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 Rick, Steve, and Ron Overton
Overton Industries, Inc.

Overton Industries builds stable jobs  
and durable business in Mooresville
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THE STRENGTH IT TAKES

IU Health Morgan Hospital Brings 
World-Class Excellence Close to Home.
At Indiana University Health Morgan Hospital, we’ve assembled a team of expert healthcare professionals 

that is supported by a nationally ranked healthcare system. From qualified and caring primary care 

providers to well-trained specialists, we offer care for the entire family.

Call us when you need us, we’re close to home.

iuhealth.org/morgan
© 2013 IU Health  8.13  IUHMH 13178

2209 John R Wooden Drive 
Martinsville, IN 46151
765.342.8441
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Looking to Team with your Chamber? 
Start with an Annual Dinner Auction
As you have read here before, I am a strong 

supporter of Chambers of Commerce. Busi-
ness leadership begins with giving back to the 
place where you do business, 
and your local chamber is 
ground zero in those efforts. 
Your presence at their annual 
dinner is a close second in 
promotion of your business 
community. 

So when Morgan County’s 
chambers hold their annual 
dinners, our publication not 
only offers coverage of the 
events (watch for it in the 
April issue), but we pay atten-
tion to those honored by their 
involvement and furtherance 
of the community and the 
chamber. Morgan County’s 
Annual Banquets are held 
nine days apart, and I would 
encourage you to attend. 

So, in event order:
•	 The Greater Martinsville Chamber of Com-

merce and the Rotary Club host the annual 
Mayor’s Dinner Tuesday, March 11, at the 
Martinsville High School Cafeteria. Social 
hour and silent auction bidding begins at 
5:30pm with dinner at 6:30pm. Awarding of 
the 2013 recipients for Martinsville’s Out-
standing Business Professional, Outstanding 
Business, and the Ruth Rusie Spirit of Ser-
vice Award will follow. Tickets are available 

at the Chamber office, through the Rotary 
Club and are $25. Call Chamber Director 
Jamie Taylor at 765-342-8110 for more in-

formation.
•	 The Greater Mooresville 
Chamber of Commerce is 
exchanging its monthly lun-
cheon Thursday, March 20, 
in order to throw its An-
nual Dinner later that day 
Thursday, March 20, at Jones 
Crossing Banquet Center. 
Social hour and silent auction 
bidding begins at 5:00pm 
with dinner served at 6:00pm. 
Following dinner, the Cham-
ber will announce the 2013 
recipients of the Business of 
the Year and Mooresvillian 
of the Year awards. Tickets 
are $30 apiece. You can visit 
the Mooresville Chamber of-
fice or contact Mindy Taylor 
at 317-831-6509 or email 

mindy@mooresvillechamber.com
Both events have multiple levels of sponsor-

ship opportunities, and are seeking prizes for 
their silent auctions held during their events. 
Contact Jamie or Mindy to discuss how you 
want to be involved.

The Annual Chamber Dinners are the biggest 
fundraisers for both local chambers, and I look for-
ward to seeing Morgan County’s Business Leaders 
show up in force to illustrate their support.

Jim Hess
Owner & Publisher
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HomeBankSB.comMartinsville
765-342-6695

Grand Valley
765-342-6695

Mooresville
317-834-4663 

Ben Jefferis and Tana Lobb are more than commercial
bankers. They’re a dynamic duo that is committed to
helping Morgan County businesses get to the next level. 
From their solution-oriented approach to their unmatched 
dedication to personal service, they have what it takes to 
provide professional business solutions that work for you. 
Stop by or call to see what Ben and Tana can do for your 
business. To learn more, please visit HomeBankSB.com. 

Deposit Products
• Account Analysis
• Business Checking
• Non Profit Checking
• Business Savings

Services
• Remote Deposit Capture
• Merchant Card Servicing
• FREE Online Banking
• FREE Online Bill Payment
• eStatements

• SMART ATMs that accept
     cash and check deposits
• FREE Telephone Banking
• FREE Unlimited Debit Card
      Usage

Lending
• Commercial Real Estate
• Equipment Loans
• Working Capital
• SBA (7a, 504 & Patriot
     Express)

Products and Services for Your Business

When it comes to growing your 
business, we can offer you two 
great assets.

Tana Lobb and Ben Jefferis 
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By Bob Sullivan
Morgan County Business Leader

“How do you define Downtown Moores-
ville?” On the morning of February 4 and the 
evening of February 6, Celebrate Mooresville, a 
new Chamber of Commerce-sponsored com-
mittee, held public meetings in the Mooresville 
Government Building to introduce their con-
cept and get public feedback on this question. 
While the answer from person to person varied 
greatly, the path forward is clear. 

Celebrate Mooresville organized the public 
meetings to introduce itself, explain its pur-
pose and its plans. Celebrate Mooresville is 
preparing to submit its application to qualify 
as an “Indiana Main Street” Program (run by 
the Office for Community and Rural Affairs) 
which will qualify the group to bid on specific 
grants to fund projects to improve downtown. 

The Chamber initiated Celebrate Moores-
ville last spring after being approached by the 
Mooresville Revitalization Group, an organiza-
tion with similar goals. The Chamber initiated 
a committee made up of volunteers, Cham-
ber members, and Mooresville Revitalization 
members to form Celebrate Mooresville. The 
desire was that a newly constituted commit-
tee would bring fresh energy and vision to the 
common goal. Chamber member Dave Nash, 
of the Indiana Blood Center, was chosen to 
chair the new group. 

The committee decided to explore the poten-
tial advantages of becoming an Indiana Main 
Street Program. Nash credits Joanne Stuttgen 
for her valuable advice and insight throughout 
this part of the process. Stuttgen is president 
of “Rediscover Martinsville, an Indiana Main 
Street program founded in 2009, which has 
gone forward with several restoration projects to 
Martinsville’s downtown façade.

During the meetings, presented by Dr. Ryan 
Dailey, Ryan Goodwin, Nash, and Jennifer 
Walker, Celebrate Mooresville laid out its vi-
sion for downtown and invited community 
feedback. Thursday evening, Nash and Good-
win presented their focus and priorities:

Downtown Mooresville is a huge economic 
driver, with 60 businesses that employ over 800 
people.

Introducing: Celebrate Mooresville 

317-996-6100 • 800-678-FITE • fiteplumbing.com

Sewer line cleaning/jetting • Water heaters including tankless • Drain, gas and 
water-line replacement • Kitchen and Bath remodel • Camera sewer lines

24 Hour Complete plumbing ServiCe

Thinking of Remodeling? WE CAN HELP!

Lic# CO19400024

Downtown is the historic core of the com-
munity and a source of pride. Celebrate 
Mooresville will have a strong historical pres-
ervation component.

Celebrate Mooresville will continue to oper-
ate as a committee of the Chamber of Com-
merce and focus initially on downtown. They 
hope to partner on initiatives with other enti-
ties such as the Redevelopment Commission 
and/or the Town Council.

A vital downtown will keep current residents 
here and give future generations a reason to 
remain.

Thriving businesses will draw consumers 
downtown to keep local dollars local.

Celebrate Mooresville should be established 
in time to plan events for 2016, Indiana’s bi-
centennial and the state flag’s centennial.

Indiana Main Street provides a detailed road 
map, focused on four key components: Or-
ganization, design, promotion, and economic 
restructuring. 

Nash estimated that the two meetings drew 
over 60 people. 

Following the meetings, Nash said, “We 
wanted to see what the community perceives 
as the downtown area,” said Nash. “There’s the 
downtown historical district, [defined as] a 
block in every direction from the corner of Main 
and Indiana. Other studies define downtown 
as a larger area. As we suspected, there were a 
variety of thoughts on the matter. The meetings 
came back to the idea to start with the smaller 
footprint and then enlarge. We had pretty good 
feedback and support at both meetings. Nobody 
had any severe concerns with going forward, just 

some questions on Indiana Main Street itself 
and what was involved.” 

According to Nash, the next step is to take 
the information from the meetings and submit 
the application to approve Celebrate Moores-
ville as an Indiana Main Street board. “Once 
we are approved, we’ll form the board and the 
committees that go along with that, and keep 
our eyes open for grant opportunities.” Nash 
hopes to hear an answer sometime this spring. 
“We’re going to look at a smaller [first] project 
to show some results that people can see dur-
ing the first year.”

To learn more about Celebrate Moores-
ville, contact Mindy Taylor at the Mooresville 
Chamber of Commerce. mindy@mooresville-
chamber.com or 317-831-8509.

Ryan Goodwin and Dr. Ryan Dailey Dave Nash
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Context is a funny thing. In one context you 
can say something and it is a harmless com-
ment, but in another context the statement is 
devastating.

Remember, context is the 
set of circumstances or facts 
that surround a particular 
event, or situation, which 
gives the episode context.

Recently I was talking to 
a good friend who was in a 
less than chipper mood. As 
we talked I discovered that 
one of his supervisors had 
said what would otherwise be 
harmless except for the con-
text in which the supervisor 
made the comments. 

You see, my friend was told 
that his annual evaluation 
didn’t really matter. His salary 
could not be increased since 
he was at the top of his sal-
ary range. For that matter, the 
supervisor continued, should 
my friend really think he needed an evalua-
tion, then he should just go ahead and write 
something up and the supervisor would sign 
off on it.

Here’s the challenge… ok, the problem, with 
this scenario. My friend’s personality warranted 
that he be given feedback on what he did well 
and what he needed to work on in his role at 
the company. The old television comedy Differ-
ent Strokes actually hits the nail on the head. 
Based on our personality, behavior style and 

Jack Klemeyer

It’s not what you say, but 
how you say it that hurts

human needs, we each need different strokes to 
keep us moving. Some know within themselves 
that they have done well while others need to 

hear it from some outside 
source. 

There are three types of 
feedback according Thomas 
Connellen, author of Bring-
ing Out the Best in Others. 
Motivational feedback, which 
is encouraging feedback like 
“good job” or “way to go!” 
Negative feedback which is 
also corrective feedback that 
sounds like “try it this way” 
or “next time try…” and lastly, 
the most destructive form of 
feedback, which is no feed-
back at all. 

No feedback is so destruc-
tive that it actually causes 
extinction. Extinction in the 
business world cost money, 
lots of money. It shows up 
when people leave and, ac-

cording to the Gallup Corporation, the No. 1 
reason why people defect, leave, quit or move 
to another company is because of the relation-
ship with their direct supervisor. 

Learn to give good feedback. Be aware of 
the context you are in and be aware of the 
needs of the people you serve, I mean, lead. 

Jack Klemeyer is the founder and head performance 
coach of GYB Coaching (www.gybcoaching.com). 
Contact him at Jack@GYBCoaching.com.

It is our pleasure to serve area seniors with a variety 
of housing and healthcare options!
• Garden Homes   
• Assisted Living Apartments
• New Energy Wellness
• Moving Forward Rehabilitation
• Auguste’s Cottage Memory Care

• Skilled Nursing Services
• Long-Term Care
• Hospice Care
• Respite Care

Ask about a FREE 
move to our Assisted 

Living & Garden Homes!

ASCSeniorCare.com

FULL CONTIUUM OF CARE

Mike Hurst  |  Meridian Plaza, Indianapolis  |  317.566.6121  |  mhurst@firstmerchants.com

First Merchants Bank
an indiana bank serving indiana customers since 1893

We’re solutions-based advisors serving the 
needs of the business community with broad 
financial services delivered personally by 
banking professionals. Local decisions, local 
service, local bank.
At First Merchants Bank, you’ll get The Strength 
of BIG and the Service of Michael, Mike, and Dave.           

Dave Clark  |  Meridian Plaza, Indianapolis  |  317.844.2143  |  dclark@firstmerchants.com
Michael Joyce  |  Meridian Plaza, Indianapolis  |  317.566.6151  |  mjoyce@firstmerchants.com

1.800.205.3464
www.firstmerchants.com

Michael Joyce, Director of Small Business Banking  |

  

Mike Hurst, Regional President
Dave Clark, Private Advisory

 

Inspire Results Business Advising Offers “Growth Plan Business Planning 
Workshop,” Fri., Mar. 28, 2014, Hilton Garden Inn, 8910 Hatfield Dr., Indpls, 
46231, 9-4:00 pm. Hot lunch 
included. 

In this fast-paced session, 
business owners discover 
the potential in their busi-
ness by completing a 1- 
Page Strategic Plan. Then, 
they break it into quarterly, 
monthly, weekly, and daily 
goals getting a line-of-sight 
from daily tasks to their 10-30 year purpose. Led by local business Advisor Rog-
er Engelau, business owners step out of the day-to-day business for just 1 day, 
get organized, complete a prescribed planning process, and walk away with 
an action plan that leads to greater profits and free time back. 

This workshop is for owners of businesses any size or industry. $247 at the 
door, $187 advance enrollment, and FREE to Inspire Results Business Advising 
clients. Register by 3/22/2014, and get the early-bird special for just $97. 

To enroll or for more information, contact Roger Engelau, 317-908-5809, 
Roger@InspireResults.com or Simply enroll online at http://growthplanwork-
shopmar28.eventbrite.com 
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With over 25 years of experience, 
serving commercial, industrial, 

residential, and municipal markets, 
our unwavering workmanship and 
high-quality materials make us a 
leader in the industry. Whether 
it’s repairing a curb or paving a 

parking lot, Wallace Construction 
has hundreds of successful  

projects in our portfolio.

P.O. Box 1432 | Martinsville, IN 46151
Phone: (317) 422-5356

www.wallaceconstructioninc.com

“Where quality meets the road”

•	 Asphalt Paving
•	 Concrete Curb Installation
•	 Patching & Seal Coating
•	 Site Preparation
•	 Construction Services

The Morgan County Leadership Academy 
held their monthly session Thursday, Febru-
ary 13th at the MG House in Mooresville. The 
topic of the day revolved around Social Servic-
es here in Morgan County. This day is designed 
to help the participants become of aware of all 
the opportunities and organizations that deal 
with social needs in our community. All the 
various Social Service organizations in Morgan 
County where present to share a brief overview 
of what they do and how the system works to-
gether to provide opportunities for people in 
need. Bridges Out of Poverty also held a key-
note presentation about how they are working 
to educate and equip those who are trapped 
in poverty. This program is seeing incredible 
results as they resource people with a transfor-
mational approach to help change the patterns 
of poverty. 

But the day was not just only about informa-
tion. The MCLA participants also took part in 
what we call “The Poverty Experience.” This is 
a role-playing type of exercise where the group 
is broken up into various “families” and “sce-
narios” that demonstrate the real life situations 
that poverty brings. The Poverty Experience is 
a great way to truly understand what it takes to 
navigate through all the different scenarios that 
are very real to many people. The participants 
then shared their experiences as they had to 
work together and with organizations to make 
ends meet. It was an “eye opening experience” 
to quote many of class members. They partici-
pants also experienced an authentic meal that 

MCLA takes “Bridges Out of Poverty” Experience

the MG House prepared for us with the “res-
cue food” that they use to feed people in our 
community as well as provide meals for many 
organizations that have food pantries and 
meals in Morgan County and beyond. 

The participants ended the day with a tour 
of Church in Missions located in Mooresville. 
They heard about the challenges and opportu-
nities that this organization faces as they work 
to meet people’s needs of clothing, groceries, 
furniture, toys, and more. 

As we work together to know the challenges 
of poverty we can then know how to provide 
the resources, manpower, and tools needed to 
help lead our people and our community to a 
better future!
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A focus on fundamentals 
wins championships, and also 

creates good investment results

Property Inspections You Can Trust 

317-690-2925 • www.codepapa.net

Jeff Binkley

So whadda ya know! Volatility has returned 
to the markets. When I first passed my series 7 
licensing exam, now over twenty years ago, the 
Dow Jones Index was around 3500 and home 
mortgage interest rates were 
around 9.5%. Funny how the 
market is now about four 
and a half times higher and 
mortgage rates are about two 
thirds lower. 

That’s what volatility does. 
It raises and lowers markets 
and bond prices and interest 
rates. So how do we figure 
out how to take advantage of 
that volatility? We can’t. Have 
you ever heard the expression, 
“You can’t time the market”? 
How about, “Past perfor-
mance is not an indication 
of future results”? Both are 
the simplest of market truths. 
But nobody wants to believe 
them. Right now, in some 
doctor’s or dentist’s office or 
oil change shop, an investor 
who thinks he’s going to make a wise deci-
sion is picking up some investment magazine 
or watching CNBC and making a note about 
the top performing mutual funds for last year 
or the last three years or maybe even the last 5 
years. And he thinks he’s going to find a win-
ner. He won’t.... unless he’s very, very lucky. 

Seriously. A new study proves it. 
I’m a financial guy. What that means is that 

the stuff that puts most sane people to sleep 
is the stuff of my exciting dreams. So when I 
recently uncovered a research paper put out 
by the S&P Dow Jones Indices group titled 
“Does Past Performance Matter? The Persis-
tence Scorecard.” I about broke my keyboard 
in my haste to hit the “print” button. http://
www.spindices.com/documents/research/per-
sistence-scorecard-july-2013.pdf

What was exciting to me about this research 
paper is that it accounted for survivorship bias. 
What is survivorship bias? Survivorship bias is 

the practice of mutual fund companies to drop 
or merge funds with poor performance. This 
phenomenon, common practice in the fund in-
dustry, results in an overestimation of the past 

returns of mutual funds. You 
may be thinking to yourself, 
“They would do that?” Or, 
“The SEC allows them to do 
that?” Yep. 

The results of this study ac-
counted and adjusted for sur-
vivorship bias so to provide as 
accurate a true persistence of 
performance record as pos-
sible. What did the results 
show? 

One exhibit in the study 
started with the top 25% 
performing domestic funds 
from September 2010 to Sep-
tember, 2011. There were 692 
funds (100%) in that top 25 
%. One year later, September 
of 2012, only 146 (21.24%) 
were still in the top quartile. 
By September of 2013, only 

50 (7.23%) were still in the top performing 
quartile. 

Performance over the five year period was 
even worse. Of the 710 domestic funds that 
had a 5 year track record in 2009 of being a top 
25% performing funds, only 15 (2%) were still 
in the top quartile in 2013.

So what’s a successful investor to do with all 
this disinformation out there? Get educated. 
Control your emotions and watch your expens-
es. If you focus on these three fundamentals, by 
definition, you must do better than those who 
don’t. And remember for March Madness: Of-
fense is exciting, but defense and fundamentals 
win championships. The same is true for your 
investment portfolio. 

The Binkley Wealth Management Group LLC is a fee-
only Indiana Registered Investment Adviser located in 
Avon. Mr. Binkley can be contacted via email at Jeff@
thebinkleygroup.com or phone 317.697.1618

Don Goeb
317.856.7032

Richard Morris
317.831.9633

Keith Lindauer
317.831.9635

John Purdie
317.881.8048

If our business bankers look a little out of their element, it’s probably because 
they’re much more comfortable on the go. After all, they prefer to spend their time 
hustling for their customers—not posing for pictures. Take a moment  to speak 
with one of them, and you’ll see exactly what we mean.Don Goeb

317.856.7032
Richard Morris
317.831.9633

Keith Lindauer
317.831.9635

John Purdie
317.881.8048

If our business bankers look a little out of their element, it’s probably because 
they’re much more comfortable on the go. After all, they prefer to spend their time 
hustling for their customers—not posing for pictures. Take a moment  to speak 
with one of them, and you’ll see exactly what we mean.



8 | March 2014 Morgan County Business Leader www.morgancountybusinessleader.com

Rick, Steve, and Ron Overton
1250 Old State Road 67 S.

Mooresville, IN 46158
Phone: 317-831-4542

Email: steve@overtonind.com
Web: www.overtonind.com

Overton Industries, Inc

By Elaine Whitesides
Morgan County Business Leader

Even when their business grew to supply customers across 
the globe, Steve Overton and his brothers, Ron and Rick, stay 
in Central Indiana, Mooresville more specifically. Why is that? 
Steve says it’s because of a couple of reasons. He said, “It’s where 
we live; it is home. The community has been good to us and sup-
portive of our business. It’s a great place to live.” After a breath, he 
added, “We have fantastic people working for us here, too.”

Those two things, the people who work with the Overton 
brothers and the community, stand out as integral components 
to what’s important to this company and the owners.

Overton explained that Overton & Sons Tool & Die was 
originally started by his father, Ruby Overton, in November, 
1968 on Bishop Street in Mooresville. By June of 1973 the 
company had twice outgrown their facility and the business 
moved to its present day location. 

All the boys had, at one time or another, worked in the busi-
ness, but in 1986 when Rudy died suddenly in an accident, all 
three brothers came together to take over as owners. Their expo-
sure had been working on the floor, not management, and it was 
then that the new owners started to see what the people there 
really meant. Steve said they learned very quickly that you take 
care of your people and they take care of you. You are only as 
good as the people who work here. 

“It was hard. We didn’t really know anything about running 
a business, especially a tool and die business, but you do things 
because you have to. It took a lot of adjustment. We had about 
20 people and we did not lose one single person in that time. 
They got behind us and supported us,” he said. “If it hadn’t been 
for them, we probably wouldn’t have survived.

And they were determined to keep their father’s business 
alive. Ron stepped in as president/CEO. Steve had a business 
degree from the University of Evansville and took over the fi-
nancial side. Rick moved into the estimating area. Even though 
roles were seemingly defined, each brother stepped in and out 
as needed in any role or for any responsibility. Even sister Alice 
helped the business recruiting new employees.

With the support of employees and each other, Overton & 
Sons Tool & Die grew. “You do it because there is opportunity,” 
said Steve about expansion. “You take the chance, the risk, and 
hope it turns out.

“All three of us were usually in tune (with an entrepreneurial 
mindset). When decisions had to be made, we were on the same 
wavelength.” 

To meet the demands of their customers, the company ex-
panded services and production. They started the Overton Mold 
division in 1992 and built the facility next door to house the 
operations in 1993. Originally they believed that they could 
share staff, machines and facilities. Steve said, “Molds and dies 
are completely different. There is no cross over. You cannot share 
people. Molds are just as demanding and there is just as much 
need for talented and skilled people in that area as there is with 
the tool and die division.”

In 1994, Overton Roll opened as a new division and in 1997 
they established a facility for operations in Franklin, Indiana to 
be centrally located for their customers on the I-65 corridor. To-
day this division is called Overton Tube Forming Systems.

The business was growing. Then in July, 2003 a fire broke out 

Overton Industries builds 
stable jobs and durable 
business in Mooresville

Steve Overton, CEO
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in the main facility and they lost just about everything in the 
12,000 SF area behind the offices, including about 50 machines. 
Once again, the employees stepped up at a time of need. They 
changed shifts and work locations and it was hard for everyone. 
But by April, 2004 they opened the new facility and everyone 
got back at their workplaces. “Everyone says we have a great fa-
cility,” Steve said, “but you don’t want to go through that to get 
a better facility.”

People are one of the greatest assets in a business Steve said. 
To be a tool and die maker and run the CNC machines, Steve 
says a person needs to be part engineer, part mathematician, part 
artist, and part doctor. He says the skill level and talent required 
demands that the employee be more interested in a career than 
just a job. Several employees have retired from the company af-
ter many years, including one who had been with the company 
43 years.

Adding new workers and replacing retiring workers is the 
greatest challenge for the company. Steve says that the jobs they 
have available are good jobs and they recruit locally paying an 
average hourly wage of $21 plus benefits. But there is a skills 
gap. Tool and die journeymen have gone through a 4-year ap-
prenticeship or a 2-year program at Vincennes University. They 
also have a mentoring program in place for ongoing professional 
development. He says it is a challenge because so many young 
people are not aware that these jobs exist since the technical 
classes are no longer available in high schools. 

Hiring and replacing skilled workers was a prime concern 
when the recession hit, Steve said, “In 2008 we knew things 
were looking bad for the manufacturing sector. The auto indus-
try was taking the hit and we saw it was going to hit us, too. We 
prepared people the best we could. We told them it wouldn’t be 
easy to get through with less work and fewer hours. But we tried 
to position ourselves to be ready when we came to the down-
turn. 2009 was our worst year. 2010 was our best. The recovery 

was fast and furious. The auto industry went from dead to push, 
push, and push. It came around much faster than expected. We 
were fortunate that we kept all our people. Others weren’t ready 
for the recovery and, again, it all comes down to the people.

 “We had no layoffs, some loss through attrition, but we held 
on absolutely by design,” Steve said. “You can’t find skilled peo-
ple and we have good people here who work well together.”

The community feeling extends beyond the walls of the 
company. Each brother contributes to the Morgan county and 
Mooresville community in their own unique way. Steve ex-
plained that Rick donates a lot of hours in a 20+ year role as a 
volunteer fireman and also as a reserve officer for the Moores-
ville Police Department. “He had that calling. No fame, no 
money, but he wants to help people,” says older brother Steve.

Ron is active and works to raise money for Churches in Mis-
sion and Wounded Warriors. Ron was chairman of the National 
Tooling Machining Association and all three brothers are active 
in the local chapter.

Steve is involved with the Kiwanis, just like his father. He 
also is involved with the League of Miracles of Morgan County. 
In 2012, the group finished construction of a sports field on 
Landersdale Road in Camby for children and adults with spe-
cial needs. They continue to raise funds to add to the facility.

“I don’t think any of us thought about owning a business and 
running it,” Steve said. Responsibilities continue to intertwine 
all the time and it works for the brothers because as Steve says, 
“We have been doing this together for almost 30 years now. It’s 
been great and good for our families and our people.”

Rick, Steve, and Ron Overton
1250 Old State Road 67 S.

Mooresville, IN 46158
Phone: 317-831-4542

Email: steve@overtonind.com
Web: www.overtonind.com

Overton Industries, Inc

The Overton brothers are good examples of what good business means to the community. They per-
sonally give to the community and build it up economically by offering good, stable jobs. Their experi-
ence in growing a successful business has taught them several lessons that others might benefit from 
hearing.

 “After 30 years we have seen ups and downs - lost our father, the fire, a major economic downturn,” 
Steve said, “We deal with things on a pretty steady calm basis. You have got to think long term and be 
conservative enough to survive the down times and the bad times.

“We know it won’t be great forever, it won’t be bad forever. You prepare for the worst and get ready 
for the next rebound. You’ve got to be aggressive.

“You have to deal with things rapidly. If you let it sit, it becomes a bigger problem. You have to ad-
dress problems immediately. You have to be a risk taker - be willing to take risks and get out of your 
comfort zone. React and not over-react. We take it in kind of a logical order and figure out how to solve 
a problem. 

“Most of all, we have learned that we have everything when we have great people.

Lessons learned

By Elaine Whitesides
Morgan County Business Leader

Even when their business grew to supply customers across 
the globe, Steve Overton and his brothers, Ron and Rick, stay 
in Central Indiana, Mooresville more specifically. Why is that? 
Steve says it’s because of a couple of reasons. He said, “It’s where 
we live; it is home. The community has been good to us and sup-
portive of our business. It’s a great place to live.” After a breath, he 
added, “We have fantastic people working for us here, too.”

Those two things, the people who work with the Overton 
brothers and the community, stand out as integral components 
to what’s important to this company and the owners.

Overton explained that Overton & Sons Tool & Die was 
originally started by his father, Ruby Overton, in November, 
1968 on Bishop Street in Mooresville. By June of 1973 the 
company had twice outgrown their facility and the business 
moved to its present day location. 

All the boys had, at one time or another, worked in the busi-
ness, but in 1986 when Rudy died suddenly in an accident, all 
three brothers came together to take over as owners. Their expo-
sure had been working on the floor, not management, and it was 
then that the new owners started to see what the people there 
really meant. Steve said they learned very quickly that you take 
care of your people and they take care of you. You are only as 
good as the people who work here. 

“It was hard. We didn’t really know anything about running 
a business, especially a tool and die business, but you do things 
because you have to. It took a lot of adjustment. We had about 
20 people and we did not lose one single person in that time. 
They got behind us and supported us,” he said. “If it hadn’t been 
for them, we probably wouldn’t have survived.

And they were determined to keep their father’s business 
alive. Ron stepped in as president/CEO. Steve had a business 
degree from the University of Evansville and took over the fi-
nancial side. Rick moved into the estimating area. Even though 
roles were seemingly defined, each brother stepped in and out 
as needed in any role or for any responsibility. Even sister Alice 
helped the business recruiting new employees.

With the support of employees and each other, Overton & 
Sons Tool & Die grew. “You do it because there is opportunity,” 
said Steve about expansion. “You take the chance, the risk, and 
hope it turns out.

“All three of us were usually in tune (with an entrepreneurial 
mindset). When decisions had to be made, we were on the same 
wavelength.” 

To meet the demands of their customers, the company ex-
panded services and production. They started the Overton Mold 
division in 1992 and built the facility next door to house the 
operations in 1993. Originally they believed that they could 
share staff, machines and facilities. Steve said, “Molds and dies 
are completely different. There is no cross over. You cannot share 
people. Molds are just as demanding and there is just as much 
need for talented and skilled people in that area as there is with 
the tool and die division.”

In 1994, Overton Roll opened as a new division and in 1997 
they established a facility for operations in Franklin, Indiana to 
be centrally located for their customers on the I-65 corridor. To-
day this division is called Overton Tube Forming Systems.

The business was growing. Then in July, 2003 a fire broke out 

Mitch Gilman, Kevin Doyle and John Chope Dawn Morgan and Jan Cummick
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Matt Hankins, Teacher/Faculty advisor
1360 Gray St. Martinsville, IN 46151

Hankm@msdmail.net
http://msdadmin.scican.net/mhs/

(Link to DECA and BPA under Activities tab)
National: www.bpa.org and www.DECA.org

DECA state: March 9-11 @ Indianapolis Downtown Marriott
 Nationals: May 3-6 @ Atlanta, GA
BPA state: March 15-17 @ Indianapolis Downtown Marriott
 Nationals: April 30-May 3 @ Indianapolis Marriott

Martinsville High School Career 
Student Organizations

2014 Competition schedule

Teacher credits students for surge in Martinsville High School business organizations

8310 Windfall Ln B • Camby, IN 46113 • Ph: 317-821-8411 • Fax: 317-821-8412 • E-mail: store3777@theupsstore.com

 

Owned & Operated by Guy Cragen

LEt us DEsIgN your DoCumENts

 

By Bob Sullivan
Morgan County Business Leader

Matt Hankins is midway through his 26th year teaching a 
high school business curriculum, the last 8 in his home town 
of Martinsville. In the past year, the two extracurricular busi-
ness leader organizations, DECA and Business Professionals of 
America (BPA), experienced a surge from 65 students a year ago 
to 95 this year. Mr. Hankins says, “I think we’ve attracted su-
perstar students, popular among their peers, and they make the 
groups popular. You get one or two great kids, and it explodes.” 

Here’s what Senior year students have to say about the groups:
•	 “I wouldn’t be where I am if not for DECA. It’s taught 

me how to speak in public and portray myself in a busi-
ness environment. It’s even helped me with my school 
presentations.”--Samantha Johnson

•	 “I’m going into the medical field, and DECA helps me 
get a better understanding on how to communicate with 
people.”--Emily Gaskins

•	 “This helped me choose my major for college. I plan to 
major in Marketing and Business Administration.” --Josh 
Harris, elected 2013 statewide VP of Communication for 
BPA

•	 “As a team captain for Make-A-Wish, BPA gave me the 
tools to make effective presentations.”--Rebecca Holmes

Although DECA and BPA are very similar, student Marissa 
Kondelik explained, “DECA tends to be the presentation of 
business and BPA focuses more on business concepts behind the 
scenes.” Both organizations hold annual regional and national 
competitions, and members fundraise frequently to raise money 
to compete. Home Bank of Martinsville has supported the club 
for years, and the branch recently helped fund a new middle 
school BPA program that started this past fall.

Martinsville based Home Bank frequently employs members 
of the business groups after graduation. Lisa Arnold, the finan-
cial institution’s Senior VP and COO, said, “We feel lucky that 
we currently have two individuals from the organization who 
have pursued a career with us after graduating college. They 

have an appreciation of basic business acumen and protocol that 
set them apart.”

Both DECA and BPA require students to take advanced 
business courses, and Mr. Hankins hopes the recent interest in 
the groups will attract more students with an outstanding aca-
demic record to consider more seriously a business path. 

 Mr. Hankins’s 26 years experience includes teaching at Cha-
tard, Cloverdale, Indian Creek High School (Trafalgar), then Bar-
tholomew Consolidated Schools and Greensburg (both in Colum-
bus). In 1997, at Bartholomew, he served for the first time as a fac-
ulty advisor for a DECA program, and in 1998, he was recognized 
as the school’s outstanding Business Education teacher.

This year, Mr. Hankins is guiding 61 DECA students and 27 
BPA students to their respective state competitions. “Our school 
has been very supportive of our initiatives. My goal is to prepare 
the kids and have national qualifiers every year.” With this year’s 
overlapping Nationals dates, Mr. Hankins will catch a plane 
the last day of BPA Nationals in time to attend the start of the 
DECA Nationals.

The groups meet once a month, with team members meet-
ing weekly after school to discuss competition strategy. “I offer 
guidelines, and the groups work independently as teams.”

Mr. Hankins grew up in Martinsville and graduated from 
Martinsville High School. Though he took business courses, his 
interests at that time were football, band, and choir. He earned 
his BS in Merchandise Management from IU and landed a job in 
retail. “On my days off, I started substitute teaching and enjoyed it 
much more.” He left retail after a year and returned to IU to earn 
his teaching certification and eventually earned his Master’s in 
Secondary Education. For most of his career, he commuted from 
Martinsville and “when the opportunity to teach here came up 
eight years ago, the Good Lord answered my prayer.”

Matt and Alice Hankins have been married 25 years. Alice 
is the preschool director of the Martinsville YMCA. They’ve 
raised two children: Daniel, age 23, and Allyson, age 22.

Martinsville DECA and BPA seniors present to the Rotary Club. Emily Gaskins, 
Samantha Johnson, Rebecca Holmes, Mr. Hankins, Josh Harris, and Marissa Kondelik.

9943 E US Hwy 36, Avon 
(317) 272-9746 • www.hoosiertent.com

Tents & Accessories  
Tables & Chairs ✴ Linens

Flooring & Staging
Food Preparation

Inflatables & Games
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COVER PART Y

RSVP by Monday April 21 at 
rsvp@morgancountybusinessleader.com 

or by calling (317) 418-7925.

We hope you can join us for Morgan County Business Leader’s 
April Cover Party sponsored by First Merchants Bank. Come for 
food, fun and networking at the Business Leader’s Premier Cover 
Party. Connect with your community’s business leaders, enjoy 
appetizers, and win prizes in this fast-growing, business-to-
business networking event, as we honor cover subjects: 

Tuesday, April 22 • 5:30 to 7:30 pm
Showtime Cinema, 300 Southbridge Street, 

Mooresville 46158

A nd you’r e  invited…

Expert Emergency Care Returned Keys to Where His Heart Is.Expert Emergency Care Returned Keys to Where His Heart Is.
FranciscanStFrancis.org/Mooresville

Where Morgan County Business Comes First

Chelsey Manns Begins as Executive Director of the 
Morgan County Economic Development Corporation 

Poised for Development

November 2013

Expert Emergency Care Returned Keys to Where His Heart Is.Expert Emergency Care Returned Keys to Where His Heart Is.
FranciscanStFrancis.org/Mooresville

Where Morgan County Business Comes First

February 2014

a Grade “A”
Positively Impacting 

David Marcotte, Superintendent  
of Mooresville Consolidated 

School Corporation

Where Morgan County Business Comes First

“on faith”

Ron Stanhouse

December 2013

Where Morgan County Business Comes First

January 2014

In the Spirit 
New COO Peter Murphy finds the mission comes  

alive at Franciscan St. Francis Health - Mooresville  

Expert Emergency Care Returned Keys to Where His Heart Is.Expert Emergency Care Returned Keys to Where His Heart Is.
FranciscanStFrancis.org/Mooresville

Where Morgan County Business Comes First

March 2014

 Rick, Steve, and Ron Overton
Overton Industries, Inc.

Overton Industries builds stable jobs  
and durable business in Mooresville

By Bob Sullivan
Morgan County Business Leader

Many of us are old enough to remember 
the excitement over the Nation’s bicentennial 
commemoration in 1976. And while Hoosiers 
throughout the State celebrated with the rest of 
the Nation, at that time, the actual bicentennial 
of Indiana statehood was still 40 years away.

Accordingly, Indiana is organizing a huge 
year-long celebration in 2016 to celebrate its 
own bicentennial of statehood. Christopher 
Jensen is Executive Director of the State Com-
mission in charge of that celebration, simply 
called “Indiana 2016.” Jensen spoke to the 
Mooresville Chamber on February 20 to dis-
cuss how the State plans to celebrate this im-
portant milestone, and how they hope every 
one of the State’s 92 counties will be involved 
in a significant and unique way. 

He noted that 2016 is an especially sig-
nificant year for Morgan County, specifically 
Mooresville, not just for the bicentennial of 
Indiana, but for the centennial of the Indiana 
State Flag, designed by Mooresville resident 
Paul Hadley in 1916.

Jensen explained that Indiana 2016 plans 
to focus on four areas during the year: Nature 
Conservation, Youth and Education, Commu-
nity Involvement, and Historical Celebration.

Nature Conservation
Besides the Indiana Flag and the bicenten-

nial of the state, 2016 marks a third milestone 
which Indiana 2016 will work into their cel-
ebration. The State Park system was founded 
in 1916, of which McCormick’s Creek State 
Park in Spencer, Indiana, was one of the first. 
Though still in the early planning stages, Indi-
ana 2016 has 71 projects planned in 41 coun-
ties, funded through a trust fund created for 
these projects, the Bicentennial Nature Trust, 
which matches funds at an average ratio of 
$1.40 for every dollar spent.

Indiana 2016 shares plans 
with Mooresville Chamber

Youth and Education
Indiana’s public school system focuses primar-

ily on Indiana history during school kids’ fourth 
grade year, but Indiana 2016 is hoping to use the 
celebration to further call out key historical events 
that shaped the history of Indiana. “And we’re not 
just presenting one side of history. By mentioning 
the state’s ties to the Klu Klux Klan and similar 
points, we can better demonstrate the historical 
journey we’ve taken to become the inclusive and 
diversified State we are today.” 

Community involvement
Jensen emphasized that the organization is en-

couraging each community to determine the shape 
of its celebration. “Towns and cities have their own 
unique events every year, so our plan is not to add 
another event, but find ways to incorporate our 
bicentennial into the events they already have in 
operation. In this way, Indiana 2016 will highlight 
what makes each community unique.”

Historical Celebration
Indiana officially became a state on Decem-

ber 11, 1816, and there will be a party, and a 
season for that party. Between the months of 
September and November, Indiana 2016 is 
holding “The Party,” and they are inviting all 92 
counties to join. Jenson detailed plans to pass a 
torch from one community to the next, “From 
top to bottom and through the middle of the 
State, from the past to the future, from one 
generation to the next.” The torch will travel 
by foot, by car, and sometimes by horseback, 
drawing attention to what makes each area 
unique as it passes. “We’re a State comprised of 
many communities and special places. This will 
shine a light on each one.”

Indiana 2016 is going forward with “The 
Party,” and the communities of Morgan Coun-
ty are invited to decide how they can make the 
most of the celebration to come. To learn more, 
go to www.indiana2016.org or email Chris 
Jensen at ctjensen@Indiana2016.in.gov

Christopher Jensen
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Martinsville Chamber of Commerce:
The regular monthly meeting on the third 
Friday at 11:30 AM at the Morgan County 
Administration Building, 180 South Main Street. 
For more info, please contact the Chamber office 
at (765) 342-8110 or visit its website: www.
MartinsvilleChamber.com

Rotary Clubs:
Martinsville meets every Tuesdays at noon at the 
First Presbyterian Church, 240 East Washington 
Street, Martinsville.Mooresville Decatur meets 
every Wednesday at 7:30 AM at Jones Crossing 
Banquet Center, S.R. 67 and Allison Road, Camby.

Business Networking International:
Morgan County Connections meets every 
Wednesday Morning at the Mooresville Public 
Library, 220 West Harrison Street, from 8:00am to 
9:30am. For more information call Angela Kath at 
317-445-9827.

Mooresville Chamber of Commerce:
The regular monthly meeting on the third 
Thursday from 11:30 AM to 1:00 PM. The 
meeting location is Jones Crossing Banquet 
Center at the corner of S.R. 67 and Allison 
Road. Lunch ($7 members, $10 non-members) 
For more information call the Chamber office 
at 317/831-6509 or visit its website: www.
MooresvilleChamber.com.

Morgan County Toastmasters Club:
Weekly meeting every Thursday evening at 
6pm at Franciscan St. Francis Hospital 1st floor 
Conference Room.

Business & Professionals Exchange:
This Hendricks County meeting takes place each 
Tuesday from 8:15-9:45 a.m. at West Central 
Conservancy District, 243 S County Road 625 E, 
Avon. More information at www.b-p-e.org.

Networking Business Women of Morgan 
County:

NBW of MC meets on the second Thursday at 
11:30 AM at the Mooresville School Administration 
Building next to the Post Office on Carlisle Street. 
Bring your own lunch. For more information, call 
Patti Wilson at 317-856-9801.

Rediscover Martinsville:
An Indiana Main Street U.S.A. Association. For 
information: PO Box 1123, Martinsville, IN 46151. 
(765)352-8261 or www.rediscovermartinsville.com, 
e-mail: rediscovermartinsville@gmail.com.

Morgantown Merchants Association:
The Morgantown Merchants Association meets 
at the Fire Station on dates to be announced. 
For more information call Sharon Zimmerman at 
the Stitchery Mill at 812-597-5997 or on www.
MorgantownIndiana.com.

Networking Opportunities

Specializing it Distribution, Manufacturing and Accounting

317.487.6402 | www.absindy.com

Single-source software, hardware, network and 
service provider for small to medium-sized business

Franciscan St. Francis Health recognized for quality clinical outcomes
Report says hospitals also rank high nationally in patient safety, patient experience

Franciscan St. Francis Health’s hospitals in 
Indianapolis and Mooresville have been recog-
nized for clinical excellence by Healthgrades, 
an online resource which helps consumers 
search, compare and connect with physicians 
and hospitals.  

Specifically, the two Franciscan St. Francis 
hospitals were lauded for patient safety and 
with both facilities ranking among the Top 5 
percent in the Nation for Patient Safety, ac-
cording to Healthgrades. 

Franciscan St. Francis in Indianapolis was 
also recently announced as recipient of the 
Healthgrades Distinguished Hospital Award 
for Clinical Excellence for the 3rd consecutive 
year (2012-2014), placing the hospital among 
the Top 5 percent of hospitals in the nation for 
overall care. Franciscan St. Francis in Indianap-
olis is also the only hospital in Indiana recog-
nized by Healthgrades as a national leader for 
Overall Clinical Excellence, Patient Safety, and 
Patient Experience. 

This achievement and other new findings in 
American Hospital Quality Outcomes 2014: 
Healthgrades Report to the Nation, which 

evaluates hospital performance at more than 
4,500 hospitals nationwide for 31 of the most 
common inpatient procedures and conditions. 

“Our physicians, surgeons, nurses and sup-
port staff continually work to improve clinical 
processes while using their extensive knowl-
edge, experience and skills to ensure better out-
comes and superior care for our patients,” said 
Robert. J. Brody, president and chief executive 
officer for Franciscan St. Francis. “Their hard 
work has resulted in this national recognition.”

The new report highlights the disparity 
in hospital performance for specific condi-
tions and procedures and the impact that this 
variation may have on health outcomes. For 

example, from 2010-2012, if all hospitals as a 
group, performed similarly to hospitals receiv-
ing 5-stars as a group, on average 234,252 lives 
could potentially have been saved and 157,418 
complications could potentially have been 
avoided. 

A 5-star rating indicates that Franciscan 
St. Francis Health’s hospitals achieved clinical 
outcomes that are better than expected when 
treating the condition or conducting the proce-
dure being evaluated.

“As American policy-makers focus more 
intently on ways to lower healthcare costs and 
improve quality, patients are being asked to as-
sume more responsibility for their healthcare 

decisions – from selection of their health plan 
to the associated network of physicians and 
hospitals,” said Evan Marks, executive vice 
president of strategy and informatics. “Since 
all hospitals do not perform equally in all pro-
cedures, patients can have confidence that by 
selecting a physician associated with a hospital 
that has achieved recognition by Healthgrades, 
they can potentially improve outcomes and re-
duce costs.” 

Franciscan St. Francis Health’s achievement 
comes in the wake of other accolades from 
Healthgrades. 

Last October, the Indianapolis and Moores-
ville hospitals were recognized for clinical ex-
cellence in a variety of patient care and medical 
specialties and rated among the nation’s top 5 
percent for clinical outcomes in Cardiac Ser-
vices. Read more here.

More information on the American Hos-
pital Quality Outcomes 2014: Healthgrades 
Report to the Nation, including the complete 
methodology, can be found at www.health-
grades.com/quality. 
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There is one very hard lesson I learned about 
building a business. No single sales person can 
outsell a good marketing plan. So many times 
engineers, scientists and en-
trepreneurs spend between 
five and ten years of their life 
working on either the lit-
eral or real cure for “cancer”-
-looking for something so 
powerful and strong and sure 
to be a hit.

So they hurry through the 
marketing and go to market 
strategy thinking it is just a 
formality and wonder why 
others wouldn’t also be look-
ing for the cure for cancer. I 
mean it’s so obvious right? 
Alas! The Achilles heel of be-
ing a genius is that the ego 
that goes along with it--you 
think you are a genius at ev-
erything and end up skipping 
some necessary parts of the 
marketing plan process.

Nonetheless, they get funding, they get the 
offices and they get a talented sales team and 
think they can’t be beat. Here is the problem-
-the most brilliant sales people can’t sell people 
they don’t get face time with.

Marketing’s job is more than just creating 
leads for sales people, it is about building rav-
ing fans, a tribe of a testimonials and case stud-
ies that build the initial offering in an iterative 
way to make the solution, product and value 
proposition consistently better.

Truth be told, the best marketing plans start 
with understanding the niche so well that they 
become partners to the company. Leading 
evangelists that drive second and third ver-
sions of software and offerings and use cases 
far beyond the initial genius that started the 
company.

Apple started with the creative class and 
trained a nation to buy its products and servic-

Pick the fat, dumb and lazy / 
Do what no one else wants to 
do – How to go after a niche

Tony Scelzo

es. Intuit started with home businesses driving 
direct marketing to the big box retailers to be-
come an international player. Dropbox was able 

to carve out user base with is 
integration to mobile plat-
forms and doing this in “one 
button” integration. It used 
that “niche” to carve out and 
compete against the likes of 
Google Drive and SkyDrive.

The place you choose to 
compete in the first year of 
your business is one of the 
most important decisions you 
can make. Choosing a fat, 
dumb and lazy competitor is 
one of most important deci-
sions you can make.

Early in my entrepreneur-
ial career, I started an associa-
tion for small businesses and 
ran networking events that 
essentially competed with the 
chamber of commerce. The 

difference in value that we provided our mem-
bers and the non-profit that hadn’t changed its 
networking strategy for small businesses for 
nearly 50 years was so staggering that members 
literally came out of the woodwork in droves. 
The word-of-mouth momentum of this move-
ment in the marketplace was so staggering that 
we have continued to double in size every year 
for four years.

Visit ultimatetechstartupmanual.com to sign 
up to receive a downloadable copy of the book. 

Tony is the President of Stringcan and is committed to 
helping you share your genius. He’s a serial entrepre-
neur, business coach, self-proclaimed foodie, a proud 
Michigan State Spartan and tells a great story. Tony 
has helped more than 1,000 businesses go to market, 
has trained more than 10,000 salespeople and is the 
founder and CEO of Rainmakers Marketing Group. 
Throughout his career, Tony has served as a VP of Sales, 
Director of Marketing, Sales Manager and Director of 
Business Development for several companies.
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Employment practices liability insurance 
Employment Practices Liability Insurance (EPLI) began to 

be offered in the 1990’s as one result of federal legislation such 
as The Americans with Disabilities Act, The Civil Rights Act of 
1991, the Age of Discrimination Act, and the Family Medical 
Leave Act. Each of these acts established new, 
legal rights that employees had not held in the 
past. These new rights sometimes provided the 
legal basis for an employee, former employee, 
or potential employee to sue an employer.

What Is It?
EPLI provides protection to an employer, 

including officers and directors, against claims 
made by employees, former employees, or po-
tential employees relating to many types of 
employment-related lawsuits. Examples of 
some of the types of claims typically covered by 
an EPLI policy are: 
•	 Sexual harassment
•	 Hostile work environment
•	 Discrimination (age, sex, race, religion)
•	 Wrongful termination as a result of down-

sizing, mergers, or acquisitions
•	 Unfair hiring practices
•	 Retaliation

What’s The Risk?
The current economic downturn, characterized by a sharp 

increase in workforce reduction, has created a potentially hos-
tile environment where the possibility of an employee lawsuit is 
quite high, even for firms that make every effort to comply with 
the law.

Statistics kept by the U.S. Equal Employment Opportunity 

Commission (EEOC)1 give a rough sense of the magnitude 
of the risk. For FY 2012, the EEOC logged more than 99,000 
new complaints.2 While many cases are settled without going 
to court, in the same time period the EEOC resolved 277 indi-

vidual and class lawsuits with a total monetary 
recovery of over $44,200,000 an average of 
over $174,015 in damages per case.3

Cost vs. Risk
Pricing for EPLI policies can vary widely, 

but is generally based on the number of em-
ployees. Because the premiums are relatively 
inexpensive however, the benefits of purchas-
ing an EPLI policy typically far outweigh 
the cost. Small businesses may be especially 
vulnerable to employment related claims as 
they often lack formal procedures for hiring, 
managing, and terminating employees, or fail 
to implement such procedures.

In addition to the insurance protection, 
many policies also offer valuable loss preven-
tion services such as online resources, access 
to HR consulting firms, law firms, toll free 
hotlines, and other specialized services, all of 
which can help avoid EPL lawsuits.

Understand the Policy
As with all types of insurance, it is important to understand a 

policy’s key terms and provisions. Some of the more important 
issues for EPLI policies include:
•	 Exclusions: Common exclusions include intentional vio-

lations, strikes, lockouts, invasion of privacy, network secu-
rity, and claims made after a business files or is placed in 

bankruptcy receivership, liquidation, or conservation.
•	 Who picks the attorney? If a lawsuit is filed against the 

insured, who chooses the attorney to defend the lawsuit? 
Some insurance companies permit the insured to choose 
an attorney, while others reserve the right to select the at-
torney.

•	 Third party coverage: An additional consideration is 
whether or not coverage is needed for vendors, indepen-
dent contractors, customers, clients and other third par-
ties. Third party liability coverage is usually available for a 
relatively small additional cost, but you must be sure to ask 
for it.

Seek Professional Guidance
Insurance agents and brokers, insurance counselors, and other 

trained financial consultants can help provide answers to de-
tailed questions about a particular policy. These professionals 
are also helpful in selecting the right policy and the appropriate 
amount of coverage.

Anissa Veon is a native of Morgan County – born and raised! She is a 
Graduate of Mooresville High School Class of ’92. Also, she is a Graduate 
of Valparaiso University with a Bachelor’s of Science in Psychology. Upon 
graduation, she worked Downtown Indianapolis at City Securities and 
developed a passion for the financial industry. She holds Series 7 and 63 
licensing for Investments. Anissa served Monroe Bank as AVP, Business 
Development Officer. She has always had strong interest in starting her 
own business which led her to open her State Farm Agency in Plainfield 
in 2007. 

1Source: EEOC, Fiscal year 2012 Performance and Accountability Report
2Source: EEOC, Charge Statistics FY 1997 through FY 2012.
3The EEOC is the federal agency responsible for enforcing federal work-
place discrimination laws.

Anissa Veon

Kendrick Foundation, Inc. announces spring 
grant cycle 2014 new priorities named

The Kendrick Foundation, Inc. has an-
nounced its spring grant cycle for 2014. This 
year’s grant process will implement some 
changes designed to help applicants focus 
on some areas of special concern in Morgan 
County. Letters of Intent will be accepted from 
February 20 through March 17.

Applicants must be non-profit 501(c)3 orga-
nizations, public schools, churches, or govern-
mental entities located in or serving Morgan 
County. Last year Kendrick Foundation award-
ed 48 grants for nearly $1.3 million.

New Funding Priorities
Some changes will be implemented this 

year. “Consistent with our mission of address-
ing healthcare needs in Morgan County, the 
Kendrick board reviewed community needs as-
sessments conducted by several entities and we 
have established new priorities for funding this 
year,” said Kendrick President Shelley D. Voelz.

Based upon this input the Kendrick Foun-
dation will give priority to applications for 
Morgan County addressing three focus areas: 

suicide prevention, substance abuse, or the care 
and management of diabetes. “These are all 
problem areas for Morgan County and of spe-
cial concern to the Kendrick Foundation board 
of directors,” Voelz said. Applicants will be 
encouraged to include specific outcome mea-
surement tools and collaborative applications 
showing groups working together will also be 
encouraged.

These changes are the result of yearly in-
creases in grant applications. For example, last 
year the foundation received 81 applications 
for more than $3.1 million, far more than was 
available. It was felt the lack of guidelines en-
couraged applications that could dilute the ef-
fectiveness of Kendrick’s work in the county. 

New Application Process

The application process this year will all be 
handled through an online interface. Applying 
for a Kendrick grant is a streamlined two-step 
process. Prior to submitting a grant application, 
a Letter of Intent form must be submitted. This 
link to the online application form and explan-
atory information are available on the Kendrick 
Foundation website at kendrickfoundation.org. 
No paper forms will be used this year.

Those without internet access or computers 
can use the facilities of the Community Foun-
dation of Morgan County at the Academy 
Building at 250 N. Monroe St., Mooresville, 
IN 46158, or at 56 N. Main St., Martinsville, 
IN 46151. The foundation will accept full grant 
applications only from those organizations 
which are approved following submission of an 

accepted Letter of Intent.
The deadline for submitting the Letters of 

Intent and accompanying information is 4:00 
p.m. on Monday, March 17, 2014. The Kend-
rick Foundation office is located in Moores-
ville.

Formed with the proceeds of the sale of 
Kendrick Memorial Hospital in 2001, the 
Kendrick Foundation was created to support 
health-related programs in Morgan County. 
Support includes providing scholarships and 
making grants for healthcare-related projects 
in Morgan County, which may include com-
munity health care programs, hospice pro-
grams, health care education and training, and 
tax-exempt medical and health programs. The 
foundation also offers a scholarship program.

More information on the Kendrick Founda-
tion is available online at kendrickfoundation.
org. Individuals may also call Thomas Zoss, 
CFMC Executive Director at the Kendrick 
Foundation toll-free (855) 280-3095.
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GREATER MARTINSVILLE 
CHAMBER OF COMMERCE 
WELCOME NEW CHAMBER 
MEMBERS!!!
Bill Robinson 
New Day Marketing 
Tiffany Polston
The Waters of Martinsville 
Shelley Brown 
Femoran Security Solutions 
For more information visit: www. 
MartinsvilleChamber.com

GREATER MOORESVILLE 
CHAMBER OF COMMERCE 
WELCOME NEW CHAMBER 
MEMBERS!!! 
Heartland Payment Systems 
Window Genie 
PNC Bank 
Indiana Hearing Aid Company 
Chateau Thomas Winery 
Humana 
Sherwin Williams 
For more information visit: www. 
MooresvilleChamber.com

TOWN OF MOORESVILLE - 
BUILDING PERMITS
Betty Perry, Ashbury Ridge, 
Residential Electrical Upgrade
Frederick Oldfather, Indiana Street, 
Residential Remodel
Kenneth Kinnett, Pennington Road, 
Residential Electrical Upgrade
John Phillips, Monroe Street, 
Residential Electrical Upgrade
Vicki English, Bens Drive, 
Residential Electrical Upgrade
Donald & Sharon Allman, Bridgett 
Drive, Residential Addition
Donna Johnson, Indiana Street, 
Signage

MORGAN COUNTY - BUILDING 
PERMITS 
Robert Rollins, Belt Lane, Electrical 
for Accessory
Kimberly White, Bear Wallow Road, 
Single Family Residence
Randy Pruitt, S.R. 142, Pole 
Building
Michael Sperry, Hasseton Road, 
Residential Electrical Upgrade
Mary Sadler & Jeremiah Land, 
Navajo Court, Pole Building
William Rice, Letterman Road, 
Single Family Residence
James Ward, Perry Street, Electrical 
Upgrade
Ronald Miller, McFaden Lane, 
Residential Electrical Upgrade
Nathan Plance, Wilbur Road, 
Electrical for Accessory
Alan Edwards, Kivett Road, Pole 
Building
Joshua & Amanda Cave, Little 
Hurricane Road, Pole Building
Perry Richardson, Jordan Road, Pole 
Building
Morgantown Farm, Conservation 
Club Road, Pole Building

Planner  
of note

Mooresville-Decatur Rotary Club celebrates service above self

Pictured L to R are Don Adams, Barb Witzke, Robin Gregory, Jim Hess (partner of project), Brian Vaughn, (Club 
President), Patty Poehler, Patti Wilson, Keith Grove, Beth Sullivan Summer. Front L to R are Timothy Corman, Diane 
Huerkamp and Jeanne Aydt. Not pictured are: Jeff Jones, Tricia Schmitt, Teresa Brown, Marty Spitz, Gary Swaim, Joe 
Tutterrow, and Kevin Maerkl.

President of Women’s Association with Grinder Women’s Association with Dr. Sagara

The Mooresville-Decatur Rotary Club is cel-
ebrating its first international project, literally 
demonstrating the Rotary International Motto of 
SERVICE ABOVE SELF. The Rotarians reached 
across the ocean, over 5,000 miles and added to the 
quality of life for villagers of Dourou. The village 
of Dourou, a small remote village in Africa has a 
population of approximately 3,000; whose culture is 
maintained by an agricultural mode of subsistence 
via a primitive farming style of growing and sell-
ing grains. The village’s Women’s Association spend 
the majority of their day growing, tending to, and 
harvesting crops; and then endless hours of grind-
ing their commodity, grain, by hand. A relationship 
was established between Jim Hess, Liaison to the 
villagers, Dr. Issaka Sagara who grew up in Dourou 
but now practices medicine in the capital city of 
Bamako, and the Rotary Club of Bamako Koulouba 
inMali. The Mooresville-Decatur Rotary Club was 
awarded a Rotary District Grant and matched dol-
lars from the club’s fundraising fund to purchase an 
industrial gas-powered grain grinder. The objective 
is to increase their proficiency and productivity with 
less laborious tasks, which should improve the over-
all health and welfare of our new friends in Africa. 

After several months of communications and 
planning, the grain grinder was delivered to the 
Villagers of Dourou, having traveled over 500 
miles of rough terrain, in mid December 2013. The 
Villagers welcomed the grinder with a ceremonial 
dance after placing the unit into service in a build-
ing built specifically for the grinder. 

An email message from Dr. Sagara, 
Dear Diane Huerkamp and colleagues, 
We are pleased to announce you that the grinder 

machine has been successfully installed and de-
livered to the women association in the village 
of Dourou. The population asked us to sincerely 
thank you for this great donation and they also 
asked us to transmit to you their friendship despite 
your physical absence during the installation. They 
hope to continue this friendship with you.

Sincerely, Dr. Sagara
For more interesting facts about village of 

Dourou, its people, and our project visit our web-
site at http://www.m-drotary.org/. The M/D Ro-

tary club invites interested individuals to attend 
a weekly meeting; held every Wednesday @ 7:30 
AM at the Jones Crossing Banquet Center, come 
join us as we provide service above self ! 

Hardly Trivial: CFMC announces a new fundraiser for all ages
The Community Foundation of Morgan County 

is hosting its inaugural “Hardly Trivial” Trivia 
Night for all ages. This fundraiser will be a team 
competition where contestants will test their trivia 
knowledge to win prizes and bragging rights, while 
helping support the operating fund at the CFMC. 
This event is open to families, friends, office mates, 
schools, churches, or anyone interested in having 
fun and supporting the CFMC.

Hardly Trivial is scheduled for Friday, March 
14, at Grace Church located at 4172 East Allison 
Road, directly adjacent to Highway 67 in Camby. 
Doors will open at 5:30 p.m. - Trivia starts at 6:00 
p.m. Concessions will be provided by the Grace 
Church Youth Group.

“We’ve been looking for an entertaining, unique 
event to help support our operating budget,” 
said Tom Zoss, executive director of the CFMC, 
“Hardly Trivial will provide a fun night of friendly 
competition, and we hope it grows into a signature 
annual event.”

What is a Trivia Fundraiser? 
Hardly Trivial, a trivia fundraiser, is the founda-

tion’s idea for a fun evening of competition and 
entertainment for all ages. There will be 10 dif-
ferent rounds, each with a unique theme. Teams 
can include four to 10 players, and the entry fee is 
$100. The two teams with the most correct answers 
will receive cash prizes. It’s not just trivia though – 
there will be door prizes, concessions, and more.

Zoss added, “Questions will cover a wide range 
of categories. The more diverse the team, the better 
their chance of winning.”

The number of teams is limited, so early regis-
tration is encouraged. Registration forms found 
on the CFMC website must be received by Friday, 
February 28, to ensure a reserved table. 

Sponsorship Opportunities
In addition to team table sales, major event sup-

port also comes from local business sponsors. The 
foundation is currently seeking interested support-
ers who will be featured on the CFMC website, 
and throughout the Hardly Trivial event. Sponsor-
ship levels range from $100 to $5,000. All $2,500 
sponsors and up will also receive recognition year-
round as a Millennium Society member, which 
includes a logo banner at all public CFMC events. 
These are just a few of the perks for sponsors. 
More information about sponsorship is available 
by contacting Larry Bryan, Director of Advance-
ment for the CFMC at lbryan@yourCFMC.org or 
(855) 280-3095.

More information on the Hardly Trivial Trivia 
Night event and the Community Foundation of 
Morgan County is available online at yourCFMC.
org, as well as on the CFMC Facebook page. We 
also welcome phone inquiries at the CFMC office, 
(765) 813-0003 or toll-free (855) 280-3095.
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Embracing the future.

Expert Emergency Care 
Returned Keys to Where 
His Heart is.

At 83, Keys Lowder is a former Navy man, a 

longtime employee of Indiana Power & Light 

and a fulltime farmer who tends his 250 

head of cattle “sunrise to sunset, every day.” 

Then one night he started feeling chest 

pains. “I’ve always been strong and healthy, 

but I just didn’t feel right.” He was stabilized 

in the Emergency Department at Franciscan 

St. Francis Health – Mooresville, and then 

had open heart surgery at the St. Francis 

Heart Center – Indianapolis. “They couldn’t 

have treated me better. It’s the only place I 

would go,” he says, before heading out to 

bale hay, mend fences and feed the cows.

For a FREE armband wallet to 
hold your keys, ID or music while 

exercising, call 1-877-888-1777.
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