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Where Morgan County Business Comes First

June 2015

Lt. Governor commends successful leaders and businesses

Sue Ellspermann,  
Lt. Governor, State of Indiana 

and Jim Hess, Publisher, 
Morgan County Business Leader
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Pre-employment

 Drug & Alcohol Testing 

 Physicals and Immunizations 

  DOT/CDL Exams 

  Vision/Hearing Screenings 

 
On-the-Job 

 Injury Prevention                           

 Injury Treatment/ Worker’s Comp 

 Independent Medical Evaluations 

 Job Specific Ergonomic Evaluations 

 
Return to Work 

 Physical and Occupational Therapy 
 & Rehabilitation         

 Fitness for Duty Testing 

 
Wellness Programs

 
On-Site Mobile Health Coach

© 2014 IU Health  3.14  IUHMH 13299

IU Health Occupational Health  |  789 E Morgan Street  |  Martinsville, IN 46151

THE STRENGTH IT TAKES

Trust in our strength and 
make your business stronger.
Indiana University Health now offers area employers convenient and easily 

assessable Occupational Health services right here in Morgan County. We work 

with employers of all types and sizes to develop cost-efficient and effective work-

related medical care:  From pre-employment physicals to injury care to back to-

work solutions. Quality care  is located right where your employees work and live. 

Call us today to learn how we can help you make a difference in the lives of your 

employees – and the health of your organization.

Contact 765.349.6777 to schedule a consultation.
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Phone: (317) 418-7925  
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jim@morgancountybusinessleader.com

The Morgan County Business Leader is published monthly and direct-mailed to  
Morgan County businesses free of charge. Subscribe at morgancountybusinessleader.com

Serving to help others prosper
Another Cover Party has come and gone 

and what a fantastic night we had! To those of 
you who supported or attended our event, I ap-
preciate your continued part-
nerships and involvement. 
When I reflect on hosting 
these events, it is with hum-
ble pride that I realize why. 
Putting on a successful Cover 
Party is a pretty big under-
taking and it’s worth all the 
work. These events are not 
specifically about the publica-
tion, making a buck, or even 
for that matter, about me per-
sonally. We do this because 
it’s about you—the hard-
working leaders who strive 
for and deserve business suc-
cess in our community. 

  It was an honor to have 
Lt. Governor Sue Ellsper-
mann join us for our event. 
During her speech, she 
shared, ‘The 7 leaders you’ve celebrated tonight 
are a big reason why this community prospers. 
There are probably 700 more just like them in 
Morgan County that are yet to be celebrated. 
Celebrating the great servant leaders we have 
in our communities is important as we raise up 

these individuals for their hard work and put-
ting others before self ’. She couldn’t be more 
correct in her statements. We’re so fortunate 

to serve in this vibrant com-
munity with the good people 
we are surrounded with. We 
strive to cover business lead-
ers who truly are good people 
to know; good people to work 
with, and are solid citizens in 
our community. I serve to tell 
about these individuals. 

When I hear, as I did at 
the Cover Party, that one of 
our subjects had a recent suc-
cessful business transactions 
due to the Business Leader 
that always solidifies the rea-
son why I do what I do for a 
living. I’m here to provide a 
platform of exposure to the 
strong business leaders in our 
area and provide the oppor-
tunity for greater economic 

growth. Keep doing what you’re doing in the 
business community here in Morgan County. 
I look forward to honoring many more of you 
in the future. Thank you for all that you do to 
make this county a great place to conduct busi-
ness.

Jim Hess
Owner & Publisher
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We think

for small business
BIG

Small businesses are the backbone of our great community. 
With more than 30 years of experience, Mark Boswell has spent his
career as a community banker committed to the growth of small
businesses like yours. Please call Mark today at 765.720.2166 
for help with all your financing needs, including commercial 
real estate, equipment loans, working capital, and SBA loans.

MARK BOSWELL 765.720.2166

www.HomeBankSB.com
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Nichols Insurance Agency
Your Trusted Agent Meeting Your Insurance Needs!

31 South Indiana, Mooresville • 831-2018

LifeBusinessHomeAuto

Let us help you achieve your goals!

What would you do if a shooter 
entered your workplace?

“It will never happen at our business!”
•	 Do	you	understand	your	legal	requirements	as	an	employer	in	an	active	

shooter	situation?
•	 Knowing	what	NOT	to	do	could	save	you	and	your	employees!
•	 Take	steps	now	to	protect	your	business	and	employees!

Call TODAY to schedule a 2 hour Workplace Violence Workshop Training Course

317-331-4890
Nic Quintana

nic@qbsasbuilts.com • www.qbsasbuilts.com

More than tacos at Roscoe’s
260 Southbridge St,  
Mooresville IN 46158

Hours: Mon-Thurs 10:30 a.m. - 9 p.m.; 
Fri-Sat 10:30 a.m. - 10 p.m.;  

Sun 11 a.m. - 8 p.m.
Phone: 317-245-6028

Website: www.roscoestacos.com
Facebook: www.facebook.com/

roscoestacosmooresville
Delivery through  

www.mooresvillemenu.com
Coupons available in the Mooresville 
Town Planner Community Calendar

Roscoe’s Tacos

by Nicole Kendall
Morgan County Business Leader

Roscoe’s Tacos, just another fast food place 
to eat at? Not exactly. Frank and Karen Jones 
are on a mission to make their establishment a 
place of destination for families, casual meet-
ings and friends to gather. Casual restaurants 
are fairly common. You show up, pay for your 
food, eat and leave. Usually there’s not much 
else. After meeting the ownership at the Ros-
coe’s you’ll know they’re community minded, 
welcoming individuals that instantly take you 
in with their hospitality. 

The couple resides in Greenwood but there’s 
something special about Mooresville that made 
this particular town a special place to do busi-
ness. Their first date was in Mooresville and 
they socialized in the area when they were dat-
ing. Fast forwarding several years later, they felt 
Mooresville would be the perfect place to own 
an establishment. Not only did the town pull at 
their heartstrings but once they knew the avail-
ability of a location was next to Ivy Tech and 
Showtime Cinema, they knew their business 
would be a perfect fit in the area.

Frank and Karen haven’t always been in the 
restaurant business. Frank is a former wor-
ship pastor and originally from the south side 
of Indianapolis. Karen, having moved here 
from England, had been a secretary in her for-
mer life and Avon beauty consultant. They’ve 

been married for 28 years and have 3 children 
and 2 grandchildren. Frank is a worship pas-
tor at New Beginnings Community Church 
in Franklin, where he has been serving for the 
past 3 years.

So why Roscoe’s Tacos? First of all, growing 
up, their children loved it. They often teased 
Frank that they were there (at the Greenwood 
location) so often, that he should just own one 
himself ! Frank thought it was a cool place for 
families to visit and was affordable. Secondly, 
over time, working for themselves sounded 
good to Frank and Karen. Plus, they are empty 
nesters and wanted to take a leap of faith to 
try something new and fun. Already knowing 

the original Roscoe’s Tacos owner, the couple 
had established a relationship with Roscoe and 
felt excited that they could be on the ground 
level of an expansion of this business—a busi-
ness they already loved. They never imagined 
they would be restaurant owners but as Karen 
stated, “we use what we have wherever God al-
lows us to go and this was our calling”. Their 
Christian values are what they credit in guid-
ing them through their daily life. Frank shared, 
“We try not to separate our beliefs from busi-
ness. This is where we’re supposed to be. This 
is the door that opened for us and we’re going 
through them”. They seek to serve as mentors 
to their staff, who are mostly young and guide 

them in a good solid direction and help them 
grow. In their work, the couple helps the staff 
with what they are good at and concentrate on 
their best skills to help them grow. “We’re like 
a big extended family”, said Frank.

As they approach the end of their first year 
in ownership, this popular Mooresville eatery 
has seen stable growth and repeat, loyal guests 
who come back, even though as Frank says 
their location is “off the road some”. They have 
enjoyed offering Christian music mixed into 
their music at their restaurant. They appreciate 
that they have received a lot of positive feed-
back on providing an uplifting environment. 
They have heard “I needed to hear that song 
today!” from many customers and Frank and 
Karen find motivation in hearing that others 
enjoyed their experience there. Many business 
customers are learning that they offer overflow 
seating in a meeting room sized area that offers 
technology for PowerPoint displays and word 
has started to spread. The Joneses welcome 
group meetings who would like to have a meal 
and meeting in one convenient place! Their 6 
specialty sauces provide a flavor for everyone’s 
preference. “We do not use fillers and do not 
skimp on quality”, said Frank, which is likely 
an additional reason for their repeat customers 
and growth. In fact, Frank and Karen just pur-
chased their second location in Franklin (912 
N Morton St, Franklin IN 46131). Taking over 
another location just happened to be an op-
portunity that came along at the right time for 
them. Now, they will be able to split their time 
between both locations. 

When Frank and Karen are not found in 
one of their locations, they enjoy traveling to 
Seattle to visit their daughter, watch their son’s 
performances with the High Octane Drum 
Line at Pacers games and at the Motor Speed-
way. Karen enjoys journeying to England to 
visit her family when possible and of course, 
they enjoy the time with their grandchildren. 
Their grandson, Quinn (2), enjoys being at the 
Mooresville location as much as possible, visit-
ing “Papa’s store” and having his fair share of 
Cowboy Cookies. The Joneses are also proud 
members of the Mooresville Chamber of 
Commerce. 

Frank and Karen Jones
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Support for your Business 
Banking needs.

First Merchants Bank specializes in supporting all of your business 
financial needs from cash flow to borrowing.
We’re responsive - we understand how precious your time is, our efficient 
processes provide you with the support you need - FAST!
We want to help your business succeed.

Michael Lenahan
Business Banking Officer
mlenahan@firstmerchants.com
317.883.3028

Our Services Include:

1.800.205.3464    www.firstmerchants.com

Bill Boyd
Business Banking Officer
wboyd@firstmerchants.com
317.834.4107

Stacy Chemelewski
Business Banking Officer
schemelewski@firstmerchants.com
317.566.7680

• First Business Checking   
  Free with eStatements*
• Equipment Financing
• Vehicle Loans
• SBA Preferred Lender
• Real Estate Financing

• Working Capital
• Line of Credit and Term Loans
• Cash Management
 - Merchants Services
 - Positive Pay (fraud protection)
 - Remote Deposit

We look forward to serving you. Call or email us today - we’re ready to support your needs!

*100 FREE items processed per month. • $0.50 per additional item. • Items include checks, 
deposited items, and various other debits. ACH entries do not contribute to the limits.

10 ways to win fans and influence followers on social media

Susan Young

So, you’ve ventured into the world of social media. As Dr. 
Phil would say, “How’s that 
working out for you?” If so-
cial media hasn’t worked out 
well for your business thus 
far, don’t despair. You’re not 
alone. Some of the common 
complaints business owners 
give me about their social 
media accounts include: 
•	 “Oh yeah, social me-

dia – It’s on the back 
burner for now.” (Trans-
lation: We haven’t had 
the time to implement 
social media yet.)

•	 “Help! I don’t know 
what I’m doing on so-
cial media!” (In other 
words: social media is 
intimidating to us.)

•	 “We have social media 
pages set up but we just don’t have the time to post regu-
larly.” (Your last post was who knows when.)

•	 ‘We’re posting on social media but we’re not getting any 
new followers/fans.” (You may be posting wrong or posting 
the same thing, boring your fans).

•	 “How do we know we’re posting the right information on 

our social media pages?” (The popular shotgun approach – 
usually stemming from a lack of strategy).

•	 “How can we convert social media fans to customers?” 
(Popular comment by those engaging on social media who 
haven’t tied their social media strategy to their overall mar-
keting/sales goals).

No matter what stage of social media stress you face, here are 
10 tips for continued success: 

1. Narrow your focus: With social media, it only makes 
sense to go where your customers are. So you need to first 
do some research to see if your customers or prospects are 
truly using social media, and if so, which sites. And then, 
if you’re not already, focus your efforts in those areas.

2. Start somewhere: If you don’t have time to work all the 
social media networks, it’s better to pick one or two so-
cial media sites and devote your time to build a following 
there. For where to start, see tip #1.

3. Experiment with time of day: Your fans will vary 
their social media activity, so you should test different 
times and days to see when your posts get the most atten-
tion. This is especially important when scheduling posts in 
advance.

4. Vary your messages: Don’t post the same content ev-
ery time. Vary your topics – from sharing internal or ex-
ternal blog posts to asking questions, mentioning a special 
offer, or posting a picture – so that you don’t bore your 
audience. Focus on fan/follower engagement.

5. Don’t go on autopilot: Scheduling posts is great for 

streamlining the process, but don’t forget to interact too. 
Continue to follow others and view news streams for the 
latest trends and updates from your fans and industry.

6. Add rich media: Consider adding photos, videos and 
other multimedia on social media to make your content 
more shareable.

7. Coordinate with other marketing efforts: This is a 
given, but work to really integrate your social media effort 
with other ad campaigns, events or other marketing tac-
tics. Don’t leave out this step!

8. Involve your employees: Encourage your employees 
to share company announcements on LinkedIn and other 
social media sites wherever appropriate. This will increase 
exposure and engagement. 

9. Track your engagement: Regularly review your social 
media site statistics to find areas of improvement. Use the 
information to see what kind of posts your fans prefer and 
how you can better interact with them.

10. Ask for help: If you are truly in over your head when it 
comes to social media, don’t be afraid to outsource your com-
pany’s social media marketing. Choose someone who can 
appropriately reflect your company’s brand and voice while 
making sure you stay consistent and regular on social media.

Susan Young is the owner of AimFire Marketing, a full-service marketing 
firm specializing in websites, SEO, blogging and social media manage-
ment. For a complimentary marketing analysis session, visit her website at 
http://www.aimfiremarketing.com, call (317) 456-BIZ4U (2494), or email 
syoung@aimfiremarketing.com.
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Allen Taylor
Email: allentaylor@me.com

Instagram: www.instagram.com/
allentaylorjr

Vimeo: www.vimeo.com/allentaylorjr

Provision Media

Providing media, providing missions

9943 E US Hwy 36, Avon 
(317) 272-9746 • www.hoosiertent.com

Tents & Accessories  
Tables & Chairs ✴ Linens

Flooring & Staging
Food Preparation

Inflatables & Games

by Nicole Kendall
Morgan County Business Leader

The title of “Provision Media” is the perfect 
title for the business Allen Taylor owns. With 
21,500+ followers on Instagram, there’s no way 
to call Allen Taylor a hobbyist. He’s a substan-
tial “provider” of media from all over the world 
in a way that not many others are. After meet-
ing Allen, one can tell, he’s got his business to-
gether and not only that, but he pairs his pas-
sion for missions with his work. 

Professionally, Allen started websites, digital 
media, printing and graphic design. He added 
photography and videography and that is the 
portion of his business he concentrates on most 
now. He specializes in commercial videography, 
event and wedding coverage. In photography, 
his niche is in weddings, families, and couples. 
Everyone knows a photographer but not every-
one knows a videographer, especially one who 
does commercial work as well as personal event 
coverage. “In videography, you’re either really 
good or not. There’s not much middle ground. 
I wanted to come into the market with quality 
work and good pricing. I didn’t want people to 
have to pay dearly for a good quality produc-
tion”, Allen shared. Ultimately, always thinking 
about pleasing his client with the final product, 
in either photography or videography, is what 
motivates him in his professional work. 

Allen’s cousin is a television producer with 
Sopwith Motorsports Television Production 
and had seen his work and asked him to do 
a show for him and that helped Allen realize 
his potential. His cousin’s productions can be 
found on NBC Sports, America One, Tough 
TV and HTSN. Allen felt that this chance was 
a big step in having the professional world take 

his work seriously also; the chance to show 
what he could do and have work to be proud 
of. Since then, Allen has done work for HTSN, 
Comcast and Xfinity. He’s covered the Indy 
Eleven and has several sports shows in differ-
ent sports niches including “On the Brink”, 
“Crowdsurfing”, “Steel Horse Thunder” and 
“Follow the Arrows”. 

Allen was born in Anderson, Indiana but 
moved as a child to Texas, Iowa, Oklahoma 
and Missouri before moving back to Indiana 
when he was a junior in high school. For some-
one who has lived in multiple locations and has 

traveled all over the world, Morgan County 
is his choice for his home. Allen and his wife 
Brynn’s first home was in Martinsville. “The 
people here in Morgan County are welcoming 
and open to what I’m doing in my business. 
This community supports and promotes small 
business. You don’t find that inclusion every-
where.” 

Allen enjoys seeing the community prosper 
here. “Some communities are well established 
and static. That’s not the case here in Morgan 
County. It’s exciting to live here. When you 
surround yourself with people who are grow-

ing and want to do things, it makes me want to 
do things!” He’s going places, that is for sure. 
Literally. He’s a global traveler to say the least, 
having visited 11 countries in 12 months. He 
spent most of last August in Zambia, Africa. 
Missions are close to his heart. Most of his 
time there was spent off of the grid, where he 
shot video and worked with 11 churches in the 
villages. Ethiopian Airlines purchased video 
footage to show on the airline to put the coun-
try on display from the air. Allen used a drone 
to capture footage of the life in Zambia and 
it was used to help tell the history of Zambia 
to visitors traveling there on the airline. “It 
was awesome for me to know they were able 
to show the world how the people in Zambia 
live by using my footage”. He was there to do 
mission work and his actual profession, which 
he feels fortunate that he is able to balance 
in his travels. Social media connections and 
friends connected Allen with missionaries. A 
Nicaraguan pastor had seen his Zambia video 
and asked him to come down to do a video for 
them as well. He has been humbled by being 
able to share his expertise and make a differ-
ence at the same time. Allen shared, “At the 
end of the day, having what I need to support 
my family is the only part where the money 
comes into play. The things I’m doing in my 
work far exceed any money I could make”.

Allen is a graduate of Fellowship Baptist 
College and serves as a youth pastor at Good 
Shepherd Baptist Church. He and Brynn re-
side in Mooresville and they share the joy in 
raising their son (Lucas, 9) and daughter (Lily, 
7). They enjoy watching their children play 
baseball, their church activities and visiting 
Brynn’s family locally and spending time with 
Allen’s family whom reside in Georgia. Allen 
is active in a few local basketball leagues a few 
nights a week and is the JV basketball coach 
and the assistant coach to the varsity basketball 
coach at Martinsville Baptist Tabernacle, where 
he attended and played basketball himself. 
Providing media in his work, providing as a 
servant in missions and providing for his fam-
ily will keep Allen motivated as his journeys 
continue.

Allen & Brynn Taylor, Lucas & Lily
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Jack Klemeyer

For small business growth, adopt these 7 strategies

AVAILABLE TO THE GENERAL PUBLIC!

Certain restrictions apply. Must have Endeavor landline telephone service to receive internet 
and television services. *Fiber service is required to receive higher internet speeds and television 
service. Actual internet speeds may vary where available and are not guaranteed. ♦Additional fees 
may apply for Premier TV services, Whole Home DVR & HD channels. Members must subscribe 
to Premier TV and HD service to receive over 350 channels. Ability to watch and control live and 
recorded shows from any room in the house requires a set top box for each additional TV to 
control multi-room functionality. The quality of WatchTVEverywhere signals while roaming 
(airports, stores, etc.) will vary depending on the strength of the signal. Data usage and roaming 
charges may apply. †Medical alert system requires landline telephone service. Installation, 
equipment and monthly monitoring fees will vary.You do not need to be a Cooperative member 
to receive Endeavor E-SHIELD™ Security, Medical Alert, Endeavor E-TECHS IT Services, and 
Endeavor E-Wireless. ‡Endeavor E-Wireless runs on a Quality Nationwide 4G Network.

Visit us at 
www.weEndeavor.com
or call 1.800.922.6677 

to learn more.

MC Bus Ldr Ad May 15.ai   1   5/15/2015   8:48:36 AM

Many consultants, coaches and pundits have tried to answer 
this one question: What do small businesses that achieve sus-
tained growth do differently 
from those that do not grow?

Working with companies 
all over the United States 
of all sizes and in almost 
every industry, I’ve come to 
the conclusion that there is 
no single best way, no sil-
ver bullet or umpteen-point 
checklist that will lead to 
guaranteed growth. There 
are, however, seven specific 
strategies that companies 
who have sustained growth 
follow wholeheartedly.

1. A Strong sense of 
purpose. Many lead-
ers of companies that 
have achieved sus-
tained growth discover 
that it takes more than 
a goal for financial reward to fuel their aspirations and 
ambitions. They find a higher calling than simply the pur-
suit of “more money.” As the late Jim Rohn said, “If you 
have enough reasons, it will pull you through most any-
how.”

2. Outstanding market intelligence. This is an organi-

zation’s ability to first recognize and then adapt to funda-
mental changes in the marketplace. Many times, small-
business owners become cynical and focused on only their 
situation, seeing only a limited view of the markets in 
which they compete. Growth leaders see and understand 
the bigger picture.

complicated. However, it does need to be written, well-
communicated to the employees and regularly updated. 
It’s the vision the leader casts that creates desire of all to 
buy in to the journey.

4. Customer-focused processes. These days every busi-
ness believes it is customer-focused, when actually very 
few really are. Take a look at all of the business processes 
from a customer’s perspective. Unfortunately, most are in 
place to make it easier for the company and not to help 
deliver on the promise of faster, cheaper and better for the 
customer. 

5. Harness technology. Successful leaders adapt and har-
ness technology and use it to their advantage. If a compa-
ny is in business, it is in the technology business. To think 
otherwise is naïve.

6. The best and brightest people. Growth leaders rec-
ognize that they are only as good as their people. The abil-
ity to recognize, attract, hire, train and retain the best and 
the brightest people is often the difference between suc-
cess and failure. Making do won’t do.

7. Seeing the future. Few company leaders rarely take the 
time to regularly consider the future. Growth leaders learn 
how to diligently monitor and interpret the many forces of 
change affecting the world in which they live.

Take a look at your business… how many of these seven do 
you have in place? 

Jack Klemeyer is the founder and head performance coach of GYB Coach-
ing (www.gybcoaching.com). Contact him at Jack@GYBCoaching.com.

3. Effective growth planning. This is the best predic-
tor of whether or not a business will grow. To be effective, 
a plan for growth does not need to be overly formal or 

Growth leaders learn 
how to diligently 

monitor and interpret 
the many forces of 

change affecting the 
world in which they live.



8 | June 2015 Morgan County Business Leader www.morgancountybusinessleader.com

Danielle Stufano, CEO
Barbara B. Jordan YMCA

2039 E. Morgan St.
Martinsville, IN 46151
Phone: 765-342-6688

Email: Danielle.bbjymca@gmail.com
Web: www.bbjymca.org

YMCA

Hub for healthy living

Julie Minton, Danielle Stufano, Dean Roberson

480 Town Center Dr • Mooresville, IN 46158 • Ph: 317-821-8411 • Fax: 317-821-8412 • E-mail: store3777@theupsstore.com

 

Owned & Operated by Guy Cragen

LET us DEsIgN your DoCuMENTs

 

By Elaine Whitesides 
Morgan County Business Leader

It’s been just over six months ago that Danielle Stufano 
stepped in as the new CEO for the Barbara B. Jordan YMCA in 
Martinsville. However, Stufano is not “new” to YMCA at all. In 
fact, she has experience in the YMCA ranging from Kentucky to 
Alabama to Indiana. Working part-time at the local Y in college, 
Stufano says she really understands the organization adage, “Give 
it 5 years and you’re hooked.” She’s been hooked for more than 20 
years. 

Truth be told, Stufano shared she has worked for only 
YMCAs her entire career, starting as a fitness instructor and 
moving up into administrative roles. “The Y is about keep-
ing people healthy,” Stufano said as she explained what it’s like 
moving out of working directly with Y members into manage-
ment positions. “I get to help everyone, and I do like that.” 

Stufano is joined by Dean Roberson, Chairman of the Board 
of Directors, and Julie Minton, Vice Chair in the view that the 
facility, built in the 1970’s, is both this YMCA’s greatest asset 
and its greatest challenge, especially when looking to the future 
for the organization that services the entire Morgan County 
community. 

Growing membership, especially with more families, is one 
of the visions Stufano has; in addition to offering programs 
and activities families want to do. Like most organizations, 
more members mean more revenue, which then allows for more 
equipment, services and renovation. 

She says, “We can be everything. We can do it all.” While the 
YMCA has the capability to provide services to the community 
to help everyone be healthier, with building on a landlocked lot, 
the trio agrees that creative solutions are required because there 
is not enough room to do it all.

Partnering is one solution. The YMCA provides program-
ming throughout the county in partnership with other organi-
zations such as St. Francis Hospital, Healthier Morgan County 
Initiative (HMCI) and the Parks Departments in the towns and 

cities. Coordinating partnerships allows them to reach far out-
side their doors and to help them deliver services and opportu-
nities that make the county healthier as a whole.

For instance, swimming lessons are being delivered by the 
YMCA at Parks Department pools. There will be summer 
camps at Highland Lakes including before and after care and 
transportation from Gasburg Church to the program site. 

“That’s how we’re going to get things done,” said Roberson. 
“Each community doesn’t have the capacity to support programs 

on their own.” However, the 
group agrees, by working to-
gether through partnerships, 
they can provide the family 
and youth activities that resi-
dents want and need.

“The HMCI drive the co-
ordination,” says Stufano. The 
coordination is between the 
organizations committed to 
enriching the quality, health 
and safety of Morgan County 
residents. Working together, 
programs, facilities, equipment 
and instruction can reach ev-
ery community and be avail-
able to the citizens.

Morgan County is chang-

ing. “A new generation is coming in,” Roberson said, “and they 
want change.” Equally important, he explains, is that there is a 
sentiment that residents deserve better, and they are willing to 
get involved to make it happen. 

Active community engagement by volunteers who provide 
individual expertise, Stufano says, guides what the YMCA is 
– and can become. The Board of Directors is comprised of busi-
ness and community leaders who volunteer their time. Last year, 
the YMCA had more than 950 volunteers donate time. “Every-
body needs to give and the Y offers that to people,” said Stufano. 
“We can do that.” 

The YMCA is a charity that operates an annual budget of nearly 
one million dollars through private donations, fundraising and 
grants from organizations such as the United Way. 

Stufano, Roberson and Minton all have dreams for the future 
of the YMCA. A large, well-equipped facility where families 
come and membership is growing. There is a partnership per-
haps with a large health organization like a hospital that al-
lows for coordination of facilities and services. People want to 
personally be healthy and look for opportunities to be educated 
in exercise, healthy cooking and eating. At risk programs are 
provided to young parents and drug education reduces addic-
tion in the youth of every community. And there is the YMCA, 
functioning as the healthy hub for the resources every active in-
dividual and family needs. 

With creative solutions and an actively engaged community, 
they all hope that their dreams become reality. 
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Lt. Governor commends successful leaders and businesses
By Elaine Whitesides 
Morgan County Business Leader

“The Morgan County Business Leader exists to celebrate Morgan County 
businesses,” said publisher, Jim Hess. Nowhere is that more evident than at 
the bi-annual Morgan County Business Leader Cover Party, once again title 
sponsored by First Merchants Bank, as well as, Economy Heating & Air, 
and Carlisle Branson Funeral Services. Held May 12, 2015 at Heartland 
Crossing Golf Links was certainly that and very well attended.

“Some people may not even be aware of the many very successful businesses 
just around the corner,” said Jim Hess. “Knowing their stories, and meeting the 
leaders who contribute to the welcoming and vibrant business community in 
Morgan County is truly important. That’s why we tell their stories; for all to 
hear. We can learn from their successes and from their challenges.”

The Cover Parties not only honor the last seven business leaders and 
owners, but provide an opportunity for leaders in the Morgan County 
communities to come together. They meet, share ideas, and once again are 
inspired by the work taking place to make the county a place where every-
one wants to live, learn, and work.

At this latest event, Indiana State Lt. Governor Sue Ellspermann at-
tended and shared insight into the small business environment in the state. 
She oversees six agencies in the state, including Small Business Entrepre-
neurship. She has brought many years of her own experiences as a business 
owner to her position and that leadership in the State of Indiana.

The business climate in Indiana ranked at No. 6 in the nation and No. 
1 for the Midwest, according to Ellspermann, has meant more business 
attraction. In addition, Indiana is ranked No. 10 in the nation for small 

Daniel Elliott, Courtney Arango, Chelsey Manns and Virginia Perry

Sue Ellspermann

Shannon Kohl, Angela Kath, Mark Mauck, Teresa Brown and Susan Haynes
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Lt. Governor commends successful leaders and businesses
business specifically. The Indiana Economic Development Corporation 
has reported record years in the last two years. She said more than 100,000 
private sector jobs have come to the state in the last 2 years and the push is 
to create even more. 

Of the Morgan County Business Leader, Ellspermann said, “I love that 
somebody is telling the good news stories of all the worthy things happen-
ing by great leaders in our community. We don’t hear nearly enough of it.”

“It’s important to raise up business leaders,” Ellspermann said. She noted 
that while the evening was to celebrate the leaders featured on the cover of 
the Morgan County Business Leader, there were many more in the com-
munity to celebrate, too. One common thread woven through the stories 
of leaders is that they include public service in their focus. They all want to 
make a difference in their communities and work to make things better. 

Ellspermann reminded every small business owner in attendance of the 
resources and opportunities offered by the state to them. She said, “I say 
that the agencies I oversee are capacity building. We can’t do it for you, but 
we can help you.”

Ellspermann ended her talk by saying, “We are here to help you grow. 
We want you to achieve what you want to achieve. We expect to be, and 
will be, part of the team in everything you do.”

One thing we know here at the Morgan County Business Leader is that 
we will continue to highlight and feature the businesses in Morgan Coun-
ty. We hope you learn from your peers’ experiences and that our publica-
tion provides information and tools you need to grow and prosper. And, 
we will continue to come together to celebrate all the good things that 
makes Morgan County a thriving community.

Shannon Kohl, Angela Kath, Mark Mauck, Teresa Brown and Susan Haynes Neil McNally, Kevin Lollar, Josh and Lindsey Smalling

Pamela Siddons, Peggy Mayfield 
and Doug Puckett John Ditmars, First Merchants Bank
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Jeff Binkley

Good news on the 401 (k) front
Does your employer offer a 401(k)? If so, you may be in for 

a pleasant surprise. A recent survey of employers by Vanguard 
found that 57% of global employers expect to increase the level 
of company contributions to 
their employee’s 401(k) ac-
counts in the next five years. 
What’s better, 14% of em-
ployers plan to increase their 
contributions dramatically. 

One of the foundational 
pieces of your retirement 
plan should be a signifi-
cant contribution to your 
employer sponsored retire-
ment plan, if your employer 
provides one. Often one of 
the benefits to those plans 
is the employer matching a 
portion of the contributions 
you make yourself. Another 
benefit employers often pro-
vide to these plans is through 
making a non-matching 
contribution. These are profit 
sharing or employee stock ownership contributions the com-
pany makes to employee accounts regardless of whether or not 
the employee contributes any of their own money. The Vanguard 
study found that the amount of match U.S. employers granted 
between 2005 and 2013 was relatively steady. However; between 

2010 and 2013 the amount of non-matching contributions re-
turned to then passed pre-recession levels. As much as some 
anti-capitalist, anti-corporate populists want you to believe that 
big corporations don’t care about their employers or their future 
retirement needs, the data argues differently.

nizing and returning to taking more shared responsibility in 
their employees’ retirement savings.

A number of employers in the study were found to contribute 
up to 6% as a 401(k) match and/or up to 10% or more of pay in 
non-matching contributions. These bigger employer contribu-
tions will result in larger 401(k) accounts. But employees still 
need to do their part. Jean Young, a senior analyst with Van-
guard’s Center for Retirement Research says, “For 401(k) plans 
to work, people need to get two things right: people have to save 
enough, and they have to have a balanced portfolio. The danger 
is some people think 5% is enough.” 

What percentage is enough? I tell my clients that they need 
to contribute as much as possible within their cash flow. Van-
guard suggests 12% to 15%. I like those percentages but even 
more is necessary if you’re getting a late start (Say you’re al-
ready 35 or older). But what if your cash flow doesn’t allow you 
to contribute 10% or more to your 401(k) or retirement plan? 
Then maybe it’s time to take a good, hard look at your present 
lifestyle, figure out where you can make some changes in order 
to fund a more comfortable retirement. If however; you’d rather 
keep your current lifestyle and make minimal contributions to-
ward your future, only one question remains: 

How much do you like macaroni and cheese? 

None of what I have written above should be construed as buy or 
sell recommendations for any investor without thoroughly discussing 
your specific situation with a professional advisor. The Binkley Wealth 
Management Group LLC is a fee-only Indiana Registered Investment 
Adviser located in Avon. Mr. Binkley can be contacted via email at Jeff@
thebinkleygroup.com or phone 317.697.1618

For decades now, employer provided retirement plan have 
been shifting from old-school defined-benefit pension plans to 
401(k) plans. This has led to a significant shift in responsibility 
for saving for retirement from the employer to the employee. 
The Vanguard study indicates that through this increase in profit 
sharing and non-matched contributions, employers are recog-

What percentage is 
enough? I tell my clients 

that they need to 
contribute as much 

as possible within their 
cash flow. Vanguard 

suggests 12% to 15%. 
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Do you have 
Hail , Smoke, 
Water, Wind, 

or F ire 
Damage?

Call Today.

Building your future on a solid foundation
317.650.7145 | www.jdsbuilds.com

ISO 13485 certification 
announcement

SERVPRO® 7th Annual Celebrity 
Golf Outing Benefitting the Boys 
& Girls Club of Morgan County

Friday, July 10, 2015

Celebrity Meet & Greet: 11:00 am - 12:00 pm

Shotgun Start: 12:30 pm

Location: Heartland Crossing Golf Links

317.630.1785

6701 S. Heartland Blvd

Camby, IN 46113

For more info Call 317-834-9744

Mt. Olive Manufacturing, 
Inc. (Mt. Olive) is proud 
to announce that it is now 
certified as ISO 13485:2003 
compliant. The certification 
is accredited by SGS, Inc. 
(SGS) with North Ameri-
can offices in Rutherford, 
New Jersey and is primarily 
focused on manufacturers of 
medical devices.

To become certified as 
ISO 13485 compliant, Mt. 
Olive underwent a thorough assessment that included 
quality management system development, a manage-
ment system documentation review, pre-audit and an 
initial assessment. The process culminated in a com-
prehensive four-day registration audit by SGS. Mt. 
Olive received its ISO 13485 certificate of registra-
tion on April 27, 2015.

The certification of compliance with ISO 13485 
recognizes that the policies, procedures and work per-
formed by Mt. Olive ensures consistent quality in the 
product and services provided. With this certification, 
clients can be confident that Mt. Olive is dedicated 
to maintaining the highest level of performance and 
attention-to-detail toward achieving customer satis-
faction. 

Mt. Olive believes that this decision to become 
ISO 13485 certified is a proactive one that not only 
anticipates the demands of customers, but also dem-
onstrates a further commitment to providing the 
highest quality products and services to all of their 
customers in the medical, as well as all other indus-
tries currently served.

Mt. Olive is a full-service contract manufacturing 
company that specializes in heat sealing plastic films 
and coated fabrics, including in-house tooling design 
and construction, product prototyping, and product 
manufacturing to meet the customer’s design require-
ments. Mt. Olive serves customers in the medical, 
aerospace, retail consumer, military, and automotive 
industries.
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David Reddick
Morgan County Coordinator

56 N Main Street
Martinsville, IN 46151

317-508-5508
Dbreddick@comcast.net
www.indiana2016.org 

Follow Facebook Community Page!

Indiana 
Bicentennial 
Commission

Morgan County Bicentennial Commission moves forward with Legacy Projects
‘Celebrate history, ignite the future’

By Bob Sullivan 
Morgan County Business Leader

2016 marks the Bicentennial Birthday of Indiana, and plans 
are underway for a year full of celebrations and special events. 
David Reddick, the Morgan County Coordinator of the Indiana 
Bicentennial Commission, has been tasked with ensuring that 
Morgan County is well represented. He sees the celebration as a 
chance to shine the light on Morgan County in new and excit-
ing ways.

In 2011, the Indiana State Bicentennial Commission asked 
Morgan County Community Foundation Director Tom Zoss 
to fill the role of local coordinator. Last September, as the com-

mission moved forward at a state level, Tom stepped back on 
the eve of his retirement. He knew David from “Toastmasters” 
of Morgan County, so he asked David to move in to the role. 
The timing may not have worked out for Tom, but it worked 
out great for David. He’d retired in 2013 and was open to op-
portunities to give back to the community he’s called home 
since 1999. His career included teaching journalism at Michi-
gan State, Western Michigan and Butler University, and later 
working in the insurance industry. “I’d worked on the northwest 
side of Indy with a 50 mile round trip so I wasn’t as aware of my 
community as I should have been. Since then, I’ve discovered 
that Morgan County is a diamond in the rough.” 

David’s committee includes: Chamber of Commerce Execu-
tive Directors Jamie Taylor and Mindy Taylor, Joyce Hamilton 
of the Fall Foliage Festival, Tosha Daugherty of Visit Mor-
gan County, Library Directors Krista Ledbetter and Diane 
Huerkamp, and Susan Haynes for Mooresville Schools, and 
many others.

The state called on the Bicentennial Commission to propose 
“Legacy Projects” held throughout the year, embracing at least 
one of four criteria: nature conservation, youth and educa-
tion, community involvement, and historic celebration. 
The committee has so far received approval on three 
projects:
•	 MSD Martinsville will host a series of 

lectures at the Middle school throughout 
May 2016 to honor hometown hero and 
native son, legendary basketball coach 
and motivational speaker John Wooden. 
Biographer Barbara Olenyik Morrow, 
author of Hardwood Glory: a Life of John 
Wooden published by Indiana Historical 
Society Press, will speak on Wooden’s life 
and philosophy, and also speak on how to 
implement credible research for such a proj-
ect. The Community Foundation of 
Morgan County is funding the 
lecture series.

•	 As part of an overall 
gateway and cor-
ridor revital-
ization proj-
ect, the 

committee proposed a Paul Hadley Bicentennial Park to 
be open in time for the bicentennial celebration. The park 
would include a limestone outline of Indiana, a spray plaza, 
multipurpose lawns, tables and seating, and a stage area.

•	 Related to the same revitalization, the town will construct 
an obelisk at the corner of SR 67 and Indiana Street. The 
obelisk will stand 60’ tall with an “Illuminated flame” to re-
semble the torch on the Indiana State Flag. 

The funds for both Mooresville projects were secured by the 
Mooresville Redevelopment Commission through TIFF pro-
ceeds and a bond. The committee continues to brainstorm ad-
ditional projects.

The Bicentennial celebration will culminate in a statewide 
torch bearing run through all 92 Indiana counties over six 
weeks and traverse 2400 miles. The run begins Sept 9. The torch 
will go through Morgan County the afternoon of September 
23. David is optimistic the state will approve their “route devia-
tion” to include downtown Mooresville. “It’s coming into Mon-
rovia along 39 and we’d like to have it come by the library, snake 
through the Mooresville High School football field, then parade 
down Indiana street to connect to SR 67.” The torch would then 
proceed through Morgantown. The committee is working to 

ensure that the public can cheer on torch carriers at key 
points and take advantage of media coverage and par-

ticipation by local community leaders.
Torch bearer nominee forms are now available at 

both Chamber of Commerce offices and at the Mor-
gan County Community Foundation Building. 
“Each county is allowed a minimum of 20 torch 
bearers.” He encourages everyone to take advan-
tage of this chance to nominate an outstanding 
group of citizens to represent the county.

David is also the Morgan County Repre-
sentative on the Central Indiana Council on 

Aging and is a volunteer for United 
Way of Morgan County’s 

Read Up! 
David recommends 
following the Face-

book “Morgan 
County Indiana 

Bicentennial Cel-
ebration” Com-

munity Page for 
the latest up-

dates. Those 
interested 
in propos-
ing ideas 
for the 
com-
mis-
sion or 
learn-
ing 
how 

they can 
get more 

involved are 
welcome to call 

or email him di-
rectly.

 

Call or email for a free exploratory 
meeting 317-908-5809 

Roger@InspireResults.com
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It is our pleasure to serve area seniors with a variety 
of housing and healthcare options!
• Garden Homes   
• Assisted Living Apartments
• New Energy Wellness
• Moving Forward Rehabilitation
• Auguste’s Cottage Memory Care

• Skilled Nursing Services
• Long-Term Care
• Hospice Care
• Respite Care

Ask about a FREE 
move to our Assisted 

Living & Garden Homes!

ASCSeniorCare.com

FULL CONTIUUM OF CARE

Much discussion has been made over the 
ability to recharge your air conditioning system 

with the (soon to 
be phased out) 
R-22 freon. We 
can discuss EPA 
rulings and phase 
out dates if you 
would like, but 
let’s make this 
simple. The a/c 
system in your 
home CAN still 
be recharged as it 
always has been. 
With this being 
said, is this the 
best choice? The 
fact is, your a/c 

system does not use freon like your car uses 
gas. If you need to recharge it, there is a leak. 
As with any leak, it only gets worse. This is 
where the choices begin. Do you just continue 
to recharge it? - Do you try to find and repair 
the leak? - Do you replace the a/c? - Do you 
forgo any of these and spend all summer in a 
cold water bath? There are many things to con-
sider other than just to recharge or not to re-
charge. Things such as - How long do I intend 
to live in my home? - Do you want to continue 
paying the ever increasing amount for this type 
of temporary repair? - Is the a/c system more 

Jod Woods

To recharge or NOT to recharge? That is the question.

then 12 years old? - How well does it cool 
when it is charged? - Does it cost a lot to cool 
your home? - Are there other repairs that need 
to be made to the furnace or a/c system? Please 
contact Anita at 317-831-5279 to schedule a 
no cost evaluation of your particular needs. We 
can help you answer the questions and con-
cerns about your homes comfort system. 

Please let me know if there are any topics that 
you would enjoy being discussed. I can be 
reached at 317-831-5279 or Jod_D_Woods@
EconomyHeatingandAir.com

Will Gott

Six road tested travel apps
If you have traveled lately and simply 

looked around, you will notice everyone is us-
ing a smart phone. As soon as the plane lands, 
people are on their smart phones to check their 
emails or to 
finish that 
text they 
did not fin-
ish before 
you had 
to turn off 
your data. 
And, if you 
have taken 
the airport 
shuttle to 
pick up your 
rental car, 
everyone is 
gazing into 
a tiny screen 
to get the 
latest com-
munication 
or update 
from Facebook instead of communicating 
with person next to them. Smart phone have 
changed the way we communicate and do busi-
ness and has even changed the way we travel 
for business. Over the past few years, several 
smart phone apps have been introduced to the 
world and several have fallen by the wayside. 
However, today there are some tried and true 
apps that you can count on to make your busi-
ness travel more productive and efficient. Here 
are 6 road-test travel apps for you next business 
or leisure travel. All you have to do is download 
them and go.

TripCase
TripCase is a leading mobile and web ser-

vice platform for travelers, travel managers, 
and other administrators. TripCase gives you 
the capability to quickly view documents and 
receive trip reminders, flight status notifica-
tions, and keep all of your travel details in one 
place! You can easily forward your confirmation 
emails to TripCase to have it update your travel 
itineraries. Get a ride through Uber with just a 
few clicks and conveniently stay on top of your 
trip notifications from your smartwatch. 

GateGuru
Hungry, but don’t have a lot of time between 

flights? Finished your book and need a new 
one for the next leg of your trip? Skip the gi-
ant wall map of the airport terminal. Before 
you deplane from your first flight, get the lay of 
the airport land with GateGuru. The app of-
fers gate-by-gate lists of restaurants, shops and 
services in, most (for now) US and Canadian 
airports.

Skype
If you’re traveling outside the US but don’t 

want to return home to a crazy big cell-phone 

bill, rely on Skype’s mobile phone app, which 
allows you to make low-cost calls over the 
internet instead of using your cell-phone pro-
vider’s costly per-minute international plan. 
Pair Skype with free Wi-Fi in the hotel lobby 
or café of your choice, and you can phone land-
lines or other cell phones for just pennies and 
other Skype customers for free.

Yelp
Use Yelp to search for restaurants and shops 

by category or by search term. Yelp can use 
your phone’s GPS to serve up nearby shops or 
you can search by ZIP code or city. You’ll have 
to take some of the reviews with a grain of salt, 
but it’s a good place to start looking for quality 
spots in a new-to-you city.

The Weather Channel
This popular app puts television›s favorite 

weather broadcast into your pocket or purse. 
Easy to navigate, TWC app supplies travel-
ers not only with current conditions at their 
location, but hourly and 10-day forecasts, local 
airport, beach, and boating conditions, radar, 
UV indexes, and weather news. Also search-
able for weather forecasts/conditions at your 
destination. 

OpenTable
This mobile concierge can make dinner res-

ervations anywhere. Search for restaurants by 
location or name, browse top and trendy dining 
spots, and then let OpenTable search for avail-
able dates and times. When you›ve chosen one, 
book it with one tap. The app instantly con-
firms the reservation and sends you a reminder 
in advance. 

Will Gott is the owner of Magnified Vacations CruiseOne, 
a locally owned and operated full service Cruise and Lei-
sure Travel Agency. Will, and his wife Nikki, specialize in 
helping families and couples reconnect by helping create 
memorable vacations. The Gotts have extensive proficien-
cy in the travel industry as well as business experience. 
You can email Will at wgott@cruiseone.com, or call (317) 
451-4232 or via www.magnifiedvacations.com 
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Don Goeb
317.856.7032

Richard Morris
317.831.9633

Keith Lindauer
317.831.9635

John Purdie
317.881.8048

If our business bankers look a little out of their element, it’s probably because 
they’re much more comfortable on the go. After all, they prefer to spend their time 
hustling for their customers—not posing for pictures. Take a moment  to speak 
with one of them, and you’ll see exactly what we mean.

Do you have trouble finding and keeping 
good employees?

Whether you own a $500K business or a $50 
million one, there are great people out there that 
would be great assets for your company. You just 
have to find them.

If you’re like a lot of small 
business owners, you don’t 
hire that often and so, when 
you do, it’s hard to remember 
how to hire, let alone how to 
hire great people..

There’s no single tip that‘ll 
help you hire really great peo-
ple. Good hiring can only be 
done by following the steps 
of a good process. There’re 
a lot of great proven hiring 
practices. Here’s a 7-step 
quick guide that’s a compila-
tion of best practices from the 
best hiring gurus:

Define the ideal 
candidate

First, write a job descrip-
tion. It should include job ti-
tle, hours expected, responsi-
bilities, qualifications, salary and benefits, sub-
mission preferences, and contact information.

Spread the word
Write a compelling ad… don’t skimp on this. 

Convey enthusiasm. An uninspired posting will 
get you uninspired candidates.

Generate Applicants
Whether looking internally or externally, 

place your ad in as many places as you can 
think of. Hang it on your door. Talk to every-
one you know. Incent existing team members 
for referrals. Place the ad on social sites: www.
Linkedin.com – one of the best places to look 
for people, www.indeed.com, and

www.indianacareerconnect.com (All unem-
ployed people accepting unemployment insur-
ance in the State of Indiana are on this site)

Screen Applicants
Save time by NOT interviewing everyone. 

Narrow down to your top candidates, about 3 
– 4, and interview these. Always get 1 or 2 oth-

ers to interview your top candidates, then listen 
well to their feedback.

Interview Candidates
Make the interview like a conversation vs 

an interrogation, but you control the flow. You 
should do 20% of the talking 
and you should ask questions 
that get the candidate

talking 80%. The key to 
uncovering a person’s real 
skills and character is using 
behavioral-based questions 
and courageously and cour-
teously probing. Use a “can-
didate scoring sheet” to give 
yourself a numeric score that 
you can then gut-check.
Check references and 
do pre-employment 

screens
The first 3 below you can 

do yourself and you should 
always do. The last 4 you’ll 
need to determine if you need 
to do and then hire a profes-
sional firm to do them:

1. Employment verification
2. Academic verification
3. Reference checks
4. Criminal history checks
5. Credit checks
6. Alcohol and drug testing
7. Cognitive and skills testing

Make the offer
Do it verbally by phone or face to face, not 

email, and do it with enthusiasm. Your rela-
tionship starts at this moment, not the first 
day on the job. Always follow up with a formal 
letter.

Roger Engelau is central Indiana’s sought-after advisor 
to business owners in every industry. He applies his 
significant business expertise to help business owners 
improve their business, income, and lifestyle and his 
clients enjoy record profits. Go here to book a free 
exploratory meeting http://bit.ly/timewithRoger, call 
317-908-5809, or email Roger@InspireResults.com. 
Roger is Head Business Coach and Owner of Inspire 
Results Advising based in Mooresville.

Roger Engelau

A 7-Step process for how 
to hire great people
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Martinsville Chamber of Commerce:
The regular monthly meeting on the third 
Friday at 11:30 AM at the Morgan County 
Administration Building, 180 South Main Street. 
For more info, please contact the Chamber office 
at (765) 342-8110 or visit its website: www.
MartinsvilleChamber.com

Rotary Clubs:
Martinsville meets every Tuesday at noon at the 
First Presbyterian Church, 240 East Washington 
Street, Martinsville.Mooresville Decatur meets 
every Wednesday at 7:30 AM at Jones Crossing 
Banquet Center, S.R. 67 and Allison Road, Camby.

Business Networking International:
Morgan County Connections meets every 
Wednesday Morning at the Mooresville Public 
Library, 220 West Harrison Street, from 8:00am to 
9:30am. For more information call Angela Kath at 
317-445-9827.

Mooresville Chamber of Commerce:
The regular monthly meeting on the third 
Thursday from 11:30 AM to 1:00 PM. The 
meeting location is Jones Crossing Banquet 
Center at the corner of S.R. 67 and Allison 
Road. Lunch ($7 members, $10 non-members) 
For more information call the Chamber office 
at 317/831-6509 or visit its website: www.
MooresvilleChamber.com.

Morgan County Toastmasters Club:
Weekly meeting every Thursday evening at 
6pm at Franciscan St. Francis Hospital 1st floor 
Conference Room.

Business & Professionals Exchange:
This Hendricks County meeting takes place each 
Tuesday from 8:15-9:45 a.m. at West Central 
Conservancy District, 243 S County Road 625 E, 
Avon. More information at www.b-p-e.org.

Rediscover Martinsville:
An Indiana Main Street U.S.A. Association. For 
information: PO Box 1123, Martinsville, IN 46151. 
765-343-6303 or e-mail: rediscovermartinsville@
gmail.com. Follow us on Facebook.

Morgantown Merchants Association:
The Morgantown Merchants Association meets 
at the Fire Station on dates to be announced. 
For more information call Sharon Zimmerman at 
the Stitchery Mill at 812-597-5997 or on www.
MorgantownIndiana.com.

Networking Business Women of Morgan 
County:

NBW of MC meets on the second Thursday at 
11:30 AM at the Mooresville School Administration 
Building next to the Post Office on Carlisle Street. 
Bring your own lunch. For more information, call 
Patti Wilson at 317-856-9801.

Networking Opportunities

St Francis Pet Hospital and MediVet Bio-
logics are proud to announce that they are 
now offering stem cell therapy for dog, cats, 
and horses suffering from osteoarthritis, 
hip dysplasia and other degenerative 
diseases. This new state-of-the-art 
medicine is now being performed 
right here in Mooresville and 
Martinsville, IN, and we are 
one of only three locations in 
the entire state that offers 
this incredible and afford-
able technology! 

Adipose derived stem 
cell therapy allows for an 
affordable and minimally 
invasive procedure to harvest 
adult stem cell cells from animals 
who are seeking pain relief. This technology 
does not involve embryonic stem cells. The 
procedure uses the animal’s own adult stem 
cells from fat tissue to heal and repair, there-
fore there are no ethical or FDA issues as the 
method is extremely safe. THIS IS POPE AP-
PROVED STEM CELL THERAPY. If you 
have pet insurance, some companies may cover 

up to 80% of the cost.
Regenerative medicine procedures for ortho-

pedic conditions have recently been performed 
on athletes such as New York Yankee’s 

pitcher Bartolo Colon and PGA golfer 
Tiger Woods. Plasma and stem 

cell treatments allow for a natural 
process to speed healing time and 

reduce inflammation, improv-
ing general well-being of 

the patients. Now, with the 
help of MediVet Biolog-
ics, animal owners seeking 
affordable relief for their 
beloved companion animals 

have a new cutting edge & 
affordable option in regenerative 

medicine. 
Owners report improvements in range of 

motion and mobility in three to ten days. The 
stem cells will continue healing from weeks to 
months and the effects last a year or more. De-
pending on the extent of the joint injury and 
the age of the animal when they first receive 
regenerative medicine, some animals may need 
periodic treatment.
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St Francis Pet Hospital is the 
new site of for Companion 

Animal Regenerative Therapy
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•	 Consistent	
advertising	exposure

•	 High	retentions	and	
usage

•	 Targeting	the	
demographics	your	
business	seeks

Jim Hess • 317-418-7925 Nicole Kendall • 317-762-4550

Proven … Cost Effective … Trusted

Your business 
should be on  

display …
24 hours a day …

Everyday … 831-0770
greghublerchevy.com

• Roofing 
• Water Damage

Restoration
• Room 

Additions
Locally Owned
& Operated Since 1996

317-834-4766
LJSCONTRACTORS.COM

1 2
SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY







MayMay

Your Savings at TownPlanner.com    Your Community... Your Life...

Mooresville

 




8769 S. State Road 67 • Camby
317-834-4700

Angie 
Kath
Mortgage Loan Officer
NMLS #712365

There’s no place
like Home Bank 
for mortgage 
loans.

1067 BRIDGE ST •  MOORESVILLE

317-445-9827
H O M E B A N K S B . C O M

30 Spring Mill Ct • Mooresville
(Located Inside Kirkling Office)

831-3877 • MooresvilleDC.com

246 E Main St. • Mooresville
910-7680

VOTED 2014 BEST AUTO DETAIL!
All your cosmetic needs including

scratch repair, window tinting, 
stain removal & much more!

Visit us on
facebook

SHARONTIREY.COM

Sharon Tirey
REALTOR

Selling
Morgan
County 
Is What 
I Do Best!







3

10

17

24

31

4

11

18

25

5

12

19

26

6

13

20

27

7

14

21

28

8

15

22

29

9

16

23

30

MAY
2015

  

Cinco de Mayo
Teacher Appreciation Day

Mother’s Day

• New Moon

Ascension Day Armed Forces Day

Memorial Day

O Full Moon

432 N Monroe

831-1215
Valid only with coupon. 

Must be presented at write-up.
No other coupons apply.

Includes up to 
5 Quarts 5W30 Oil

FREE 
Fountain 

Drink
With purchase of a fountain drink

(Free drink of equal or lesser size)

834-9156
300 Southbridge St • Mooresville

itsshowtimecinema.com
Not valid with other offers. Valid 2015

$20.00
OFF

Purchase of $100
Excludes Liquid Chlorine

330 Southbridge St
(Next to Showtime Cinema)

317-831-8883

Limit 2 per family. Please present
coupon at the register. One

coupon per visit. Expires 2015

856-0600
7302 Kentucky Ave • Camby

jensenpools.com

$4.00 
OFF

$25 or More Order
Limit 1 coupon per table. 

Not valid with any other discounts.
Taxes not included. Exp. 12/31/15

330 Southbridge St
(Next to Showtime Cinema)

317-831-8883

Dine In & Take Out

$40
1 HOUR

MASSAGE

No insurance will be billed. Not valid
with other offers. Valid 1/1/15-6/30/15

30 Spring Mill Ct 
Mooresville • 831-3877

MooresvilleDC.com

Leading the way in 
landscape & horticultural

supplies since 1969

749 West State Road 42
Mooresville

317-996-2826
greendellmulch.com

15%
OFF 

Entire Single 
Purchase

Not valid with other offers. 
Expires 12/31/15

$2 OFF
BASIC OR 
DELUXE 
WASH

Expires 12/31/15

432 N MONROE • 831-1215
Your Auto and Tire Experts!

 




 


 



 


 




  



 



 


 




 


 





 
 


 




 


 



 



 


10% off your next service — just mention “BizLead”

#CO19499924

CelebratinG 25 YearS OF PrOViDinG
24 hOUrS SerViCe tO MOrGan COUntY

www.fiteplumbing.com 317-996-6100 service@fitellc.com

Home Bank won a MAXI Awards at the 
2015 Mega Conference of the Indiana Bank-
ers Association (IBA) on May 13 in downtown 
Indianapolis. MAXI Awards are presented 
annually to IBA-member institutions to rec-
ognize bank marketing excellence in Indiana. 

Home Bank won the in the category of Radio, 
TV, and Video Sot.

The Indiana Bankers Association supports Indiana 
banking through issues analysis, professional educa-
tion, and products and services that enhance financial 
institutions’ ability to serve their communities.

S. Joe DeHaven (left), president & CEO of the Indiana Bankers Association, presents 
the MAXI Award for marketing excellence to Lisa Arnold, Senior Vice President/COO, 
of Home Bank. 

Home Bank named  
MAXI award winner
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Visit Morgan County 
Awards First Ever 

Tourism Enhancement 
& Development Grant 
to Link Observatory 

Space Science Institute
Visit Morgan County, the area’s county-wide 

tourism office, is pleased to announce that a 
$4,000 grant has been awarded to Link Observa-
tory Space Science Institute to assist them with 
purchasing equipment for their outreach pro-
grams, which include both the Citizen Scientist 
Projects and the Young Astronomers Club. 

“On behalf of the Link Observatory Space Sci-
ence Institute, I would like to personally thank 
Visit Morgan County for their generous Tourism 
Enhancement & Development Fund grant to our 
organization. The historic Link Observatory is a 
fascinating place and we will be using these funds 
to create programs that inspire our youth to take a 
deeper interest in NASA missions, astronomy and 
space exploration. We would like to invite every-
one to visit us at the Link Observatory as we con-
tinue to discover the wonders of the universe.”

 “This attraction is a true local treasure and Visit 
Morgan County is pleased to help support their 
public outreach efforts,” said Visit Morgan Coun-
ty executive director, Tosha Daugherty. “Any time 
we can support positive visitor experiences within 
Morgan County, we are thrilled to do so. Link 
Observatory is something that is unique to the 
area and we are pleased to be able to enable more 
visitors to experience all that they have to offer.” 

Link Observatory is currently open one Satur-
day per month for public programs that include 
a one hour lecture, presented at 7 and 9 pm, fol-
lowed by telescope viewing when weather permits 
at 10 pm. The next upcoming public program will 
take place this Saturday, April 25. They also pres-
ent off-site programming at several public libraries 
around the region and occasionally host viewing 
parties for major NASA event video feeds. Visit 
www.linkobservatory.org for program times. All 
public programs are free of charge.

These funds were the first ever awarded from 
a newly established fund, called the Tourism En-
hancement and Development Fund. Different 
from Visit Morgan County’s other grant funds, 
the TED Fund will be used to provide one-time 
grants to qualifying local projects that will create 
or enhance the visitor experience through . These 
grants may or may not require a match from the 
project organizer, and will be awarded on a case-
by-case basis to qualifying projects, as funds are 
available. 

Additional grants available through Visit Mor-
gan County include a Cooperative Marketing 
Grant and a Festival and Event Grant, both of 
which are reimbursement grants that provide up 
to 50% matching funds for area organizations or 
businesses that qualify. More information can be 
found at www.visitmorgancountyin.com. 

Why Visit Morgan County?
Of course, Morgan County has beauti-

ful scenery and cute small towns – you see 
that when you drive through on your way to 
Brown County or Bloomington, but do you 
know about all the hidden gems just wait-
ing to be discovered in Morgan County? 
Here are 10 great reasons to visit Morgan 
County that you might not even know ex-
isted…

The Martinsville  
Candy Kitchen

This old-fashioned candy shop, soda 
fountain and ice cream parlor has been in 
business, on Main Street, for almost 100 
years. Originally opened in 1919 by a Greek 
immigrant Jimmy Zapapas, the Candy 
Kitchen has gone through a few owners, but 
has remained a local icon over the decades, 
churning out tens of thousands of candy 
canes each year during the holiday season. 

The Link Observatory & 
Space Science Center

Constructed in the late 1930s as the 
private observatory of Dr. Goethe Link, a 
noted surgeon and amateur astronomer, the 
Link Observatory is now owned by Indi-
ana University. The primary mirror at the 
observatory was the Corning Glassworks 
honeycomb test pouring for the famous Mt. 
Palomar Observatory in California. Public 
programs are presented one Saturday each 
month, followed by stargazing. BONUS – 
The site is also home to Mrs. Helen Link’s 
renowned daffodil collection, which blooms 
each spring in a spectacular display.

Willowfield  
Lavender Farm

Kieran and Elizabeth O’Connor wel-
come visitors to their organic lavender farm 
each season ( June – October). The farm is 
home to 2,000 lavender plants, and is truly 
a labor of love for the O’Connors. They’ll be 
happy to teach you about the many uses of 
lavender as you enjoy a glass of lavender tea. 
Don’t forget to browse through the store 
before you leave! 

Local Artist Studios
Morgan County is home to many local 

artists who have studio space that’s open to 
the public. The Art Sanctuary of Indiana 
in Martinsville is by far the largest concen-
tration of artists with nearly 20 working 
studios, as well as gallery space. In addition, 
you’ll find artists who work from home stu-
dios or storefronts throughout the county. 
Many are proud members of the Rural 
Routes to Main Street Cultural Trail. 

Cedar Creek Winery  
(& Brewery!)

An afternoon spent at the winery is one 
you’ll certainly enjoy. Cedar Creek produces 
several varieties of locally crafted wine. Stop 

by their tasting room to sample the flavors 
and don’t forget to check out the brand new 
Cedar Creek Brewery as well! Now serving 
a limited selection, the brewery will hold 
and official grand opening on Memorial 
Day weekend. BONUS – True craft beer 
enthusiasts will also want to stop by the 
Three Pints Brewing facility and tasting 
room in Martinsville. 

Nationally-Known Dining
Morgan County boasts not one, but two 

restaurants that have been featured on The 
Food Network! Gray Brothers Cafeteria has 
been featured on Man Vs. Food. Open since 
1944, Gray Brothers serves up some of the 
best home-cookin’ in the state. Zydeco’s Ca-
jun Actual’s authentic flavors from southern 
Louisiana were featured on Diners, Drive-
Ins & Dives with Guy Fieri. Don’t stop 
with these two, though – explore the area’s 
dining scene for lots of local flavor! 

Hunter’s Honey Farm
Making life sweeter in Morgan County 

for over 100 years, Hunter’s Honey Farm 
welcomes groups of all sizes to learn more 
about our friends the honeybees and how 
they make honey! Tour the honey barn, 
enjoy a live beehive demonstration, make 
your own beeswax candle and of course, 
load up on lots of yummy goodies to take 
home (the caramel corn puffs are simply 
addictive). BONUS - Mark your calendar 
for the annual Fall Harvest Celebration in 
mid-September to enjoy even more fun on 
the honey farm! 

Hiking Opportunities
You may already know about Morgan-

Monroe State Forest, and it is truly a gem 
with its miles of hiking trails, lakes, pic-
nic areas and shelters. In addition to this 
state property, you’ll also want to explore 
Burkhart Creek Park in southern Morgan 
County, with over 80 acres featuring paved 
and unpaved trails, two shelters, access to 
the creek and lots of bird-friendly additions 
like owl boxes, raptor perches and more. 

Municipal parks with hiking trails in the 
area include Jimmy Nash Park in Martins-
ville and Pioneer Park in Mooresville.

Grandpa Jeff’s Trail Rides
Just read the reviews for this Morgan-

town trail riding business on Trip Advisor 
and you’ll quickly see that Grandpa Jeff is 
quite simply one of the nicest guys around, 
and he knows his stuff when it comes to 
horses. The horses are matched to each rider 
based on ability (it’s okay if you have none), 
the trails are gorgeous and tons of fun will 
be had by all. Grandpa Jeff ’s can accom-
modate individuals or groups, and they also 
do special cattle drives, bonfires and chuck 
wagon events as well. Get out of the city 
and visit Grandpa Jeff!

Antiques
If you’re an antique enthusiast, look no 

further than Morgan County for your next 
great find! Whether you’re looking for 
high-end shops or get-in-there-and-sort-
through-it-all flea markets, it’s all here. If 
you like the hunt, don’t miss TraderBaker 
or A to Z Auction House – you just never 
know what you’ll find. For more focused 
antique hunters, you’ll want to check out 
Yellow Moon and Open Market Antiques 
in Mooresville, Morton Street Antique 
Mall in Martinsville and The Antique Coop 
in Morgantown. 

Small Town Festivals 
No matter the season, Morgan County’s 

many small towns know how to celebrate! 
Be sure to check our online calendar at vis-
itmorgancountyin.com to see if there are 
any festivals scheduled during your visit. 
You’ll discover friendly people, carnivals, car 
shows, artist demonstrations, kid’s activi-
ties, fabulous food, holiday celebrations and 
even an open air cinema on the downtown 
square!

Visit Morgan County - 109 E. Morgan 
Street - Martinsville, IN 46151 765-346-
5611 - info@visitmorgancountyin.com – 
www.visimorgancountyin.com



Sports Medicine • Physical Therapy • Fracture Care • Rehabilitation • Joint Replacement • Spine Care

At Franciscan St. Francis Health, our 
orthopedic and sports medicine specialists 
are committed to helping you maintain a 
healthy, active lifestyle. We’re also here to help 
you avoid or recover from any sports-related 
injuries you may encounter.

For fi tness tips, visit 
FranciscanStFrancis.org/sportsmed.

SUPPORTING YOU 
EVERY STEP 
OF THE WAY.

Inspiring Health


