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A strong work ethic, a positive perspective, and a 
commitment to service are the qualities Edwards Jones 

financial advisor B. J. Pendill brings to Morgan County

INSPIRED BY MORNING HIKES. AND EARLY DETECTION.
Schedule your mammogram today!  

FranciscanHealth.org/GettingThingsDone
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Set your business on  
a course for success with  

SBA 
financing!

When is an SBA loan a good choice for me?
Loan programs with the Small Business Admin-
istration may bring greater optionality than con-
ventional financing and can offer great potential 
for starting or expanding your business.
 
How can an SBA loan help my business?
Financing options are available for purchasing, 
constructing, or expanding your business, as 
well as debt refinancing, equipment acquisi-
tions, leasehold improvements, and working 
capital. 
 
Wade Phelps, Manager of SBA Lending at 
Home Bank, has over 30 years of experience in 
loans with the Small Business Administration.  

Call Wade today!

765.558.3822
wphelps@homebanksb.com
www.homebanksb.com

“Success is 
walking from 

failure to 
failure with 
no loss of 

enthusiasm.” 
– Winston Churchill

Q U O T ERotary Club: Martinsville meets every Tuesday at noon 
at the First Presbyterian Church, 240 East Washington 
Street, Martinsville.

Business Networking International: Morgan County 
Connections meets every Wednesday Morning at the 
Mooresville Public Library, 220 West Harrison Street, 
from 8:00am to 9:30am. For more information call 
Angela Kath at 317-445-9827.

Business & Professionals Exchange: This Hendricks 
County meeting takes place each Tuesday from 8:15-
9:45 a.m. at Trine University, 7508 Beechwood Centre, 
Avon. More information at www.b-p-e.org.

Martinsville Chamber of Commerce: The regular 
monthly meeting on the third Friday at 11:30 AM at 
the Morgan County Administration Building, 180 
South Main Street. For more info, please contact the 
Chamber office at (765) 342-8110 or visit its website: 
www.MartinsvilleChamber.com

Martinsville Noon Lions Club: Meets every Wednes-
day at Noon at the Wilbur Kendall Room at Morgan 
County Fairgrounds. For more, visit facebook.com/
martinsvillenoonlions

Rediscover Martinsville: An Indiana Main Street 
U.S.A. Association. For information: PO Box 1123, 
Martinsville, IN 46151. 765-343-6303 or e-mail: 
rediscovermartinsville@gmail.com. Follow us on 
Facebook.

Morgantown Merchants Association: The Morgantown 
Merchants Association meets at the Fire Station on 
dates to be announced. For more information call 
Sharon Zimmerman at the Stitchery Mill at 812-597-
5997 or on www.MorgantownIndiana.com.

Mooresville Chamber of Commerce: The regular 
monthly meeting on the third Thursday from 11:30 AM 
to 1:00 PM. The meeting location is Mooresville Eagles 
Lodge, 451 Samuel Moore Pkwy. Lunch is free. For more 
information call the Chamber office at 317/831-6509 or 
visit its website: www.MooresvilleChamber.com.

Networking Business Women of Morgan County: 
NBW of MC meets on the second Thursday at 11:30 AM 
at the Mooresville School Administration Building next 
to the Post Office on Carlisle Street. Bring your own 
lunch. For more information, call Patti Wilson at 317-
856-9801.

Mooresville Chamber of Commerce Coffee 
Connections: Event the 4th Thursday of each month 
at Bran & Shorts Coffee House at 8:00am, located at 15 
W Main Street in Mooresville. Please RSVP to mindy@
mooresvillechamber.com, public welcome, do not need 
to be a Chamber member to attend.

Join us for Coffee with the Martinsville Chamber. An 
informal hour every 4th Tuesday of the Month from 
8:00 - 9:00 am at The Main Connection 460 S. Main St. 
Martinsville. For more info: martinsvillechamber.com

Networking opportunities
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“Declaring the good  
works being done”

For we are God’s handiwork, created 
in Christ Jesus to do good works

Ephesians 2 : 10
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Decisions, decisions. 
Who needs ‘em?

JIM HESS
From the Publisher

One of the joys, and challenges, of being 
a small business owner is that we can make 
our own decisions. And we make hundreds of 
decisions over the years, in a month, week, or 
day. Truth be told, we make decisions all the 
time. Seems like every minute of the day. We 
are tasked with weighing the pros and cons, 
searching our hearts, and then making the call. 
Or not. Remember hearing that not making a 
decision is, in fact, making a decision? 

Not every decision is going to be the best 
idea, but another aspect of being an entrepre-
neur is that you can be nimble and flexible, as 
Nicole Nicoloff, one of the co-owners of the 
Marshmallow Monkey in Martinsville says, 
“You can quickly shift gears and go in a new 
direction if you have made a poor decision”. 

Sometimes decisions are based on data and 
facts or a sudden realization that something 
big is happening that will impact your business, 
in a good, or bad, way. Every business owner 
has to stay alert and observant to watch for the 
signs and signals of coming change and oppor-
tunity. Those are the two things that most often 
prompt the need to make decisions.

Sometimes decisions are made based on 
circumstances. When the career path for Mat-
thew Condon did not work out as he intended, 
he decided to step into another role. In fact, as 
with so many of the mysteries of small busi-
ness, the change was exactly the right choice 
because everything came together to make all 
things right and good. 

Other times, decisions for our direction 
come from the heart. Edward Jones financial 

advisor, 
B. J. Pendill, listened to what his experiences 

and heart told him about how to approach and 
operate his business. After 17 years, he has seen 
the fruits of his decisions and is happy with 
them and where they have led him.

 The wonderful thing is that we can make a 
decision at any point to make changes. Big de-
cisions, small decisions, just about all of them 
result in some sort of change. Change signals 
a new start. Just like the leaves changing color 
and fluttering to the ground signals the coming 
of fall and prepares us for the coming of cooler 
weather, shorter days, and the holidays, it is the 
beginning of a new season, a new start. 

Take time in this new season to appreciate 
the beauty of nature. Take time to reach out 
and make a new connection, offer a hand, or 
collaborate on something new and wonderful. 
Take time to listen to your family and share 
several long, hearty laughs. 

Happy fall!

RSVP by Monday November 18 at 
rsvp@morgancountybusinessleader.com 

or by calling (317) 418-7925.

A nd you’r e  invited…

COVER CELEBRATION

Presents

TUESDAY, NOVEMBER 19, 2019 • 7:30 A.M. TO 8:30 A.M.
Bran N Shorts

15 West Main Street, Mooresville

We hope you can join us for Morgan County Business Leader’s Fall Cover 
Celebration sponsored by Legacy Business Consultants. Come for food, fun 
and networking at the Business Leader’s Premier Cover Celebration. Connect 
with your community’s business leaders, enjoy appetizers, at this business-to-
business networking event, as we honor cover subjects:
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Decisions determine destiny
The Marshmallow Monkey

Brandon and Nicole Nicoloff, owners
3660 S. R. 252
Martinsville, IN 46151
Phone: 317-494-6020
Email: info@themarshmallowmonkey.com
Web: themarshmallowmonkey.com
Facebook: facebook.com/The-Marshmallow-
Monkey-388129264627930/    
Instagram: instagram.com/
themarshmallowmonkey  

Nicole Nicoloff

By Elaine Whitesides
Morgan County Business Leader

Decisions determine an entrepreneur’s path. Not just in the 
next steps that will be taken, but the general direction business 
and life will go in the extended future. One thing always leads 
to another, be it another decision, another direction, or another 
opportunity, especially when it comes to The Marshmallow 
Monkey.

Brandon and Nicole Nicoloff both grew up on Indianapolis’s 
south side. Married for 23 years, they have two children, Blaise, 
now 17; and Olivia, 15. Last fall they moved to the Martinsville 
countryside into an old farmhouse with an adjacent barn and 
what Nicole says is 10 acres of overgrowth. 

They have named the property Journey’s End. The place re-
minded her of her grandparent’s cottage in Minnesota that first 
carried the moniker. It was an amusement since the property 
was purchased sight unseen and 18 hours away from their cen-
tral Indiana home. The Nikoloffs see it as the end of The Marsh-
mallow Monkey journey. However, immediately she adds that it 
is really just the beginning of the next chapter. 

The genesis
Brandon was and still is, a full-time firefighter in Greenwood. 

Nicole was a healthcare executive. When the CEO retired, 
Nicole found herself at a pivot point. She left and went on to 
be an independent healthcare consultant. She was traveling ex-
tensively. Brandon was working the odd shifts common to fire 
departments. It was a challenge with children and when they 
learned their son, Blaise, was high-functioning autistic, they 
knew things were going to have to change. 

Around the same time, her parents, who ran a wholesale 
flower and home décor business announced they wanted to re-
tire. But many of their customers had been doing business with 
her grandfather’s greenhouse before they were customers of Ni-
cole’s parents. Nicole and Brandon were asked to take over. The 

Nicoloffs saw it as a solution to their problem and decided to 
take it on.

They set the business up in their Greenwood home garage 
and continued working it for about a year. Then they decided to 
look for a storefront location in Greenwood.

The Marshmallow Monkey opens
It was in Franklin where they found their storefront. It was 

700 square feet. They added new and vintage décor and furni-
ture and named it The Marshmallow Monkey. 

“Our tiny little business exploded,” Nicole said. And, again, 
the perfect solution came to their door. The owner of a building 
down the street approached them about purchasing his building 
and moving their business. Brandon saw the beauty in the old, 
neglected building and the possibilities for their business. 

They were dubious about being able to secure financing for a 
purchase, but the owner allowed them to get into the property 
early and build sweat equity. With a goal of finishing it in 45 
days, they completed the renovation and moved The Marshmal-
low Monkey into the 4,000 square foot building. 

Next steps for The Marshmallow Monkey
A large retail organization approached them about franchis-

ing their store. It surprised 
them and prompted them to 
ask, “Why us? Why now?” 
They decided to do some re-
search and learned about the 
Amazon Distribution Center 
that was planned near them. 
That lead them to discover 
the world of ecommerce. They 
questioned what they needed 
to do to protect their retail 
operation from increasing on-
line buying. 

They made the decision 
that they had to find a way 
to downsize their retail space 
and begin an ecommerce site. 

But they weren’t sure what that 
would look like. And Brandon 
said he did not want to restore or 
rebuild another building. 

While trying to formulate a 
solution, an alert popped up on 
Nicole’s phone. The solution was 
in that alert. It was the old farm-
house and barn in Martinsville 
that was available. They wanted 
the property and saw a place for 
The Marshmallow Monkey in the 
barn, however, there was a prob-
lem. “We heard that it was rare to 
get a variance to run a business on 
our property,” Nicole said. Reduc-
ing the hours to just two days a 
week allowed them to avoid the 
re-zoning. 

“We had always wanted to be 
a destination shop,” Nicole said. 
“And looking at our data, we dis-
covered that the majority of our 
customers did not come from 
the local area. We already were 
a destination.” That made their 
decision to downsize and reduce 

hours easier. They again looked to the data and selected the two 
busiest days of the week, Friday and Saturday, for the new loca-
tion to be open.

Another decision is prompted
Reducing hours made them stop to think about the role of 

The Marshmallow Monkey in their lives. They loved it, but was 
it their main hustle, or a side hustle? “We realized we were giv-
ing ourselves to everyone else besides our own family,” Nicole 
said, “and we needed more balance. 

“Our challenge has always been keeping up with growth,” Ni-
cole said. “I believe if we had continued on that path, we would 
have been at risk, especially with the evolving retail environ-
ment. The universe is unstable, particularly in retail. If we had 
grown too fast and hired lots of people, it could be bad. Very 
bad.”

The decision to move everyone and everything to Journey’s 
End meant they could consolidate their overhead and opera-
tional expenses. Even if it did not yield the revenue as their 
previous location, they felt it was a safe bet. They are fine-tuning 
their approach to ecommerce and allowing themselves more 
time to do other things besides work. 

For the first time the family had a vegetable garden, much to 
the delight of Blaise who wants to be a horticulturist or farm-
to-table chef. Nicole is beginning to touch base with the Mar-
tinsville Chamber of Commerce and take time to connect and 
meet with other business owners, even sponsoring the concert 
series at Cedar Creek.

“It is almost like being a start-up again,” Nicole says. “Flex-
ibility and being nimble; being able to evolve; those are prob-
ably some of the greatest skills a business owner can have.” She 
credits Brandon with being the pragmatic one in their partner-
ship. The one who keeps them grounded enough to say when 
something is not working that it is time to reassess and make 
new decisions.

“A business must evolve and may not be forever,” Nicole said. 
“Whether it is three, four, or ten generations of a business or 
one season, it is not for naught. It brings you experiences, peo-
ple, and learning you would never have had.” It is life’s journey.

655 West Southview Drive 
(Hwy. 37, next to Taco Bell) 
Martinsville • 765-342-3385  

#hatethehassle

Head to Hobson!
Hate the hassle?
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Vaping dangers come 
to forefront as serious 
Indiana health challenge

JASON KING 
Wellness

We see the damage smoking and vaping 
causes every day at IU Health Morgan. Re-
cently, the story of a Bedford teen, who almost 
died as a result of vaping, made national news, 
bringing the dangers of vaping to the forefront. 
He spent two weeks at Riley Hospital and 
nine days on a ventilator. Usage among teens 
and adults has reached epidemic proportions, 
with most users assuming the habit is not as 
bad as smoking. Add in attractive flavors ab-
sent the smells and stigma of smoking and you 
have the makings for multiple generations to 
get hooked. Most widely known as electronic 
cigarettes, e-pens, JUULs or vape pens, all vap-
ing products deliver addictive nicotine into the 
system via aerosol form. While there are fewer 
toxic chemicals in the aerosol than smoke from 
regular cigarettes, over time, vaping can cause 
popcorn lung and respiratory problems. 

Popcorn lung is the nickname for Bronchi-
olitis Obliterans as it is a condition resulting 
from breathing in a chemical used to flavor mi-
crowave popcorn. This condition damages your 
lungs’ smallest airways, making you cough and 
feel short of breath. The tiny air passages are 
irritated and inflamed by the aerosol contents. 
Repeated exposure scars the tissue, making the 
airways narrower and in turn, more susceptible 
to any number of serious re-
spiratory issues. 

If you are a smoker or began 
vaping as a way to quit smok-
ing, the best way to stop the 
habit is by joining a smoking 
cessation class. According to 
one journal, within six months 
only 3-5% of people who stop 
smoking without professional 
help actually succeed. How-
ever, that number jumps to 
35-55% with behavioral health 
and pharmaceutical support 

through programs aimed at long term lifestyle 
change. IU Health Morgan offers free vaping 
cessation classes that are a good option to help 
stop smoking and vaping.  It is important to re-
member that quitting is a marathon, not a sprint.

King received his Doctorate of Nursing Practice from 
the Indiana University School of Nursing. In service 
to his profession and community, Jason is an active 
participant in multiple nursing organizations local/re-
gional/state boards and has garnered seven awards 
for nursing excellence. Jason has led day-to-day opera-
tions helping to transform IU Health Morgan into a suc-
cessful outpatient facility. Jason has played a key role in 
developing and evolving of IU Health Morgan’s success.

Commemorate the magic of a lifetime with a 
unique and personalized funeral service.

East Washington Street • Martinsville, IN 46151
(765) 342-5775

www.CostinFuneralChapel.com
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For small business growth, 
adopt these 7 strategies

JACK 
KLEMEYER 
Business Coach

Many consultants, coaches and pundits have 
tried to answer this one question: What do 
small businesses that achieve sustained growth 
do differently from those that do not grow?

Working with companies all over the United 
States of all sizes and in almost every industry, 
I’ve come to the conclusion that there is no 
single best way, no silver bullet or umpteen-
point checklist that will lead to guaranteed 
growth. There are, however, seven specific 
strategies that companies who have sustained 
growth follow wholeheartedly.

1. A Strong sense of purpose. Many 
leaders of companies that have achieved 
sustained growth discover that it takes 
more than a goal for financial reward to 
fuel their aspirations and ambitions. They 
find a higher calling than simply the 
pursuit of “more money.” As the late Jim 
Rohn said, “If you have enough reasons, 
it will pull you through most anyhow.”

2. Outstanding market intelligence. 
This is an organization’s ability to first 
recognize and then adapt to fundamental 
changes in the marketplace. Many times, 
small-business owners become cynical 
and focused on only their situation, see-
ing only a limited view of the markets in 
which they compete. Growth leaders see 
and understand the bigger picture.

3. Effective growth planning. This 
is the best predictor of whether or not a 
business will grow. To be effective, a plan 
for growth does not need to be overly 
formal or complicated. However, it does 
need to be written, well-communicated 
to the employees and regularly updated. 
It’s the vision the leader casts that creates 
desire of all to buy in to the journey.

4. Customer-focused processes. 
These days every business believes it is 
customer-focused, when actually very few 
really are. Take a look at all of the busi-
ness processes from a customer’s perspec-
tive. Unfortunately, most are in place to 

make it easier for the company and not 
to help deliver on the promise of faster, 
cheaper and better for the customer. 

5. Harness technology. Successful 
leaders adapt and harness technology and 
use it to their advantage. If a company is 
in business, it is in the technology busi-
ness. To think otherwise is naïve.

6. The best and brightest people. 
Growth leaders recognize that they are 
only as good as their people. The ability 
to recognize, attract, hire, train and retain 
the best and the brightest people is often 
the difference between success and fail-
ure. Making do won’t do.

7. Seeing the future. Few company 
leaders rarely take the time to regularly 
consider the future. Growth leaders learn 
how to diligently monitor and interpret 
the many forces of change affecting the 
world in which they live.

Take a look at your business… how many of 
these seven do you have in place? 

Grow Your Business™ Coaching founder Jack Klemeyer 
is recognized as a preeminent resource for business 
professionals. As a John Maxwell Certified coach, 
speaker, trainer and facilitator of Mastermind groups 
for business owners and professionals, his results-
driven philosophy calls for action and accountability. 
He and his Grow Your Business™ team are dedicated 
to taking businesses and their owners to the next level. 
Jack can be reached at Jack@GYBCoaching.com or at 
317-755-6963. Learn more at GYBCoaching.com.

(317) 272-9746 
www.hoosiertent.com

Tents & Accessories  
Tables & Chairs ✴ Linens

Flooring & Staging
Food Preparation

Inflatables & Games
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317.834.2276

mejinfo@mjamescpa.com

www.mjamescpa.com

Securities & investment advisory services offered through World Equity Group, Inc., 
member FINRA & SIPC, a Registered Investment Adviser.  

Martin James Investment & Tax Management is not owned or controlled by 
World Equity Group, Inc.  World Equity Group, Inc. does not provide tax advice.

Retirement Income: 
Forever Taxed 

or Never Taxed – 
the choice is yours

STRATEGIES FOR:
• Managing your retirement accounts 
   in the next recession

• Tax and retirement income planning 
   for Social Security

• Are Roth conversions the right choice

• How to not go broke in a nursing home

Leading by example
As a mother, a Christian, and a successful 

businesswoman, Pamela Siddons, an attorney 
in Mooresville and former Morgan County 
Deputy Prosecutor, believes today’s children 
need to learn core values like respect, trust, 
good work ethic, and courtesy for them to 
build productive lives.

With easy access to technology, such as a 
phone or laptop, and social media, many kids 
spend much of their time “glued to a screen” 
instead of learning to develop skills or build-
ing positive relationships.  “We are seeing in 
Morgan County a diminishing of the founda-
tion that sets a person apart. Younger people 
are not being taught values such as courtesy 
and self-discipline. If you want to be successful, 
you have to put work into it and not all of that 
work is done on a computer,” said Siddons.

A Morgan County native, Siddons graduat-
ed from high school and worked for former In-
diana Senator and Morgan County Prosecutor 
Richard Bray. He encouraged her to become an 
attorney. Married with children, Siddons lived 
in various parts of the United States and re-
turned to Indiana after her husband died. Re-
evaluating her life, she decided to go to college 
and graduated from law school. Siddons first 
practiced law in Hendricks County and then 
accepted a position as Morgan County Deputy 
Prosecutor, working with Prosecutor Steve 
Sonnega. Four years later, she opened her law 
practice in Mooresville.

“It often takes self-discipline to accomplish 
whatever you want to do. There also has to be 
a drive to do it and a foundation of core val-
ues,” Siddons added. “Kids today are struggling 
at home and in school because there are no 
boundaries set for them and no core values be-
ing taught.”

Siddons believes every person should have 
the opportunity to build a life that’s successful, 
regardless of their circumstances.

To help current students and graduates at 
Eminence High School pursue higher educa-
tion, whether it’s a trade school or four-year 
college, Siddons worked with the Eminence 
Alumni Association to establish a scholarship 
endowment at the Community Foundation of 
Morgan County (CFMC). 

“I learned that Lilly was going to do a 
matching grant for scholarships. I went to the 
Eminence Alumni Associations and told them 
this was a good idea. They agreed to take it on 
and set up this scholarship. We set some guide-
lines for the recipients and wanted it to be for 

anyone from Eminence who wanted higher 
education, regardless if it was a trade school 
or college. We did some fundraising and Lilly 
made the match,” she added. “The Lilly gift is 
a wonderful opportunity for Morgan County, 
not just for scholarships. People have been able 
to help, train or provide necessities for others.”

College costs are increasing every year. It’s 
a real problem requiring a real solution and 
scholarships help close the financial gap for 
many Morgan County students. To learn more 
about the Eminence Alumni Association 
Scholarship, please go to www.cfmconline.org/
donors/funds or contact us at info@cfmcon-
line.org. 

CFMC’s mission is to connect donors and 
their charitable giving with our evolving com-
munity needs in order to enhance the quality of 
life for current and future generations through 
impact grantmaking. The vision of CFMC is 
to be the philanthropic leader and a catalyst in 
order to maximize available resources in our 
community.

CFMC can connect you and your giving with 
organizations making an impact. Contact CFMC at 
(765) 813-0003 for details and visit our website at  
www.cfmconline.org. 

Pamela Siddons

Many of us start our day in similar ways.  
One of the things we do is turn on the shower 
and prepare to get cleaned up.  We place our 
hand in the stream of water to confirm it is 
just the right temperature before stepping in.  
Rarely do we even think about the possibil-
ity of that water not being warm.  We just as-
sume that the water heater will continue to 

serve us as it has 
for years.  Do you 
know that the av-
erage water heater 
lasts less than ten 
years?  Things like 
hard water, large 
family usage, and 
even the physi-
cal location of the 
heater can reduce 
the life expectancy 
even more.  No 
one wants to start 
their day with a 

cold shower, or worse yet, a flood from a leak-
ing or burst water heater tank.  Take a moment 
to look at your water heater today.  If their are 
discolored spots or swelling on the tank, cal-
cium build up on fittings, odd noises as it heats, 
or just old, it is time to be proactive and replace 
the heater before you are faced with the issues 
I have mentioned above. Give us a call today at 
317-831-5279 to discuss replacing your water 

heater before its too late. 
Mention this article before 10/31/19 to receive 

$50 off a new Bradford White water heater.

Please let me know if there are any topics  
that you would enjoy being discussed.  
I can be reached at 317-831-5279 or  
JodWoods@EconomyHVACP.com.

Jod Woods

Will your water be warm when you need it?
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As the Assistant Director of Facilities for the Avon Community School 
Corporation (ACSC), Mike stays on the go. With his active lifestyle, 
he assumed he was healthy. However, a workplace health screening 
revealed high blood pressure. Thanks to an innovative partnership 
between ACSC and Hendricks Regional Health At Work, Mike embarked 
on a journey to improve his health. He was supported every step of the 
way by a team of experts conveniently located at an on-site wellness 
clinic. Mike not only lowered his blood pressure, he lost 45 pounds and 
is no longer pre-diabetic. 
Hendricks At Work offers healthcare solutions designed to improve 
the well-being of your employees while curbing the rising cost of care. 
Interested in learning how a partnership with Hendricks can positively 
impact your bottom line while improving the health of your employees? 
Let’s get the conversation started today. Call (317) 718-8160 or visit 
HendricksAtWork.com. 
Healthier Employees. Healthier Business.
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A strong work ethic,  a  posit ive perspective,  and a commitment to ser vice are the 
qual i t ies Edwards Jones f inancial  advisor  B .  J .  Pendi l l  br ings to Morgan County

Edward Jones
B.J. Pendill, CFP
808 N. Samuel Moore Pkwy.
Mooresville, IN 46158
Phone: 317-831-0056
Email:  
b.j.pendill@edwardjones.com
Web: edwardjones.com/bj-pendill

Continued on Page 14

Living with faith and  
a positive perspective

With that in mind, knowing their time 
would be short, they spent the remainder of 
the pregnancy celebrating the boy, whose name 
would be Brody. Brody was born alive but did 
not live long. “We had him for seven hours,” B. 
J. said. 

With a slight ten percent of the chromo-
somal abnormality occurring again, the couple 
were excited to learn they would welcome a 
girl into their family. However, during an ul-
trasound screening, they learned that their 
daughter, Audrey, had the same condition as 
Brody. However, her case was less severe and 
her prognosis was more positive. 

With that in mind, the couple decided to 
move and prepare what they could for life with 
the special needs Audrey would bring home. 
They stayed in the general area because by this 
time, Morgan County had truly become home 
and they wanted to maintain the country living 
feel for their family. 

Audrey was born blind and with digestive 
issues. “At six months,” B. J. said, “I would lay 
on the floor with her and she responded to no 
visual stimulation. But she would respond to 
our voices.” At the eight-month mark, a thera-
pist moved a toy in front of her and for the 
first time she tracked it. “We cried,” B. J. said. 
Her vision continues to improve. She can now 
stand up close and watch TV and play on de-
vices.” He says that every day she reaches new 
milestones with lots of effort and has started 
kindergarten. “She is a fireball and keeps us 
hopping,” B. J. said. 

By Elaine Whitesides
Morgan County Business Leader

B. J. Pendill learned early in life that what a 
professor said, “Hard work is the path to suc-
cess” was true in every aspect of life. It was, by 
the time that professor began repeating it to 
him daily as B. J. cleaned his horse stalls, al-
ready part of what he calls his DNA. 

For him and his four siblings, it was the 
Bloomington family’s culture that everyone 
pitched in to take care of home and each other. 
His mother was very ill and spent a great deal 
of time in the hospital. “We had to grow up 
fast and be responsible,” B. J. said. In fact, he 
said, he was mowing the grass when he was 
only tall enough to steer it from the brace bar 
below the handle of the mower. He was not tall 
enough to reach the handle and propel it any 
other way. 

Pushing initiative
That regular lawn-mowing experience at 

home turned lucrative for B. J. and his brother, 
Nathan. They began a lawn mowing business. 
“It was gratifying, and by college, we had a 
great business,” he said. 

The brothers did not leave it that. Their busi-
ness evolved into a logistics transportation 
business. “We did a lot of commercial projects 
and went to school full-time,” B. J. said. “We 
loved the ability to go out and do something 
productive and then step back to see what we 
had created.” 

Nathan is oldest, by about a year-and-a-half. 
He went to Indiana University in Blooming-
ton first, but was shortly followed by B. J. The 
brothers remained close and began to look to 
the future. Where did they want to go, and 
what did they want to do? They considered 
their experience with their lawncare and lo-
gistics businesses but decided expanding those 
into a career was not right for them. It was 
time to start a new chapter. They loved every-
thing about being a business owner – the busi-
ness, the economics, filling the needs of others. 
“It was the entrepreneurship of it all,” B. J. said. 
He knew for his future, he wanted to be a busi-
ness owner and work with people.

After graduation, Nathan became an Ed-
ward Jones financial advisor in Bloomington. 
He shared his experience with B. J. “It was the 

best scenario,” B. J. said. “I could walk into an 
organization where I could feel like a business 
owner, but I didn’t have the upfront cost of 
starting up a business on my own.” The name 
recognition of Edward Jones was a bonus.

Edward Jones provided training for both the 
financial licensing as well as educated him on 
how to become a successful financial advisor 
and run an office. Not only was the program 
intensive training for many months, he was 
partnered with a mentor to help him learn to 
work with families and apply his knowledge to 
real-life situations. Continuing education is re-
quired for both his licensing and also to main-
tain the additional designation as a Certified 
Financial Planner. 

When the opportunity came up to build a 
business in Mooresville, he jumped at it. “I had 
grown up traveling through Mooresville and I 

am a small-town kind of person so it seemed 
like it would be a good fit.”

Life moves forward
B. J. is married to Kristina, his high school 

sweetheart. They attended Indiana University 
together. He graduated from the Kelly School 
of Business in 2002 and she graduated in 2004 
with a degree in education. 

The couple moved into the country on forty 
acres south of Monrovia. B. J. was working hard to 
build his business and Kristina taught in the devel-
opmental preschool in the Monrovia schools.

Their daughter, Paisley, now 7, was born. The 
couple were excited to learn that their second 
child would be a boy. But during the pregnancy 
they learned the baby had a rare chromosomal 
condition and, if he lived to the full forty weeks 
of pregnancy, he would likely not live very long 
after that. 

I N S P I R E D 
I N V E S T I N G

B.J. Pendill
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Keeping time ticking
House of Clocks

Dan and Anna Jo Condon
Matthew Condon
75 W. Washington St.
Morgantown, IN 46160
Phone: 812-597-5414
Email: houseofclocks@att.net
Web: TheClockConnection.com   
Hours:

Tues. to Fri. 11 a.m. to 5 p.m.
Sat. 10 a.m. to 2 p.m.
Sun. and Mon. Closed

Matthew Condon

By Elaine Whitesides
Morgan County Business Leader

Matthew Condon and his family lived near Trafalgar in John-
son County, but Morgan County was just as much home for 
him. He and his sister, Sarah, attended Tabernacle Christian 
School in Martinsville. But Morgantown was his special place. 
He got haircuts there and visited House of Clocks.

At six- or seven-years-old, the singing bird box in the front 
window first attracted him, but he was soon engrossed in the 
moving and ticking clockworks. From then on, every trip to 
Morgantown included a visit to the shop.

When he was 16, Matthew had another idea. “I contacted the 
owners to see if I could come in and apprentice,” he said. They 
weren’t interested. Most of their business was retail, not repair. 

Under new ownership
In 2003, and Matthew was a senior in high school, his father, 

Dan Condon, was preparing to retire. “Grandma had heard the 
clock shop was for sale,” Matthew said, “and she recommended 
that my parents buy it for a retirement business.” After some 
thought, Dan and Anna Jo purchased the business and father 
and son began learning about clock repair.

Their education was mostly proffered by local expert artisans, 
supplemented by books. Now the internet is a tremendous re-
source, not only for information, but to connect with vendors, 
artisans, and experts around the globe. 

“It came naturally to me,” Matthew said. He loved the clock 
repair, working with his hands and attending to the minute de-
tails of the clockworks. But Matthew was set to go to Pensacola 
Christian College to study graphic design and fine art. Even 
still, breaks and home visits were spent at the work bench en-
grossed in repairs. 

But the world of design was changing. The digital age had 

blossomed, and businesses were hiring people with skills in both 
print and digital graphics. Matthew said he was not trained to 
be a one-man-band in design and had little experience in the 
digital side. That made work difficult to find. “So many people 
were doing graphic design, and nobody was doing clock repair,” 
he said. “I just decided to go for it.” 

By 2011, Matthew joined his parents at House of Clocks full-
time. It was not much of a stretch to imagine himself there. He 
said, “I don’t think my parents were surprised. The timing had 
been good because when I came back, I initiated moving the 
repair room. I knew what kind of equipment and space it would 
take.”

All roads lead to The House of Clocks
Matthew’s formal education and training support the clock 

work he does. From using his hands and skills to repair, paint, 
draw, and sculpt to his knowl-
edge of art history and design, 
Matthew uses it all because 
clocks are a mix of wood cas-
es, painted dials, and mechan-
ical works. “In the long run, 
it was exactly what I needed,” 
Matthew said. 

His interest in antiques 
and the fine arts that can be 
found inside a clock or case 
hidden away to all but the ar-
tisan, drives him to pursue the 
knowledge, skills, and tools to 
become what he calls an In-
dependent Clockmaker. Inde-
pendent Clockmakers are able 
to make everything on a clock 

themselves.
As knowledge grows,  
so does appreciation

“We never had clocks in our 
family,” Matthew said, “and now 
we see that clocks are something 
that carry great sentimental at-
tachment for people.” He says a 
clock is something that requires 
a weekly ritual of winding, reset-
ting if needed, and taking care 
of it. “If you have your grandpa’s 
clock, you know that he would 
have touched that clock every 
week. As you wind it and take 
care of it after him, it deepens 
the relationship. Clocks typically 
last through several generations.”

Dan and Matthew have been 
captivated by the repair of clocks 
and learned everything from the 
language of them – wheels, pin-
ions, pivot holes, pendulums – to 
the patience and skill it takes 
to find or make parts to repair 
them. 

“The whole fight is against 
friction,” Matthew said. And, just 
like people age and parts wear 
out, the same is true of clocks. 
He says when the oil dries out, 

things get sticky, dirt and metal shards get in the works and act 
as an abrasive that works on the holes. “Cleaning and oiling are 
regular maintenance,” he said, “other problems typically need 
repair.” However, even clocks that have stopped can usually be 
made to come alive again.

A steadfast business  
“The amount of work was surprising,” Matthew said. “Who 

would have thought there would be that many clocks coming in 
the door!” Their customers are from all over Indiana and adja-
cent states. “We soon realized that people will drive up to a few 
hours to get their clock fixed.” They instituted a waiting list for 
repairs.

House of clocks has been through five different owners since 
opening in 1971 but has always been downtown in Morgan-
town. With the location on a main thoroughfare, especially for 
travelers to and from Brown County, and a diversified business 
offering both repair and retail options, the shop continues to 
thrive. Matthew said, “It would not be smart to relocate out of 
Morgantown. The only other option would be to open another 
shop elsewhere.” 

The specialty skills and knowledge needed make hiring very 
difficult. “Repair is very detailed and even in the retail area, 
people would have to enjoy, understand, and know the history of 
clocks,” Matthew said. 

Matthew and Dan share repair responsibilities, with Dan do-
ing most of the house calls for large clocks such as grandfather 
clocks. Anna Jo takes care of the retail and administrative sides 
of the business. Other duties in the shop and business are shared 
by all.

“As a kid I would look up into the clocks and think, ‘If some-
one would teach me how these things worked, I could do that,’” 
Matthew said. 

Time became a ticking clock. Some dreams are destined to 

BARBARA B. JORDAN YMCA
2039 E Morgan St., Martinville
765-342-6688 bbjymca.org
Give.Join.Volunteer.

BE A PART OF
SOMETHING 
BIGGER
Corporate Memberships

To learn ore about the benefits
of Corporate Memberships

call Emily West or Dave Nash at 765-342-6688

Health and Fitness benefit the 
employer with reduced health care 
costs, increased productivity, and 
decreased absenteeism.
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Safety begins  
when you pack

WILL GOTT
Business Travel

If you travel for business close to home or 
abroad, safety should always be on your mind.  
Being safe when you travel begins when you 
pack.  Here are a few best practices to keep 
yourself safe while you travel on your next 
business trip.

• To avoid being a target, dress conserva-
tively. A flashy wardrobe or one that is 
too casual can mark you as a tourist. As 
much as possible, avoid the appearance of 
affluence. 

• Always try to travel light. If you do, you 
can move more quickly and will be more 
likely to have a free hand. You will also be 
less tired and less likely to set your lug-
gage down, leaving it unattended.

• Carry the minimum amount of valu-
ables necessary for your trip and plan 
a place or places to conceal them. Your 
passport, cash and credit cards are most 
secure when locked in a hotel safe. When 
you have to carry them on your person, 
you may wish to conceal them in several 
places rather than putting them all in one 
wallet or pouch. Avoid hand bags, fanny 
packs and outside pockets which are easy 
targets for thieves. Inside pockets and a 
sturdy shoulder bag with the strap worn 
across your chest are somewhat safer. 
One of the safest places to carry valuables 
is in a pouch or money belt worn under 
your clothing. 

• If you wear glasses, pack an extra pair. 
Bring them and any medicines you need 
in your carry-on luggage. 

• To avoid problems when passing through 
customs, keep medicines in their origi-
nal, labeled containers. Bring a copy of 
your prescriptions and the generic names 

for the drugs. If a medication is unusual 
or contains narcotics, carry a letter from 
your doctor attesting to your need to take 
the drug. If you have any doubt about the 
legality of carrying a certain drug into a 
country, consult the embassy or consulate 
of that country first. 

• Bring one or two major credit cards in-
stead of cash. 

• Pack an extra set of passport photos 
along with a photocopy of your passport 
information page to make replacement of 
your passport easier in the event it is lost 
or stolen. 

• Put your name, address and telephone 
numbers inside and outside of each piece 
of luggage. Use covered luggage tags to 
avoid casual observation of your identity 
or nationality and if possible, lock your 
luggage. 

Will Gott is the owner of Magnified Vacations Cruis-
eOne, a locally owned and operated full service Cruise 
and Leisure Travel Agency. Will, and his wife Nikki, 
specialize in helping families and couples reconnect 
by helping create memorable vacations. Email Will 
at wgott@cruiseone.com, or call (317) 451-4232 or via 
www.magnifiedvacations.com

Pack an extra set of passport photos along with a photocopy 
of your passport information page to make replacement  

of your passport easier in the event it is lost or stolen. 

Franciscan Health Heart Center is offering 
free classes focused on cardiovascular health 
and wellness in September and throughout 
October. To register for any of the classes, call 
(877) 888-1777. Registrations also can made 
online at franciscanhealth.org/heartclass. The 
classes include:

Presented by Babu Doddapaneni, MD
Monday, Oct. 28 from 6:30 – 7:30 p.m. 
Franciscan Health Mooresville, 1201 Hadley 

Road

Atrial fibrillation, or AFib, is a condition 
where the heart beats irregularly at a high rate. 
This condition can make people feel poorly and 
may lead to heart failure or stroke. Our Heart 
Center specialists will discuss signs and symp-
toms of AFib and several treatment options 
available, including a new procedure that may 
permanently correct the condition when diag-
nosed early. They will also talk about options 
to reduce the risk of stroke with AFib and take 
time to answer questions.

Franciscan Health offers free 
heart-healthy classes this fall
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See, I told myself so!

JEFF BINKLEY 
Finance

Guiding  
business owners and 
management teams 

to achieve their goals 
and fulfill their  

God-given purpose

Are You Facing Any Of These Challenges
• You have a dream for your  

business that is larger than  
it’s current position?

• Your business is not providing  
the income, personal growth, 
and balance that you had hoped?

• You don’t have a solid plan  
to accomplish your goals?

• Is your management team in  
need of training for leadership 
or growth?

• Do you need a keynote speaker

LegacyBusinessConsultants.net

If you are not successfully running your  
business or organization – but rather being run  

“BY” it, we need  to have a conversation.

The dangers of confirmation bias.
Think about this question: When you make 

a decision, or when you think or believe some-
thing, how often are you right? Check that. 
The question really should be how often do 
you convince yourself that you are right?  You 
may actually be right, or you may be a victim of 
your own confirmation bias.

Confirmation bias is our inherent predis-
position to seek out information that supports 
what we already believe to be true and discount 
or even willfully ignore information that con-
tradicts our belief. 

I don’t like to get political in these pages 
but a too good to pass up example of potential 
confirmation bias can be found in the state-
ment:  President Trump is a lousy President.  
That statement, true, 
false or somewhere 
in between is ripe 
for you Dear Reader 
to incite your own 
confirmation bias. In 
truth, your confirma-
tion bias may not 
only wake up and say 
“Hi,” but to scream 
out loud. Don’t be-
lieve me, next time 
you’re in a group, not 
necessarily of friends, 
throw that statement 
into the conversation 
and watch the sparks 
fly. Those who tend to believe the statement 
will point to much evidence of his boorish be-
havior, his tantrums, his ego, his seemingly im-
pulsive decision making with significant conse-
quence. Those who disagree with the statement 
will point to much evidence that he’s been a 
very effective and successful leader including 
the economy, record low unemployment and 
the US’s return to prominence in standing in 
the world community. Don’t believe me? Try it, 
but be prepared for the fireworks. 

What’s this have to do with my monthly 
intent to provide you with some measure of in-
vestment education? I have been asking inves-
tor’s questions for over 26 years now. The very 
best questions, the most beneficial questions I 
ask are the ones that challenge an investor’s ex-
isting confirmation bias. Your 
confirmation bias if not ac-
knowledged and accounted for 
can significantly impact your 
portfolio performance.  How? 
As investors we tend to ask 
questions in which a positive 
response confirms our already 
held beliefs. This is problemat-
ic because we also tend to ask 
these questions in a way that 
can only be answered with 
supporting positive data rather 
than comprehensive informa-

tion.  As an example consider this question: 
McDonald’s now makes it’s Quarter Pound-
ers with fresh beef. How many more Quarter 
Pounders will be sold this year and how posi-
tive will that be to McDonald’s bottom line? 
Both assume positive results from fresh beef 

quarter pounders. 
This shows a positive 
confirmation bias if 
you own or are con-
sidering MCD as an 
investment. Some 
other questions to 
balance confirmation 
bias would be: How 
much additional cost 
will McDonald’s res-
taurants have to incur 
to safely handle non-
frozen beef and how 
will that impact their 
bottom line? And 
what about the po-

tential liabilities in bacterial infection if those 
non-frozen patties are mishandled? What 
about spoilage? 

A superior decision-making process in 
choosing investments includes good support-
ing evidence, but seeking and acknowledging 
evidence that conflicts with your investment 
viewpoint isn’t a bad thing either. Be it invest-
ment decision making or life decision making 
don’t get caught in the very comfortable trap of 
See, I told myself so.

Jeff Binkley is the Founder and Managing Director 
of Binkley Wealth Management Group LLC located 
in Avon. His firm is an Independent Fee-Only Indiana 
Registered Investment Adviser that has adhered to 
the fiduciary rule since its founding in 2010.

Robert C. Weimer • bob@forguites.com

Certified Public Accountant

1040 S.R. 39 Bypass
Martinsville, Indiana 46151

Forguites, Weimer and Hayden, LLC

Our clients become friends very quickly, so our responsibility is to serve 
our friends to the very best of our ability and with tender loving care.

765-342-2596
www.forguites.com

Confirmation bias 
is our inherent 

predisposition to seek 
out information that 

supports what we 
already believe to be 
true and discount or 
even willfully ignore 

information that 
contradicts our belief. 
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Prevalence 
of lung 
cancer

JENNIFER 
WALKER

If all tobacco smoking were stopped, the 
occurrence of lung cancer would decrease by 
an estimated 90 percent; however, in Morgan 
County, 19 percent of adults continue to 
smoke tobacco, placing them at great risk for 
developing lung and other types of cancer.

Who gets lung cancer most often?
• Smokers. Lung cancer mortality rates 

are about 23 times higher for current 
male smokers and 13 times higher for 
current female smokers compared to 
people who have never smoked. Over 1 
million adults in Indiana still smoke and 
Indiana’s adult smoking rate remains 
among the highest in the nation.

• Secondhand smoke. Each year, an 
estimated 50,000 American and 1,240 
Hoosier nonsmokers die from exposure 
to secondhand smoke (smoke breathed 
in involuntarily by someone who is not 
smoking).

• Those exposed to other cancer-causing 
agents. Exposure to asbestos, radon, 
arsenic, talc, vinyl chloride, coal products, 
and radioactive ores like uranium can 
increase people’s risk for developing 
lung cancer, especially if they also smoke 
tobacco.

Prevention
Behavior can have a direct impact on 

preventing lung cancer. Individuals can:
• Quitting tobacco smoking substantially 

decreases your risk of developing cancer 
and cardiovascular disease. Smokers who 
quit smoking, regardless of age, live longer 

Franciscan Health Mooresville 
expansion project making progress

Franciscan Health Mooresville – Morgan County’s only full-service 
hospital – continues to move forward with significant infrastructure 
improvements that will pave the way for future building plans, includ-
ing a new medical office building.

“The project is progressing well and on schedule and we continue to 
make adjustments such as relocating parking areas for patients, visi-
tors, staff and vendors,” said Peter Murphy, chief operating officer for 
Franciscan Health Mooresville. “While we know these changes are 
somewhat of an inconvenience, this work is a necessary investment for 
future expansion at our campus.”

Changes lasting through the end of October:
• Entry to the campus is only from Hadley Road.
• The Green Parking Lot will be fully accessible from Hadley 

Road. If that lot becomes full, signage will redirect traffic to the 
Women’s Center Parking (Yellow Lot) or Main Parking (Red 
Lot).

• The parking area behind (east) the Professional Building will be 
closed in late September/early October.

• Employee parking will move to a temporary gravel lot west of 
the Women’s Center (late September/early October).

• Valet parking will be available for patients and physicians in the 
Green Parking Lot. The valet parking stand will be located on 
the circular drive at the Professional Center.

• The helipad will temporarily be relocated just east of the Medical 
Pavilion in the grassy hill area.

About the Expansion Project
Phase 1 of the project will modernize and improve several systems 

throughout the hospital campus at 1201 Hadley Road. The prelimi-

nary work, which involves entrenching, will make it possible to update 
the hospital’s heating, cooling, plumbing and electrical systems, install-
ing a new nurse call system and upgrading roofs, siding and sidewalks.

This phase began last June and is expected to be completed by De-
cember 2019. Tonn & Blank Construction is overseeing the work. En-
gineering firm IMEG and arcDESIGN Architects are also involved in 
the project.

 “After the infrastructure work is complete, the overall project will 
transition to Phase 2,” Murphy said. “It will begin with the temporary 
relocation of medical practices in the Center for Women.”

Demolition of the Women Center’s lobby and construction of a 
new 50,000-square-foot medical office building will then commence. 
When complete in late 2020, the $17 million complex will house the 
Women’s Center, medical practices and other additional services and 
programs.

“Our Mooresville hospital continues to address the growing health 
care needs of Morgan, Hendricks and southwestern Marion counties,” 
Murphy said. “This initiative is geared to provide better access and im-
proved services to the patients we are privileged to serve.”

than people who continue to smoke. 
• Avoid all exposure to secondhand smoke.
Visit Indiana’s Quitline at QuitNowIndiana.

com, or call 1-800-QUIT-NOW (1-800-784-
8669), for free, evidence-based assistance to 
help quit smoking. 

Does e-cigarette use cause cancer?
Electronic cigarettes are still a relatively new 

product. Scientists are still learning about how 
e-cigarettes affect health when they are used 
for long periods of time. It’s important to know 
that e-cigarette vapor contains some of the 
same cancer-causing chemicals as traditional 
cigarettes. Time will tell.

For more information, please visit our website at www.
readytoquit.org or email Jennifer Walker at jennifer@
readytoquit.org. If you’re ready to quit, call 1-800-QUIT 
NOW (800-784-8669). It’s FREE! The Kendrick Founda-
tion and Community Foundation of Morgan County 
are proud supporters and funders of Ready Set Quit 
Tobacco. To find more information on the Kendrick 
Foundation or CFMC visit cfmconline.org.

It’s important to know that 
e-cigarette vapor contains some  

of the same cancer-causing 
chemicals as traditional cigarettes. 
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Continued from Page 9

Although the couple wanted more children, their concerns 
about the genetic condition were so great they decided to pursue 
adoption. And that is how Micah, now 3, came into their home. 
The attorney they consulted said they could ask him to find 
them a child to adopt, or they could find a child on their own. 
They decided to put it in God’s hands. They went home and 
sent a message out on Facebook. They were looking for a child 
to adopt. 

For nine months, there was not one response and they had 
decided that was the answer. But then one day driving home 
from Bloomington, B. J.’s phone rang. It was the mother of an 
old high school friend with whom he was no longer in touch. 
She said she knew a couple that was looking for an adoptive 
family and had seen their post. Were they still looking? They 
went to meet the couple and learned the mother was just about 
thirty days from her due date. 

Within that thirty days, they met the couple several times, at-
tended doctor visits, and completed all the legal documentation 
to finalize the adoption. When the baby was born, the hospital 
had given them a room next door to the birth mother and Mi-
cah went home to the Morgan County countryside within days. 

Lessons from little people
“I love being a parent,” B. J. said. “There is nothing better than 

kids.” Seeing Paisley grow up, the short life of Brody, the devel-
opmental challenges Audrey faces and overcomes every day, and 
welcoming a child through adoption has an impact on the fam-
ily. “I am so inspired by all of them. I stop myself from grum-
bling over things because there have been so many obstacles for 
our children.”

The work of a financial advisor centers around helping people 
and their families plan for down the road. That could mean 
working with and educating individuals or businesses about 

investments and retirement plans for owners and employers. “I 
look at our kids, specifically Audrey and Brody, and they remind 
me to live for today. They remind me to wake up and the do the 
best I can to make a difference when and where I can.” 

Every room of Pendill’s office has ‘Making a difference’ on 
one of its walls. “The children and those three words help me 
work with families to be a little more open and mindful about 
what is important to them,” B. J. said. 

“We have a duty to serve the community in other ways.”
Much of B. J.’s community involvement is centered around 

youth. He participates with the Boys and Girls Club of Mor-
gan County, is a member of the local Kiwanis organization, the 
Greater Mooresville Chamber of Commerce, and is active in the 
Mt. Gilead Church. 

In fact, he draws direction from Mark 10:45 in the Bible: For 
even the Son of Man did not come to be served, but to serve. His 
children and his faith make B. J. think about business a little dif-
ferently. “Yes, we are here for investment and financial guidance 
and we do the best we can for people,” B. J. said, “but we are also 
here to make another kind of difference.”

“I live and work in Morgan County,” B. J. said. “I see the peo-
ple I work with in the grocery or at church. I get to know people 
outside the office and they see me as a dad and neighbor. That 
makes a different kind of connection. After 17 years, I like that 
I come to see the family before I see a business transaction. We 
are friends first.”

B. J. says that he can make a difference by helping someone in 
the community with something that is maybe not part of what 
he does for them professionally. He makes a conscious effort to 
really help people with life in general.

While B. J. and Kristina are not life-time residents of Morgan 
County, he says they are Hoosiers, tried and true. He says Mor-
gan County is the perfect place for them and their family. Close 
to Bloomington and family there as well as Indianapolis, it is 
the best of both worlds. 

There is no substitute for hard work early in the business, B. 
J. says. It has paid off for him. “I always had confidence I could 
be successful. I worked hard before we had children. By the 
time we had kids I can be a father first and foremost. I know I 
can run a business, be a good dad, and contribute to the com-
munity.”

That is a Morgan County kind of success. 

A culture of giving and community
Within the culture of Edward Jones is the underlying value of 

giving back and helping others find success in business and life. 
It is apparent in the training as more experienced advisors take 
new advisors under their wing to guide them through important 
first years. “But it also bleeds out into the community,” B. J. said. 

ECONOMYHEATINGANDAIR.COM
317-831-5279

MAXIMUM RELIABILITY, 
EFFICIENCY AND COMFORT. 

MAXIMUM RELIABILITY, 
EFFICIENCY AND COMFORT. 

Romans 12:10-11
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Gary Varvel to be keynote speaker at 
Peace Restored’s annual fundraising galaWhy all the wi-fi?

CHET 
CROMER 
Technology

Tap the Wi-Fi button on your phone or the 
icon on your computer. What do you see? Un-
less you live in a rather rural area, you’re likely 
to see a slew of available wireless hotspots. 
Some you know, others you don’t. Some are 
tied to familiar locations you frequent and au-
tomatically connect while others look oddly 
out-of-place.  I looked at my own options at 
the office, and there’s now over 20 of them!

Most of us give little thought to our Wi-Fi 
strategy. If you own a franchise business, the 
system was probably dropped in place for you 
with little opportunity for input. If you put one 
in yourself, you might still be one of the many 
“NETGEAR58” networks scattered around 
town. You may have dropped in a fun password 
to put a smile on your customers’ faces, or per-
haps you picked a complicated one so no one 
but you can ever join the network.

Does it really matter? How much fore-
thought and strategy do we really need to give 
to our wireless networks? Let me offer three 
suggestions for you to consider.

Your hotspot can help make 
 a good first impression. 

When a customer drops into your office for 
an appointment, there’s a good chance they 
may need to wait a few minutes. Even though 
cellular network connections are getting faster 
and stronger, customers still welcome a “Join 
our free Wi-Fi” placard when they have a few 
minutes to catch up on their Netflix. Creating 
a hotspot with a clear identity and a simple 
joining process can leave a smile on your cus-
tomer’s face before you even say hello.

Isolate your guests – for their 
protection and yours. 

Many wireless hotspots now offer built-in 
“guest” networks. This allows you to set up an 
internal network for business systems and staff 
while visitors receive private and limited ac-
cess. All they see is the Internet. Guests can’t 

see other guests, their devices can’t access your 
internal resources, and their devices can even 
be “throttled” so their YouTube binging doesn’t 
interfere with your staff ’s productivity.

Empower your team  
with a mesh network. 

A mesh network is a combination of Wi-
Fi hotspots that cooperatively act as a single 
wireless network. A device connected to one of 
these networks can “wander” throughout a fa-
cility without ever having to connect to anoth-
er network. Whether your office is a vast sports 
arena, an open park, or an everyday office filled 
with metal walls and other interference, a mesh 
network makes it simple for the team to get 
work done without wondering if they’re con-
nected to the strongest signal.

Many businesses give more thought to the 
type of candy and magazines they have in the 
waiting room than the quality of the Wi-Fi 
experience they give their customers and team. 
I hope these ideas get you thinking about how 
the quality of Wi-Fi life you’re providing those 
who visit your business.

Chet Cromer is the president of C2IT Consulting, Inc., 
a Morgan County-based technology business that 
provides websites, mobile apps, and IT consulting/
support to businesses across central Indiana. He can 
be reached at chetcromer@c2itconsulting.net or (317) 
721-2248.
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It’s going to be an evening of storytelling 
as Gary Varvel, a national award-winning, 
syndicated cartoonist, will be the 
keynote speaker at Peace Re-
stored’s annual fundraising gala on 
Friday, October 25, 2019.

“An Evening of Beauty” is the 
theme for this year’s event as 
guests will hear personal stories of 
hope and perseverance as well as 
the vision and work of Peace Restored.

“We are excited to have Gary as our guest 
speaker.  I think guests will be surprised as he 
plans to share a personal story.  It will be an 
evening you won’t want to miss,” said Peace 
Restored Executive Director Ann Madison.

Varvel’s work is nationally syndicated in 
over 125 newspapers through Creators Syn-
dicate. His cartoons have appeared on CNN, 
Fox News, Newsweek, The New York Times, 
The Washington Post, and other high-profile 
news outlets.  His career spans over 40 years, 
including 24 years as an editorial cartoonist 
for the Indianapolis Star.

“As a journalist, I loved telling inspiring 
true stories of people who served others who 
were suffering by helping them find the path 
to hope,” said Varvel.

“An Evening of Beauty” Gala will start at 
6 p.m., Jones Crossing Event Center, 4161 
E. Allison Road, Mooresville. Attire is semi-

formal.  Dinner will be served, followed by 
inspiring stories and a silent auction.  All 

ticket and auction proceeds will 
go towards Peace Restored’s work 
to help women experiencing 
abuse, trauma, grief and more.

Peace Restored opened its 
doors in 2015 and since that 
time, more than 300 women have 
received supportive services, such 

as counseling, to help them learn how to 
overcome difficult life situations, both past, 
and present.

To register for the “An Evening of Beauty” 
Gala, please go to www.peacerestored.net. 
Tickets are $40 per person.  Sponsorships for 
the Gala are still available, and you can con-
tact Peace Restored for details.  

Peace Restored is a non-profit, Christ-
centered organization dedicated to helping 
women find hope and healing from difficult 
life experiences, which includes divorce, 
sexual and physical abuse, anxiety, depression, 
grief, and more.  It’s our hope to help every 
woman we serve experience God’s uncondi-
tional love, forgiveness, and life-transforming 
power.  We understand the value of having 
someone walk beside them on their journey 
towards a place of healing, hope, and whole-
ness.

• Consistent 
advertising exposure

• High retentions and 
usage

• Targeting the 
demographics your 
business seeks

Jim Hess • 317-418-7925 

Proven … Cost Effective … Trusted

Your business 
should be on  

display …
24 hours a day …

Everyday … 831-0770
greghublerchevy.com

• Roofing 
• Water Damage

Restoration
• Room 

Additions
Locally Owned
& Operated Since 1996

317-834-4766
LJSCONTRACTORS.COM
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8769 S. State Road 67 • Camby
317-834-4700

Angie 
Kath
Mortgage Loan Officer
NMLS #712365

There’s no place
like Home Bank 
for mortgage 
loans.

1067 BRIDGE ST •  MOORESVILLE

317-445-9827
H O M E B A N K S B . C O M

30 Spring Mill Ct • Mooresville
(Located Inside Kirkling Office)

831-3877 • MooresvilleDC.com

246 E Main St. • Mooresville
910-7680

VOTED 2014 BEST AUTO DETAIL!
All your cosmetic needs including

scratch repair, window tinting, 
stain removal & much more!

Visit us on
facebook

SHARONTIREY.COM

Sharon Tirey
REALTOR

Selling
Morgan
County 
Is What 
I Do Best!
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Cinco de Mayo
Teacher Appreciation Day

Mother’s Day

• New Moon

Ascension Day Armed Forces Day

Memorial Day

O Full Moon

432 N Monroe

831-1215
Valid only with coupon. 

Must be presented at write-up.
No other coupons apply.

Includes up to 
5 Quarts 5W30 Oil

FREE 
Fountain 

Drink
With purchase of a fountain drink

(Free drink of equal or lesser size)

834-9156
300 Southbridge St • Mooresville

itsshowtimecinema.com
Not valid with other offers. Valid 2015

$20.00
OFF

Purchase of $100
Excludes Liquid Chlorine

330 Southbridge St
(Next to Showtime Cinema)

317-831-8883

Limit 2 per family. Please present
coupon at the register. One

coupon per visit. Expires 2015

856-0600
7302 Kentucky Ave • Camby

jensenpools.com

$4.00 
OFF

$25 or More Order
Limit 1 coupon per table. 

Not valid with any other discounts.
Taxes not included. Exp. 12/31/15

330 Southbridge St
(Next to Showtime Cinema)

317-831-8883

Dine In & Take Out

$40
1 HOUR

MASSAGE

No insurance will be billed. Not valid
with other offers. Valid 1/1/15-6/30/15

30 Spring Mill Ct 
Mooresville • 831-3877

MooresvilleDC.com

Leading the way in 
landscape & horticultural

supplies since 1969

749 West State Road 42
Mooresville

317-996-2826
greendellmulch.com

15%
OFF 

Entire Single 
Purchase

Not valid with other offers. 
Expires 12/31/15

$2 OFF
BASIC OR 
DELUXE 
WASH

Expires 12/31/15

432 N MONROE • 831-1215
Your Auto and Tire Experts!
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INSPIRED BY 
MORNING HIKES. 
AND EARLY  
DETECTION.
At Franciscan Health, seeing you do  
what you love with who you love is  
what inspires us. If you’re a woman  
over 40, annual breast screenings  
can help achieve this. Early detection 
saves lives. And can give you, and the 
people who love you, peace of mind.

October is Breast Cancer Awareness Month. 
Schedule your mammogram today!  
FranciscanHealth.org/GettingThingsDone


