United Meth-
odist Church of Mooresville, Indiana General Assembly Study Com-
mittee on Economic Development, Indiana Economic Development 
Corporation, Riley Hospital Ambassador, Mooresville Optimist Club 
member
How has the Morgan County Leadership Academy impacted 
your life personally? Professionally? The MCLA broadened my 
awareness of the diverse communities that co-exist in Morgan County, 
and helped immensely in preparing me to serve the citizens on public 
office.
How do you think the Morgan County Leadership Academy 
benefits Morgan County? The MCLA gives our residents an op-
portunity to thoughtfully examine the community we share, to evaluate 
opportunities to serve, and to develop skills that can be valuable tools 
for accomplishing goals.
What was your favorite class day, topic, or memory of 
MCLA? I felt that the presentation on the demographics and statistics 
about Morgan County was the most valuable learning experience, in 
terms of helping me to understand the strengths, values, and needs of 
the community.
Why would you recommend participating in MCLA? MCLA 
helps participants to meet a diverse group of people from throughout 
the county.

Title: Mooresville Public Library Director
Business/Organization: Mooresville Public Library: an Indiana award-winning library!
MCLA Class year: 2001
City of Residence: Waverly, Indiana
Personal and Professional Organizations/Activities: Board Member of Morgan 
County Regional Sewer Board; Chapter member of TriKappa; Chapter member of Bayview; 
Member of Indiana Library Federation; Indiana State Legislative Liaison for the Indiana 
Library Federation, Board member of the Midwest Collaborative Library Services; serve on 
the School Improvement Committee of Waverly and Newby Elementary Schools; Member 
of the American Library Association and Public Library Association.; Charter member of 
Mooresville-Decatur Rotary Club (President 2011); Business member of the Mooresville 
Chamber of Commerce; Charter member of Mooresville 2020; Member of the District 
4 Library Directors Roundtable; 2012-2013 Chair of ILF District 4 Conference. 2004 President of MCLA; supporter of 
Morgan County Boys & Girls Club and the League of Miracles. 
How has the Morgan County Leadership Academy impacted your life personally? Professionally? Profes-
sionally, as the newly appointed Assistant Director of the Mooresville Library, MCLA was my first true networking experi-
ence; it provided me with a diverse network of professionals which lead to extraordinary personal and professional develop-
ment opportunities. From the MCLA program it was a broad network of information specialists, agencies, resources, and a 
greater understanding of the world around me. It broadened my interests in the community and expanded my outreach to 
other organizations which lead to several collaborations. The skills I acquired were beneficial to my position; hence it con-
tributed to my personal growth and knowledge. It was a ‘game changer’ for me.
How do you think the Morgan County Leadership Academy benefits Morgan County? First, it is a quality 
program for the citizens of our communities- it provides opportunities for personal and professional growth, collaboration, 
and the graduates have a sense of pride from their successes and accomplishments from participating in the program. Sec-
ondly, it is an investment in the individual participant, and the advantages are positive outcomes for an entire community/
county. Next, a community/county that offers such a program like the Morgan County Leadership Academy portrays the 
importance of cultivating leaders which is the principal benefit and leads to the final statement. Finally, it supports and 
encourages economic growth. The charge of MCLA is cultivating leaders by providing a program that offers new tools, re-
sources and connections.
If you completed a group project for MCLA, what did you do and who did it benefit? Our group project was a 
woman-built Habitat for Humanity home. Everyone benefits from helping our fellow citizens to build or rebuild their lives; 
and having a place to call home is very enlightening.
Why would you recommend participating in MCLA? I truly believe everyone can gain a new perspective from the 
MCLA program; it is an investment in yourself, which filters out to the community/county and literally beyond. We had 2 
library employees graduate this past year; Virginia Jensen and Meghan Adams. To witness their personal and professional 
growth makes me extremely proud!

Title: Collections Representative
Company: Home Bank
MCLA Graduating year: 2010
City of Residence: Martinsville
Personal and professional organiza-
tions/activities: Member of First United 
Methodist Church in Martinsville; Board 
Member, Art Sanctuary in Martinsville.
How has Morgan County Leadership 
Academy impacted your life person-
ally? professionally? Personally, MCLA 
introduced me to so many people who are wonderful leaders and involved in 
such great organizations.  Meeting these people inspired me to be aware of 
things in the community that would have otherwise not been brought to my 
attention.  Professionally, I think MCLA connected me with other great busi-
ness leaders who I can reach out to in the future.  All of the class members and 
organizations are great references for me in my current role at Home Bank.  
How do you think MCLA has benefitted Morgan County? MCLA 
has benefitted Morgan County by bringing people and organizations to-
gether to create beneficial events and contribute to existing organizations in 
need.  Without MCLA alumni reaching out to such a wide variety of people 
within the community to form each class, I don’t think the outcomes of the 
service projects and newly formed groups would be as outstanding as they 
have been.  Big thank you to the alumni for continuing to put forth an effort 
to make this organization such a success!
What Group Service Project did you complete and who did it ben-
efit? My group service project was to benefit the Morgan County Humane 
Society.  Those involved in the project were Sarah Richardson, Carolyn Hol-
land, Joy Sessing, and I.  The service project included the following: Donation 
boxes at several local businesses throughout the county for miscellaneous sup-
plies for the humane society, serving volunteer hours at the humane society 
doing necessary duties at the shelter, and the setup of a Facebook page for the 
shelter in which Sarah started and managed and then passed on to the person-
nel at the shelter.
What was your favorite class day, topic, or memory of MCLA? 
My favorite class day was the city of Martinsville day where we heard from 
several city of Martinsville employees along with Mayor Deckard and visited 
the fire department and sheriff ’s department.  That day we learned the ins 
and outs of the city.  It was interesting to learn about the details of how the 
city works!  The jail was a little frightening, but overall a good experience!  
Why would you recommend participating in MCLA? I would recom-
mend participating in MCLA to anyone based on the simple fact that you 
meet people whom you may otherwise have never met and get educated on 
things in your community that you would otherwise never know.  I was born 
and raised in Martinsville and realized that there are so many things I don’t 
know about the community and MCLA definitely was very informative and 
brought light to areas I was not aware of.

The Morgan County Leadership Acad-
emy (MCLA) was founded in 1994 to offer 
local leadership development to enhance 
leadership involvement in serving Morgan 
County communities. 

Our mission is to build a stronger com-
munity by bringing together a diverse group 
of emerging and existing leaders to enhance 
their leadership skills, increase their com-
munity knowledge, and inspire their com-
mitment to serve. 

Each year, a new class of 12-20 partici-
pants is selected to attend MCLA. Nomi-
nations come from local businesses, non-
profits, utilities, and churches. The partici-
pants attend 10 sessions plus a graduation 
dinner over 10 months. Each session is tai-
lored to learning facets of Morgan County, 
and building basic leadership skills. 

Today Morgan County benefits from 
hundreds of alumni from MCLA who use 
their expertise in local communities, civic 
organizations, not-for-profit agencies, and 
government bodies to enhance our commu-
nity at all levels. Learn more at: www.mor-
gancountyleadershipacademy.org
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Four pillars of  
business development

There are four pillars of business development 
and you need to know about them if you want 
to get more business and more 
income.

The first of the four is the 
most important and is founda-
tional to the other four. 

The first is Market. 
Who, specifically, is your 

market? Put another way, who is 
your ideal client? Once you are 
very clear on this the other four 
pillars are a piece of cake. 
The second is Message. 

What is your message, your 
unique selling proposition? The 
single most important ques-
tion to be answered here is one 
I learned from Dan Kennedy. 
Why should I buy your (what-
ever) over any and all other 
available choices? I think you’ll 
agree, that is one powerful question. Give it some 
good thought and treat it for the weight it holds.
The third is the Method of Delivery. 
How specifically will you get the word out? 

There are six main strategies for Method of 
Delivery. They are, from most effective to least; 
Direct Contact and Follow-Up, Networking and 
Referral Building, Public Speaking, Writing and 
Publicity, Promotional Events and Advertising. 
Now before you jump up and shout, “Jack, did 

you dis advertising in the Business Leader?” The 
answer is absolutely not. If you only used adver-

tising as a method of commu-
nication you would certainly 
gain visibility but when you 
combine it with other market-
ing strategies you multiply the 
effect and begin to gain cred-
ibility to outreach which is 
direct contact.

The fourth pillar  
is your Process. 

What specifically do you do 
once contact has been made 
with a prospect (potential cli-
ent)? You need to know how 
to handle both incoming 
(they contact you) and outgo-
ing (you contact them). One 
of four things should happen. 
They set an appointment with 
you, you actually have the ap-
pointment and present what 

you can offer, you need to follow-up again at 
some future date or they give you a referral. This 
all should be a process that you and your team 
follow every time come rain or shine.

The result of having all four pillars firmly in 
place is that you will get more business and have 
greater income. 

Jack Klemeyer is the founder and head performance 
coach of GYB Coaching (www.gybcoaching.com). 
Contact him at Jack@GYBCoaching.com.

If you only used advertising as a 
method of communication you would 
certainly gain visibility but when you 

combine it with other marketing 
strategies you multiply the effect and 
begin to gain credibility to outreach 

which is direct contact.

Jack klemeyer
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Smoke-free air laws are good for business
Smoke-free air laws help boost the bottom 

line. Much research has been done to back this 
up. Read on…

The 2006 Surgeon General’s 
Report examined numerous 
economic impact studies from 
states and local communities 
across the country. The report 
concluded that, “Evidence from 
peer-reviewed studies shows that 
smoke-free policies and regula-
tions do not have an adverse eco-
nomic impact on the hospitality 
industry.” 

A comprehensive review of all 
available studies on the economic 
impact of smoke-free workplace 
laws concluded that: “All of the 
best designed studies report no 
impact or a positive impact of 
smoke-free restaurant and bar 
laws on sales or employment.” 
(Tobacco Control, 2003). 

The 2006 Zagat Survey: America’s Top Res-
taurants found that of 115,000 Americans, 58% 
of respondents said they would dine out the same 

amount if restaurants were smoke-free and 39% 
would dine out more. Only 3% said they would 

dine out less often. 
Smoke-free laws help 

lessen the economic toll that 
secondhand smoke already 
takes on our nation, a price all 
Americans pay. According to 
an August 2005 study by the 
Society of Actuaries, second-
hand smoke costs our nation 
$10 billion annually in health 
care and other costs. 

A statewide poll conducted 
in 2010 for the American 
Cancer Society Cancer Ac-
tion Network found that 92% 
polled would be more likely 
or just as likely to visit estab-
lishments that will go smoke 
free under a statewide law. 
Sixty-six percent say their 
impression of restaurants and 

other establishments would improve if they con-
vert to smoke free. 

Each year in the United States, an estimated 

50,000 deaths are attributable to secondhand 
smoke breathed by nonsmokers. Of these deaths, 
3,000 are due to lung cancer, 46,000 due to heart 
disease and approximately 430 to sudden infant 
death syndrome (SIDS) each year. An estimated 
1,200 people in Indiana die prematurely each 
year due to secondhand smoke exposure. 

Reduced heart, lung and respiratory disease 
due to exposure to secondhand smoke is antici-
pated benefit from smoke-free air law.

Compared to a control community with no 
smoke-free workplace law, Monroe County ex-
perienced a 59% net decrease in hospital admis-
sions for heart attacks in nonsmokers, with no 
prior cardiac history, during the study period 
which tracked 22 months prior to and follow-
ing the law. Monroe County and Bloomington 
have a comprehensive smoke-free workplace law. 
( Journal of Drug Education, 2007) 
Increased quit attempts by smokers 
Studies have found that requiring all work-

places to be smoke-free would reduce smoking 
prevalence by 10%. Workplace laws have their 
greatest impact on groups with the highest 
smoking rates. In addition, employees in smoke-

free workplaces have higher rates of smoking 
cessation than employees where smoking is per-
mitted. The average adult smoker costs employers 
$3,400.00 a year in lost productivity and excess 
medical expenses. (CDC: Coverage for tobacco 
use cessation treatments: why, what, and how. 
2003) 
Reduced youth initiation to smoking 

Indiana data on youth smoking strongly sug-
gest that smoke-free workplaces and homes are 
associated with significantly lower rates of ado-
lescent smoking. In 2008, 79% of middle school 
students and 65% of high school students who 
smoke reported living with someone who also 
smokes cigarettes; 44% of nonsmoking middle 
school students and 42% of nonsmoking high 
school students reported living with a smoker. 
(2008 Indiana Youth Tobacco Survey).

In summary, smoke free air has a positive im-
pact on our economy and our health. In today’s 
world, that’s no small change.

For more information on how you can begin helping 
your employees quit tobacco, contact Jennifer Walker, 
Tobacco Project Coordinator at Jennifer.Walker@
healthiermorgancounty.org.

Jennifer 
Walker

Martinsville Chamber of Commerce:
The regular monthly meeting on the third 
Friday at 11:30 AM at the Morgan County 
Administration Building, 180 South Main Street. 
For more info, please contact the Chamber 
office at (765) 342-8110 or visit its website: 
www.MartinsvilleChamber.com

Mooresville Chamber of Commerce:
The regular monthly meeting on the third 
Thursday from 11:30 AM to 1:00 PM. The 
meeting location is Jones Crossing Banquet 
Center at the corner of S.R. 67 and Allison 
Road. Lunch ($7 members, $10 non-members) 
For more information call the Chamber office 
at 317/831-6509 or visit its website: www.
MooresvilleChamber.com.

Networking Business Women of Morgan 
County:

NBW of MC meets on the second Thursday 
at 11:30 AM at the Mooresville School 
Administration Building next to the Post Office 
on Carlisle Street. Bring your own lunch. For more 
information, call Patti Hunter at 317-856-9801.

Morgan County Toastmasters Club:
The weekley meetings will now be on 
Thursdays beginning May 5 from 6 to 7 p.m. 
The club meets at the Academy Building, 250 N. 
Monroe St. in Mooresville.

Rediscover Martinsville :
An Indiana Main Street U.S.A. Association. 
For information: PO Box 1123, Martinsville, 
IN 46151. (765)352-8261 or www.
rediscovermartinsville.com, e-mail: 
rediscovermartinsville@gmail.com.

Mooresville Revitalization Group:
For more information on how you can get 
involved with Mooresville Revitalization Group 
community events or activities visit www.
MooresvilleRevitalization.com or contact Lori 
Cole at Autumn Whispers Health and Harmony 
317-831-7817.

Rotary Clubs:
Martinsville meets every Tuesdays at noon 
at the First Presbyterian Church, 240 East 
Washington Street, Martinsville.

Mooresville Decatur meets every Wednesday at 
7:30 AM at Jones Crossing Banquet Center, S.R. 
67 and Allison Road, Camby.

Morgantown Merchants Association:
The Morgantown Merchants Association meets 
at the Fire Station on dates to be announced. 
For more information call Sharon Zimmerman 
at the Stitchery Mill at 812-597-5997 or on 
www.MorgantownIndiana.com.

Business Networking International:
Morgan County Connections meets every 
Wednesday Morning at the Mooresville Public 
Library, 220 West Harrison Street, from 8:00am 
to 9:30am. For more information call Angela 
Kath at 317-445-9827.

Business & Professionals Exchange:
This Hendricks County meeting takes place each 
Tuesday from 8:15-9:45 a.m. at West Central 
Conservancy District, 243 S County Road 625 E, 
Avon. More information at www.b-p-e.org.

networking Opportunities
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Residents in the areas of Centerton and Robb 
Hill/Beech Grove in Morgan County will be 
better prepared for severe weather, thanks to a 
grant from Smithville Charitable Foundation, 
a donation from Indianapolis Power & Light 
Company (IPL), and funds from the Clay Town-
ship Board of Directors. Two new tornado sirens 
will be installed later this fall in areas which were 
previously underserved or not served at all. 

The project idea was developed last year and was 
spearheaded by Bill Mitchell, Clay Township trust-
ee; and John Phillips, Betty Conover, and LuMar 
Griggs, Clay Township board members. The group 
brought the need to Tom Zoss, executive director of 
the Community Foundation of Morgan County, to 
see how the foundation might help. 

In total, nearly 230 residences in Centerton 
and Robb Hill/Beech Grove are currently not re-
ceiving emergency signaling because they are out 
of range of the nearest sirens. The new sirens will 
be high powered, omnidirectional, and include a 
battery backup and two-way digital controllers. 

In Beech Grove near Robb Hill and Beech 
Grove Road at the Brooklyn/Clay Township Fire 
Department, a new siren will be installed to re-
place an existing siren which is 40 years old and 
only reaches 50 residences. The new siren will 
reach up to 120 residences. 

The second siren, which will be placed near 
Centerton Road and State Road 67, will be a 
brand new addition, providing signaling to 250 
residences, five businesses, an elementary school, 
a church, and several multiple-unit homes within 
8,400 feet of the siren.

“This has really been a team effort,” Mitchell 
said. “In preparation for the installations, John 
Drapalik provided surveying at the two sites and 
John Trimpe assisted with engineering. When 
the sirens are ready, SCI-REMC will provide 
power to the sirens, and the Morgan County 
Sheriff ’s Department will activate them.” 

Though the sirens were greatly needed, there 
weren’t many funds available locally for the 
$40,000 project. 

Zoss wrote a grant request last year to Smith-
ville Charitable Foundation. The private founda-
tion provided a grant for $18,450 to a fund at the 
Community Foundation of Morgan County to 
assist in the siren purchase.

“Because the Smithville company operates in 
mostly rural areas in the southern half of Indi-
ana, they understand the needs of small commu-
nities such as Morgan County,” Zoss said. “The 
Smithville Charitable Foundation’s grant paved 
the way for this important project, and we are 
grateful that our residents will be safer thanks to 
their assistance.”

To bridge the gap in the budget, Indianapo-
lis Power & Light Company, through its Eagle 
Valley Generating Station in southern Morgan 
County, reached out with a donation of $7,500.  

“Because it improves safety and preparedness 
efforts in our community, the Tornado Siren 
Fund is the type of project that Eagle Valley 
Generating Station and Indianapolis Power & 
Light Company looks to support,” said Dewayne 
Boyer, Eagle Valley Plant Manager. “IPL is 
grateful for the opportunity to partner with local 
organizations to help our community prepare for 
weather-related events.”

The additional funding needed to finish the 
project budget will be available from the Clay 
Township Board of Directors fund. 

More information on the foundation is avail-
able by calling toll-free (855) 280-3095 or by 
visiting www.cfmconline.org.

The Kendrick Foundation Board of Directors 
awarded $1,012,523 in health-related grants 
in July. The foundation awarded 35 grants to 
30 nonprofit organizations to benefit Morgan 
County residents. 

Projects range in size from $1,500 for den-
tal services for Morgan County residents with 
bleeding disorders to $100,000 for a wellness 
program for residents of WellSpring shelter and 
transitional housing in Martinsville. Projects 
will be completed between July 15, 2012 and 
April 15, 2013. 

Individuals and Families to Receive 
Counseling Scholarships

Families First has provided services in Mor-
gan County for nearly 30 years. In 2011, nearly 
80 clients received counseling for martial con-
flict, parent-child conflict, loss and grief, depres-
sion, personal adjustment, life transitions, child 
abuse or neglect, and trauma. With a grant from 
the Kendrick Foundation, approximately 50 cli-
ents will receive counseling services as low as $1 
per hour during the 2012-2013 grant period. 

Health Clinics Offer Solutions  
for Uninsured

With the downturn of the economy, Mor-
gan County’s two free health clinics have seen 
a rise in patients due to job loss. Mooresville’s 
St. Thomas More Free Clinic experienced over 
1,000 patient encounters in 2011. First Presby-
terian Church’s Good Shepherd Community 
Clinic, housed at the Presbyterian church in 
Martinsville, served nearly 250 patients in 2011, 
many who were residents of WellSpring, Manna 
Mission, or Desert Rose shelters. A Kendrick 
grant for $80,000 for St. Thomas More and 
$66,000 for the Good Shepherd Community 
Clinic will help Morgan County uninsured resi-
dents receive care during the 2012-2013 cycle. 

Manna Mission Provides Food, 
Shelter for Those in Need

Serving 50,000 lunch and dinner meals each 
year, Manna Mission in Martinsville has seen an 
increase in the need of local residents as well as 
an increase in food costs. A Kendrick grant for 
$6,555 will help offset the cost of food, and a 
second grant for $9,643 will help purchase com-
mercial kitchen equipment needed to prepare 
the large quantity of meals served each day. 

Kendrick Foundation awards over $1 million in local grants
GRAnTEE GRAnT PROJECT  

Barbara B. Jordan yMCA $37,325
YMCA Community Wellness 

Programming

Boys & Girls Club of Morgan County $7,500 Triple Play: Get Healthy

Brooklyn Elementary School $30,000 Brooklyn Fit for Life

Brown Township Fire and Rescue $47,00 Operation Heart Saver

Care net Pregnancy Centers of Central 
Indiana, Inc.

$22,500 Ultrasound Program Implementation

Centerstone of Indiana $10,000 Project Compass

Churches in Mission $50,000
Eliminating Hunger, Encouraging Health 

Through Hygiene 

Churches in Mission $28,991 Networking Morgan County

Community Service Center of Morgan County $100,000 WellSpring Wellness

Desert Rose Foundation Inc. $40,000 Desert Rose Crisis Intervention

Families First Indiana Inc. $30,000 Family Counseling Scholarships

First Church of the nazarene $25,000 First Church of the Nazarene Food Pantry

First Presbyterian Church $66,000 Good Shepherd Community Clinic

Franciscan Alliance Foundation – St. Francis 
Health

$75,000 Healthier Morgan County Initiative

Green Township Volunteer Fire Rescue $12,000 Auto Pulse CPR Device

Healthy Smiles of Indiana Inc. $3,600 Prevention is the Key to a Healthy Smile

Hemophilia of Indiana Inc. $1,500
Service Provided to Morgan County 

Families with Bleeding Disorders

Jackson Center for Conductive Education $35,000 Jackson Center Program Services

Manna Mission $6,555 Food Relief

Manna Mission $9,643 Kitchen Equipment

Metropolitan School District of Martinsville $22,400
P.A.S.S. Program (Parents Are Successful 

Students)

Metropolitan School District of Martinsville $45,000 Morgan County PEERS Project

Metropolitan School District of Martinsville $5,000 Simple Measure of Children’s Health

Mooresville Consolidated School Corporation $18,000 AEDs and Replacement Parts

Mooresville Consolidated School Corporation $5,659 Family Services Assistance Program

north Madison Elementary School PTO $60,000 Playground Surface Improvement

northwood Elementary School $54,000 Outdoor Playground Equipment

OneRoad Fund of Morgan County $9,000 Support Expansion

Operation Walk Mooresville $30,000 Operation Walk Guatemala 2013

Planned Parenthood of Indiana $4,000 Women’s Health Fund

Prime Time of Morgan County $27,755 Prime Time of Morgan County

Riley Children’s Foundation $5,000
Camp Riley for Youth with Physical 

Disabilities 

Social Health Association of Indiana $6,000 Healthy Choices Initiative

St. Thomas More Free Clinic $80,000 St. Thomas More Free Clinic

The Haven youth Center $3,095 Summer Fundamentals of Being Healthy

Total $1,012,523

Centerton and Robb Hill/
Beech Grove tornado 
sirens to be installed 

with help of grant and 
donations

More information on the Kendrick Founda-
tion is available online at www.kendrickfounda-
tion.org. Individuals may also call the Kendrick 

Foundation in care of the Community Founda-
tion of Morgan County at (317) 831-1232 or 
toll-free at (855) 280-3095.  

Only in the second year into the district goal 
of having computer or device in the hands of 
every student, Mooresville Schools are already 
more than doubling last year’s pace but doing so 
with a twist many schools haven’t offered. 

Each netbook offered to students in grades 
7-10 includes a built-in wireless air card, makes 
it possible for students to access the school 
district network from their laptop even with-
out home Internet access.  This fall, students 
in grades 7-10 will receive take-home devices 
while all 6th grade students will each have their 
own in-class devices. All students in grades 11-
12 are encouraged to bring and utilize their own 
devices to enhance learning. 

Last year, the district provided netbook com-
puters to all students in grades 8 and 9. The ini-
tial plan took a new twist with a survey of high 
school students, which found that only 25 per-
cent had high speed Internet access at home. 

“Having the computer alone doesn’t meet 
our students’ learning needs or our educational 
goals,” said Bob Sendelbach, Mooresville’s 
chief technology officer. “The air card gives our 
students the ability to research a topic, access 
online books and programs, complete an assign-
ment, and turn it in to their teacher whenever 

and wherever – significantly expanding learning 
opportunities.”

In addition, all middle and high school stu-
dents have access to Mooresville’s information 
on My Big Campus, an area where students and 
teachers can post lessons, link to educational 
videos or other content, and turn in lessons. 
Each student and teacher has their own account 
in the monitored and protected site with a setup 
similar to many social media sites. The merging 
of online learning with classroom instruction 
has proven popular with students.

“We are endeavoring to provide our students 
the winning combination of teacher instruction 
and virtual learning opportunities,” said Superin-
tendent Brad Lindsay. “Our students receive pur-
poseful instruction with their teachers but assign-
ments can include video clips, online content, etc. 
and then can be turned in electronically.”

The combination of classroom and online in-
struction seems to be working, as Mooresville’s 
ISTEP scores continue to beat state averages. In 
contrast, Indiana’s largest cyber schools, Indiana 
Connections Academy and Hoosier Academies, 
both fall short of Indiana average ISTEP scores.

“The use of technology is essential in the 21st 
Century,” said Mooresville’s Chief Learning Of-

ficer Scott Kern. “It is a tool that places the stu-
dent at the very center of their educational expe-
rience and opens them up to whole new world 
of learning opportunities. They key is to look 
at the data and focus on what works. Technol-
ogy, when used appropriately, enhances student 
learning and gives teachers an opportunity to 
work with students individually and in smaller 
groups.”

This access will allow students to use the In-
ternet but the content they can see will be fil-
tered through the school district server. Students 
will also be able to access their files which are 
stored on the school’s network. Students may 
take the laptops home but must bring the laptop 
to school, fully charged, each day.

The program is funded in part through vari-
ous technology grants. For grades receiving net-
books, a fee is assessed with book rental book 
rental fee. Students who have their own laptop 
may use it at school and have the technology 
fee waived, but are responsible for keeping their 
own computers in working order.  

Questions regarding the computers can be 
directed to the middle school (831-9208) or 
high school office (831-9203) beginning during 
school hours July 30.

Mooresville Schools integrate devices with internet service and face-to-face learning
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Planner of note
GREATER MARTInSVILLE 
CHAMBER OF COMMERCE 
WELCOME nEW CHAMBER 
MEMBERS!
Larry Schwab 
Community Chrysler Dodge Jeep 
Carl Lawler 
Marine Corps League Morgan 
County Detachment #1367 
James Jones 
Cutter Moo Steakhouse
For more information visit: www. 
MartinsviilleChamber.com

GREATER MOORESVILLE 
CHAMBER OF COMMERCE 
WELCOME nEW CHAMBER 
MEMBERS!
EC Web Soft 
Keith Hall, Carpenter Realtors 
Community Ford 
The Veterans Plan, LLC 
Endeavor Communications
For more information visit: www. 
MooresvilleChamber.com

TOWn OF MOORESVILLE - 
BuILDInG PERMITS
William Bryant, State Road 144, 
Residential Remodel
Shae Company, Shae Lake Drive, 
Single Family Residence
BMO Harris Bank, West Main St, 
Signage
BMO Harris Bank, Spring Mill 
Court, Signage
Jose Melendez, Town Center 
Signage
Terry Tollison, Overpeck Road, 
Electrical Upgrade
Marcia Connell, South Street, 
Demolition
Ryan Homes, Honey Creek Drive, 
Single Family Residential
Kevin Lehr, State Road 144, 
Electrical Upgrade
Tony Boren, State Road 42, 
Demolition
Joseph Young, State Road 144, 
Single Family Residential
Mark & Pam Hunter, Dutch Drive, 
Single Family Residential
Derrik Oberle, Southbridge Street, 
Commercial Remodel
Midland Atlantic, Southbridge 
Street, Signage
Edward Ward, Church Street, 
Electrical Upgrade

CITy OF MARTInSVILLE - 
BuILDInG PERMITS
Paul Dow Construction, Gray 
Street, Storage Building
C. Dale Risch, Morgan Street, 
Commercial Remodel
Steven Toole, Pike Street, 
Detached Garage

MORGAn COunTy - BuILDInG 
PERMITS 
Linda Long, Beech Grove Road, 
Commercial Electric
Jeff Nugent, Hurricane Hills, 
Garage
Ryan Scott, Graveyard Road, Single 
Family Residence
Adam Chamberlain, Centenary 
Road, Electrical Upgrade
Jerry McCracken, Hall Road, 
Residential Addition
Dan Whitaker, Minor Court, 
Electrical Upgrade
Bryan Thompson, Berean Road, 
Electric (temporary)
Merlin, Petersen, Nolans Trail, Deck
Bruce Vanet, Dayhuff Road, 
Residential Addition
Thomas Brown, McDaniel Drive, 
Garage

Lee Mahon, Letterman Road, 
Storage Building
Lena Ooley, State Road 39, 
Electrical Upgrade
Deanna Stanley, Herbemont Road, 
Electrical Upgrade
Harold Hood, State Road 144, 
Electrical Upgrade
Ronald Hensley, Henderson Ridge 
Drive, Attached Garage
Barry Ayst, Featherwind Lane, 
Electrical Upgrade
Daniel Terrell, Tidewater, Single 
Family Residence
Timothy Gregory, Day Road, 
Residential Addition
Jack Murphy, Watson Road, 
Residential Addition
J.W. Jones, Golden Leaf Drive, 
Single Family Residence
Global Signal Acquisitions, 
Simpson Road, Commercial 
Building
Gregory Andrew, New Harmony 
Road, Pole Building
Jennifer Pizer, Bill Smith Road, 
Residential Addition
Steven Reeder, Lewisville Road, 
Electrical Upgrade  
Stephen Johnson, Twisted Oak 
Drive, Single Family Residence
Brian Ringer, Baltimore Road, 
Swimming Pool
Debbie Grubb, Burnett Road, 
Single Family Residence
Home Waddle, State Road 44, 
Pole Building
Chad Burgett, Rosebud Lane, Pole 
Building

nEW BuSInESS FILInG
Sandra Boswell, E Z R 4 ME, 11635 
N. Gasburg Road, Mooresville, IN 
46158
Patti Chappell, Keystone Health 
Plan LLC, 6965 E. Meadow Drive, 
Camby, IN 46113
Tom & Debbie Farrington, TDS 
Kreations, 924 E. Keller Hill Road, 
Mooresville, IN 46158
Eric & Geraldine Cox, EC Web 
Soft, 13951 N. Old Otto Court, 
Camby, IN 46113
Richard Willoughby, Jamys Auto, 
P.O. Box 812, Mooresville, IN 
46158
Stan & Jan Emerson, S & J 
enterprises, 12499 N. Woodlawn 
Drive, Mooresville, IN 46158
Anton Chandler, chandler’s BBQ, 
8329 Centenary Drive, Camby, IN 
46113
Mike & Connie Amos, Amos 
Racing, 1092 W. Dupont Drive N., 
Martinsville, IN 46151
Michael Dubak, M & M Kennel, 
10075 N. Rooker Road, 
Mooresville, IN 46158
Thomas & Mary Land, Tom Land 
Heating & Cooling, P.O. Box 1572 
Martinsville, IN 46151
Todd Huff, Huff Promotional 
Strategies, 110 West South Street, 
Mooresville, IN 46158
Chad Baker, UR PC Tek, 689 Anel 
Drive, Martinsville, IN 46151
Jack Haggard, Troy B. Davis 
Landscapes, 7785 N. Briarhopper 
Road, Monrovia, IN 46157
David Mayse, Mayse Consulting, 
1172 Autumn Drive, Mooresville, 
IN 46158
John Elliott, Elliott Electric, 2450 
Townsend Lane, Martinsville, IN 
46151
Pamela Asher, Martinsville Vault 
Company, 5910 Hacker CR. Road, 
Martinsville, IN 46151
Jennifer Martin, Elsies Clothing 

& Accessories, 1675 Aspen Way, 
Martinsville, IN 46151
Laura Britton, Laurelei Black, P.O. 
Box 231 Monrovia, IN 46157
James Wood, Wood and 
Associates, 3440 E. Daniel Street, 
Mooresville, IN 46158
Devin Pitman, Storage Plus, 639 
S.R. 39 Bypass South, Martinsville, 
IN 46158
Danielle Johnson, Mooresville’s 
Finest Automotive, 1288 E. 
Greencastle Road, Mooresville, IN 
46158
Tom Norpell, Norpell Design, 4454 
N. Warwick Road, Martinsville, IN 
46151

SHERIFF’S SALES  
Carol Denny 
7032 E Hadley Rd
Camby, IN 46113
Sept 10, 2012
$115971.11
Morris,  Hardwick, & Schneider
866-503-4930
 
James Dodds 
13079 N Jenna Ct
Camby, IN 46113
$138261.99
Sept 10, 2012
Charles Miller
317-488-1421
 
Jason Blankenship
239 E York St
Martinsville, IN 46151
$111870.40
Sept 10, 2012
Unterberg & Assoc
219-736-5579
 
Mary & Lex Brown
177 Center Dr
Mooresville, IN 46158
Sept 10, 2012
$55257.77
Feiwell & Hannoy
317-237-2727
 
Wilson Cacho
806 Trail Ridge Ct
Mooresville, IN 46158
Sept 10, 2012
$114665.91
Mercer Belanger
317-636-3551
 
Larry Craig
1875 Oliver Ct
Martinsville, IN 46151
Sept 10, 2012
$126501.74
Feiwell & Hannoy
317-237-2727
 
Stephen Dean 
1406 &1408 Sassafrass Ct
1389 Crabapple Ct
410 E Morgan St
1009 & 1019 E Morgan St
1258, 1260, 1265, &1267 
Crabapple 
Martinsville, IN 46151
Sept 10. 2012
$729331.48
Hopper Blackwell
317-635-5005
 
Joseph Glenn
116 S Jefferson St
Mooresville, IN 46158
Sept 10, 2012
$88223.35
Feiwell & Hannoy
317-237-2727
 

Robert Gregory 
2216 Foxcliff Est N
Martinsville, IN 46151
Sept 10, 2012
$158221.44
Mercer Belanger
317-636-3551
 
Cristie Hofer
399 N Main St
Martinsville, IN 46151
Sept 10, 2012
$105761.36
Feiwell & Hannoy
317-237-2727
 
Mitchell & Sue Hyde
10095 W Cash Rd
Quincy, IN 
Sept 10, 2012
$188815.10
Feiwell & Hannoy
317-237-2727
 
Douglas Johnson
365 Bryam Blvd
Martinsville,. IN 46151
Sept 10, 2012
$154066.61
Feiwell & Hannoy
317-237-2727
 
Lauri Weatherman
10738 W Bitternut Ct
Quincy, IN 47450
Sept 10. 2012
$118013.38
Unterberg & Assoc
219-736-5579
 
Bryan Black 
745 Walnut Grove
Martinsville, IN 46151
Sept 17, 2012
$86232.93
Reisenfeld & Assoc
513-322-7000
 
Douglas Dunigan et al.
8270 Beech Grove Rd
Martinsville, IN 46151
$134061.77
Sept 17, 2012
Unterberg & Assoc
219-736-5579
 
Kimberly & Joshua Joslin
1115 Twin Branch
Martinsville, IN 46151
$263275.26
Sept 17, 2012
Unterberg & Assoc
219-736-5579
 
James Kenworthy 
11575 N Antioch Rd
Mooresville, IN 46158
$110826.75 
Sept 17, 2012
Doyle Legal
317-264-5000
 
Ricky McKinney
775 Baker Rd
Martinsville, IN 46151
$170707.33
Sept 17, 2012
Mercer Belanger 
317-636-3551
 
Alan Roe
4460 Buffalo Lane
Martinsville, IN 46151
$71265.97
Sept 17, 2012
Reisenfeld & Assoc
513-322-7000
 

Michael Ross
260 N Sycamore 
Martinsville, IN 46151
$225479.55 
Sept 17, 2012
Mercer Belanger
317-636-3551
 
Michael Scott
6100 E Solitude Ct
Camby, IN 46113
$184435.96
Sept 17, 2012
Feiwell & Hannoy
317-237-2727
 
Esther Smith
323 N Main St
Brooklyn, IN 46111
$85713.17
Sept 17, 2012
Feiwell &  Hannoy
317-237-2727
 
Mark & Zadie Thomas
753 N Greencastle Rd
Mooresville, IN 46158
$86553.81 
Sept 17, 2012
Mercer Belanger
317-636-3551
 
James Ballard
10710 N Christner Lane
Mooresville, IN 46158
$182554.35
Sept 24, 2012
Feiwell & Hannoy
317-237-2727
 
Jeanna &Billy Chadder
739 S Grant st
Martinsville, IN 46151
$106055.87
Sept 24, 2012
Unterberg & Assoc 
219-736-5579
 
David Crooke
7090 Waverly Rd
Martinsville, IN 46151
Sept 24, 2012
$75985.80
Unterberg & Assoc
219-736-5579
 
Stephen Dean 
3614-3618 Cramer Rd
3720 Cramer Rd
3710 Godsey Rd
Martinsville, IN 46151
Sept 24, 2012
$227828.17
Hopper Blackwell
317-635-5005
 
Arthur Exley
6525 New Harmony Rd
Martinsville, IN 46151
$163614.31
Sept 24, 2012
Feiwell & Hannoy
317-237-2727
 
Vincent Jeffries
6583 Hall School Rd
Martinsville, IN 46151
$132143.28
Sept 24, 2012
Foutty & Foutty
317-632-9555
 
Sean Gannon
11336 N Creekside Dr
Monrovia, IN 
Sept 24, 2012
$141121.92
Unterberg & Assoc
219-736-5579

 
Shannon Hall
253 Pineview Dr
Mooresville, IN 46158
$116989.19
Sept 24, 2012
Feiwell & Hannoy 
317-237-2727
 
Mark McDaniel
57 Sweetwood Dr
Mooresville, IN 46158
$88008.13
Sept 24, 2012
Doyle Legal
317-264-5000
 
Sherman Riddle
7281 Bethany Park
Martinsville, IN 46151
Sept 24, 2012
$82521.99
Doyle Legal 
317-264-5000
 
William Standeford
1526 W Bunkerhill Rd
Mooresville, IN 46158
$70788.37
Sept 24, 2012
Unterberg & Assoc
219-736-5579
 
Danny Tallent
260 Tulip Dr
Martinsville, IN 46151
$87620.39
Sept 24, 2012
Foutty & Foutty
317-632-9555
 
Raymond Grimes
3700 Kivett Lane
Martinsville, IN 46151
$101556.87
Oct 1,2012
Feiwell & Hannoy
317-237-2727
 
Gerald McKinney
87 Brentwood Dr
Mooresville, IN 46158
$57805.65
Oct 1, 2012
Feiwell & Hannoy
317-237-2727
 
Larry Millholland III
2220 Legendary Dr
Martinsville, IN 46151
$218673.60
Oct 1, 2012
Unterberg & Assoc
219-736-5579
 
Todd Rexing
370 Church St
Paragon, IN 
$87707.65
Oct 1, 2012
Feiwell & Hannoy 
317-237-2727

Current updates available at http://scican.
net/~manley/Sales.html
Note: If you need any further information, 
please contact the attorney listed per each 
sale. We do not know what debts are owed 
on the properties, the condition of the home, 
and we do not have keys to the residence. 
All sales are held at 2:00 p.m. at the Morgan 
County Sheriff’s Department. If you are the 
successful bidder, you will be asked to bring 
in the full amount of the bid by 4:00 p.m. 
that same day. Funds must be in the form of 
a cashier’s check. We do not accept letters 
of intent to purchase from your bank. Not 
responsible for typographical errors.
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Embracing the future.

Expert Emergency Care 
Returned Keys to Where 
His Heart Is.

At 83, Keys Lowder is a former Navy man, a 

longtime employee of Indiana Power & Light 

and a fulltime farmer who tends his 250 

head of cattle “sunrise to sunset, every day.” 

Then one night he started feeling chest 

pains. “I’ve always been strong and healthy, 

but I just didn’t feel right.” He was stabilized 

in the Emergency Department at Franciscan 

St. Francis Health – Mooresville, and then 

had open heart surgery at the St. Francis 

Heart Center – Indianapolis. “They couldn’t 

have treated me better. It’s the only place I 

would go,” he says, before heading out to 

bale hay, mend fences and feed the cows.

For a FREE armband wallet to 
hold your keys, ID or music while 

exercising, call 1-877-888-1777.


